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3LI5HED  AT  BALTIMORE  EVERY  MONDAY 


The  Number  One  job  of  all  industry  right  now  is  supplying 
the  government's  war  needs.  But  Canning  Machinery  comes  a 
close  second,  because  Food  is  necessary  too,  to  win  the  war. 
You  can  play  an  important  part  in  this  dual,  victory  program — 
by  anticipating  your  machinery  needs.  It  may  not  be  possible 
to  deliver,  this  year,  the  canning  machinery  you  order  now; 
but  it  is  not  too  early  to  get  your  orders  in  now,  so  that 
machinery  can  be  delivered  to  you  the  early  part  of  next  year. 


CORN  CANNERS 


To  Help  Maintain  Vital  Victory  Production  of 

THE  GOVERNMENT’S  REQUIREMENTS 
and  GANNERS’  toa! 


r  fvi  V 

DOUBLE  HUSKER 

A  new  and  different 
husking  principle  now 
brings  husking  efficiency 
close  to  100°o.  Com¬ 
pletely  eliminates  bruis¬ 
ing  or  breaking,  even 
with  the  tenderest,  small¬ 
est,  selected  ears.  Bigger 
capacity;  low  upkeep. 
Motor  drive  optional. 


No.  2  UNIVERSAL 
CORN  CUTTER  ►  tr~1 

Highly  improved,  double  head  ro¬ 
tary  machine.  Increases  yield  by 
eliminating  waste.  Improves  qual¬ 
ity.  Exceptionally  versatile:  will 
single-cut  whole  grain  corn,  double¬ 
cut  kernel  corn,  or  cut  and  scrape 
for  cream  style.  Lubrication  is  auto¬ 
matic;  built-in. 

Moil  Coupon  for  FREE  Catalog, 
Modorn  Canning  Machinery 


gQDimRiaH  mifi 


(Sprague -Soils  Division) 
HOOPESTON,  ILLINOIS 

FOOD  MACHINERY  CORP.,  Hoopeston,  III. 

Please  send:  Full  Details  Re: _ 

Q  Your  General  Catalog 


Attention  of:. _ _ 


A  NECESSITY  FOR  BETTER  PACKS 
OF  PEAS  OR  LIMA  BEANS 
AT  GREATER  PROFITS 

They  thresh  peas  more  thoroughly 
out  of  the  vines  and  reduce  breakage 
during  the  hulling  process.  They  im¬ 
prove  the  quality  of  the  pack  because 
the  peas  saved  are  the  most  tender  ones 
that  are  in  the  pods,  and  because  they 
very  efficiently  thresh  young  and  tender 
peas. 

The  reasons  for  these  large  and 
important  savings  are  due  to  many 
exclusive  features. 


FRANK 

AMACH  E 

MACHINE  CO. 

Green  Pea  Hulling  Specialists 
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17  Battery  Place,  New  York,  N.  Y. 

Offices  in  All  Principal  Cities 


The  parrot  is  an  excellent  mimic  who  readily  learns 
to  enunciate  words  and  phrases  . . . 

We  not  only  don't  need  "parrots"— we  don't  WANT 
them.  The  most  intelligent  salesmen  we  have  are 
those  who  have  sold  cerelose  (pure  Dextrose)  by 
letting  cerelose  sell  itself— i.  e.:  its  ability  to  improve 
the  quality,  flavor,  texture  and  other  characteristics 
of  fine  canned  foods. 


PURE 

DEXTROSE 

SUGAR 


ICTORY 
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I  •  YOU’LL  FIND  MONEY  and  precious  time  will  be  saved 
if  you  inspect  all  your  equipment  frequently.  Double 
seaming  mechanism  is  vital,  too.  Be  sure  levers  are 
adjusted  properly  and  that  the  rolls  aren’t  worn  or 
chucks  damaged. 


2*  PERFORM  AUTOPSIES  periodically  on  filled  cans— 
you’ll  be  able  to  tell  better  whether  the  seams  are 
being  rolled  too  loose  or  too  tight  and  whether  the 
fill  is  just  right. 


3.  REDUCE  YOUR  INVESTMENT  in  spoilage  by  averting 
trouble  before  it  starts.  Proper  inspection  pays  dividends 
all  along  the  line. 


Efficiency  and  production  are  the  pass* 
words  in  today’s  hectic  race  against  time 
to  provide  the  supplies  our  armed  forces 
and  allies  must  have.  Our  civilian  population 
is  also  depending  on  the  canners  of  America 
to  keep  their  pantries  filled.  That’s  why  it’s 
sc  important  to  make  every  can  count — so 
necessary  to  avoid  waste. 

Watch  your  operations  constantly — han¬ 
dle  your  pack  carefully. 


Careful 


I  Inspect  double  seaming 
’•mechanism  f  re^nt  test 
end  seam  periodically. 

O  Avoid  "rough  handling"  of 
^•tmpty  cans,  bent  cans 
cause  trouble. 

a  Don't  drop  or  throw  cans 
in  retort  baskets,  jammed 
seams  cause  leaks. 

4.  Keep  closing  machines  and 

^  other  equipment  wen 
greased  and  oiled. 


c  Warehouse 

oct  properly,  inspect  stacks 

frequently. 

X.  See  that  retort  tempera- 
.ure  gauges  register  accu¬ 
rately  wotch  your  timing. 

a  Veeo  your  equipment 

‘X  wMd.  come  i"  con- 
Ujct  with  the  product. 


CONTINENTAL  CAN  COMPANY 

OFFICES  AND  PLANTS  IN  ALL  PRINCIPAL  C I T I  E  S 


(Reprints  of  this  advertisement  ore  ovoiloble  for  posting  up  around  your  plant.  Simply  write  Continental  Can  Co.,  100  E.  42  St.,  N.  Y.  C. 
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EDITO 


The  flag — The  Government  has  asked  us,  as  it 
did  all  magazines  and  periodicals,  to  blazon  Old 
Glory  on  the  front  cover  of  our  first  July  issue,  and 
we  gladly  comply.  We  Baltimoreans  have  a  right  to  be 
proud  of  our  flag,  as  it  was  designed  and  first  made  here 
in  Baltimore,  and  the  Star  Spangled  Banner,  the  na¬ 
tional  anthem,  w'as  composed  by  Francis  Scott  Key 
as  he  strained  his  eyes  in  the  early  morning  to  see  if 
the  flag  still  weaved  over  Fort  McHenry,  in  our  harbor. 
It  did  w^ave  as  the  brave  Maryland  soldiers  had  driven 
back  the  enemy — that  had  burned  Washington,  you  will 
remember,  and  long  may  it  wave  over  this  land  of  the 
free  and  the  home  of  the  brave.  This  time  the  flag 
display  is  made  to  indicate  the  close  unity  of  all  of  us 
in  this  greatest  war  our  country  ever  faced:  “United 
we  stand”  is  the  motto  proposed,  but  we  think  it  well 
to  add  the  rest  of  the  quotation,  “Divided  we  FALL,” 
as  a  warning  to  too  many  who  thoughtlessly  do  not 
seem  to  realize  that  they  are  not  in  step  in  this  unity. 

Acknowledgment  is  made  to  the  American  Can  Com¬ 
pany  for  use  of  their  front  page,  and  need  we  add,  they 
gladly  complied. 

Rut  let  us  register  right  here  a  staunch  objection 
to  the  promiscuous  manner  in  which  this  beautiful  flag 
is  u.sed.  “Familiarity  breeds  contempt”  may  not  be  ap¬ 
plicable  to  this  practice  of  flaunting  the  flag  on  all  occa¬ 
sions  from  all  manner  of  flagstaff s,  and  by  all  manner 
of  hands,  not  all  of  them  reverent.  It  stirs  one’s  bile 
to  ee  little  and  big  flags  thrown  in  the  mud,  or  used 
to  wipe  picnic  tables,  and  wor.se.  The  flag  should  be 
sb  wn  only  under  the  strictest  kind  of  regulation,  and 
01  only  the  most  momentuous  occasions,  to  the  end 
til  i  when  it  is  flung  to  the  breeze  its  very  sight  would 
Cc*  ie  a  tightening  of  the  che.st  and  tears  of  love  come 
to  he  eyes — a  patriotic  fervor  that  belongs  to  the  flag, 
a!  .  which  it  does  not  receive  today,  because  the  flag 
h:  become  too  commonplace  in  use. 

ND  NOW  YOU  HAVE  IT— What?  The  announce- 
n.  )t  from  WPB  that  you  have  been  waiting  for,  and 
w  ch  came,  as  we  prophesized,  just  at  the  close  of  last 
w  k.  You  have  it  in  detail  elsewhere  in  this  issue — 
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what  goods  have  been  “reserved”  for  the  Government 
agencies,  and  how  much.  These  original  Government 
requirements  were  worked  out  in  tabular  form,  very 
clearly  and  easy  to  understand  in  the  1942  Almanac, 
pages  221  to  225,  with  the  Box  Specifications  following 
on  page  226.  They  have  not  been  greatly  changed,  as 
you  will  note  on  comparison.  So  you  have  not  an 
entirely  new  lesson  to  learn. 

But  it  seems  to  us  there  are  some  points  about  this 
that  deserve  comment. 

First,  this  order  supplements  Order  M-86,  and  “each 
canner  shall  set  aside  to  be  delivered  for  the  require¬ 
ments  of  Government  agencies  x  x  x  fruits  and  vege¬ 
tables  packed  by  him  at  anytime  in  the  calendar  year 
1942,  X  X  X  or  in  crop  year  1942-43.”  The  amounts 
among  Primary  Products,  as  increased  are:  Fruit 
cocktail  (incidentally  the  most  rapidly  growing  canned 
product  of  all)  from  23  to  40 'f  ;  peaches,  from  32  to 
38'^  ;  pears,  from  31  to  40G  ;  asparagus,  30'/t  un¬ 
changed;  lima  beans,  from  25  to  35'/  ;  string  beans, 
from  28  to  35 'V'  ;  sweet  corn,  from  23  to  35 'v  ;  peas, 
from  26  to  35' i  ;  tomatoes  from  33  to  35  G  ;  tomato 
juice  from  15  to  17 G  . 

Among  secondary  products :  Apples  from  28  t  j 
lOOG  ;  (you  understand  that  to  save  tin,  secondary 
products  were  restricted  in  the  packs  for  consumers. 
The  Army  “takes”  are  in  excess  of  the  consumers’ — 
an  addition)  ;  applesauce,  from  32  to  60 ;  apricots, 
from  50  to  75G  ;  cherries,  RSP,  from  21  to  44'y  ;  cher¬ 
ries,  sweet,  from  34  to  50'^  ;  peaches,  no  change,  2SG  ; 
pineapple,  from  26  to  34 G  and  pineapple  juice,  newly 
added,  from  0  to  14' ^  ;  prunes,  fresh,  from  25  to  30  G  ; 
beets,  from  60  to  100%  ;  carrots,  unchanged  at  lOOG  ; 
and  spinach,  also  unchanged  at  58 'y  . 

Note  you  must  provide  yourself  with  export  boxeT, 
wiring,  etc.,  but  you  are  not  to  strap  or  use  the  wire 
unless  instructed  to. 

Can  sizes  are  plainly  indicated,  and  you  will  note 
the  whole  drive  is  to  get  the  foods  in  the  larger  cans, 
10s  if  at  all  possible.  And  they  are  not  less  specific 

(Please  turn  to  page  27) 
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TIN  CONSERVATION  ORDER  M-SI  REVISED 

WPB-1421  June  27,  1942 


Manufacture  or  use  of  tinplate  or  terneplate  cans  for  many 
chemicals,  paints,  and  other  “special  products”  was  prohibited 
by  the  War  Production  Board  June  27  in  a  revision  of 
Conservation  Order  M-81. 

Among  the  special  products  for  which  tinplate  or  terneplate 
cans  are  not  now  permitted  are  the  following: 

All  paint  and  related  products.  (An  exception  is  made  in 
the  case  of  shellac,  lacquers,  varnish  removers,  lacquer 
thinners,  and  lacquer  stains,  which  may  use  terneplate,  but 
not  tinplate  cans.) 

Health  supplies  (except  chloroform,  ether,  and  Blood  Plasma 
for  the  Armed  Services  or  the  Red  Cross.) 

Alcohol;  cements,  including  rubber,  linoleum,  and  radiator; 
fly  spray;  lighter  fluids;  acetone;  amyl  acetate;  oleic  acid; 
sodium  silicate ;  dry  cleaners ;  turpentine ;  phenols  and 
benzols;  and  glycerine. 

Dyes;  graphite;  liquid  soap;  glues  and  paste;  waxes;  and 
polish. 

The  revision  also  prohibits  the  packing  of  the  following 
products  in  tinplate  or  terneplate  after  October  31 :  Hardened 
edible  oils;  hardened  or  unhardened  lard;  edible  liquid  oils;  and 
fish  fillets,  crab  meat  and  shrimp  for  refrigerated  shipment. 

A  number  of  minor  changes  in  other  provisions  relating  to 
food  packing,  necessary  for  efficient  administration,  are  included 
in  the  revised  order. 

The  revised  order,  according  to  Containers  Branch  officials, 
will  result  in  an  annual  saving  of  an  additional  450  tons  of  tin. 
It  had  been  computed  that  the  original  M-81  order  would  reduce 
annual  consumption  of  tin  for  cans  to  18,000  tons,  compared 
with  40,000  tons  used  for  the  same  purposes  in  1941.  A  further 
revision  of  the  order  designed  to  eliminate  during  1943  many  of 
the  products  permitted  to  be  packed  in  tinplate  or  terneplate 
cans  this  year,  is  now  being  studied  by  the  Containers  Branch. 

Other  changes  made  by  the  order  are  the  following: 

1.  A  definition  of  “pack”  has  been  included  to  emphasize  that 
quotas  established  by  the  order  relate  to  areas  of  tinplate  or 
terneplate  used  in  cans,  rather  than  to  the  quantities  of  food 
packed  in  cans. 

2.  Cans  smaller  than  a  10-lb.  syrup  or  honey  can,  or  an  8-lb. 
lard  pail  may  not  be  made  with  handles. 

3.  The  regulations  on  packing  of  soups,  embodied  in  Amend¬ 
ment  No.  1  to  the  original  order,  are  incorporated  in  the  revised 
order. 

4.  Cans  to  be  delivered  to  the  Armed  Services,  Maritime 
Commission,  or  for  Lend-Lease,  pursuant  to  a  letter  of  intent 
supported  by  a  preference  rating  higher  than  A-2,  are  exempted 
from  the  restrictions  of  the  order. 

5.  Jobbers  and  distributors,  are  now  required  to  file  a  certifi¬ 
cate  with  can  manufacturers  stating  that  no  cans  will  be  re-sold 
in  violation  of  the  terms  of  the  order. 

6.  Exhibit  “B” — which  allows  a  slightly  thicker  tinplate  for 
certain  products — is  altered  to  include  additional  products,  and 
to  exclude  phenols,  cresols,  and  glycerine. 

7.  Table  I — fruits,  vegetables  and  foods  of  primary  impor¬ 
tance  on  which  no  quantity  limitations  are  placed — is  changed 
as  follows:  Grapefruit  and  Lime  concentrate  are  eliminated, 
and  definite  specifications  listed  for  Orange  and  Lemon  concen¬ 
trates;  separate  specifications  are  listed  for  Tomato  Paste, 
Sauce,  and  Catsup;  a  moi-e  definitive  listing  of  Fish  and  Shell¬ 
fish  is  made,  and  can  sizes  specified;  special  dietary  products 
are  removed  to  Table  II  and  given  more  restrictive  treatment, 

8.  Table  II — fruits,  vegetables  and  foods  of  secondary  im^ 
portance — is  changed  as  follows: 

Fruits — The  packing  season  base  for  apples  is  changed 
from  1940  to  the  1940-41,  and  the  quota  of  applesauce 
reduced  to  75  per  cent  of  the  1940-41  pack;  the  variety 
of  berries  which  can  be  packed  is  specifically  listed;  the 


quota  for  cranberries  is  reduced  to  70  per  cent  of  the 
1941  pack;  grapejuice,  grape  pulp,  and  citrus  pulp  and 
peel  may  be  packed  in  5-gallon  cans;  coconuts  and  olives 
are  deleted  from  the  list. 

Vegetables — Various  green  leafy  vegetables  are  listed;  more 
detailed  specifications  for  tomato  products  are  included. 

Juices — Fruit  nectars  are  limited  to  70  per  cent  of  the  1940 
pack. 

Meats — The  various  meats  have  been  defined  more  speci¬ 
fically  as  to  form  of  packing  and  meat  content. 

It  is  suggested  that  the  changes  outlined  in  No,  7  and  No.  8 
above  be  made  in  Tables  I  and  II  in  “Packs  Permitted  under 
M-81”  which  appear  in  your  1942  Almanac  on  pages  221,  222 
and  223  to  keep  this  data  up  to  date. 

Text  of  the  amended  order  follows: 


TITLE  32— NATIONAL  DEFENSE 
CHAPTER  IX—WAR  PRODUCTION  BOARD 

Subchai>ter  B-  DIVISION  OF  INDUSTRY  OPERATIONS 

PART  1068— CANS  MADE  OF  TINPLATE  OR 
TERNEPLATE 

CONSERVATION  ORDER  M-81,  AS  AMENDED 
JUNE  27,  1942 

(1)  The  desiRnation  of  Part  1068  (formerly  “Tinplate  and  Terneplate")  is 
hereby  amendetl  to  i-ead  “Cans  Made  of  Tinplate  or  Ternei)late.” 

(2)  Section  1068.1  (Conservation  Order  M-81)  is  hereby  amended  to  read 
as  follows : 

Section  1068.1— (CONSERVATION  ORDER  M-81.  AS  AMENDED  JUNE  27, 

1942.) 

(a)  Definitions. 

(1)  “Person”  means  any  individual,  partnership,  association,  business 
trust,  corporation,  Rovernmental  corporation  or  aRency,  or  any 
oi'Ranized  Rroup  of  persons,  whether  incorporated  or  not. 

(2)  “Tinplate”  means  Blackplatc  coated  on  one  or  both  sides  with 
tin,  and  includes  “primes,”  “seconds,”  and  "waste-wa.ste,”  but 
does  not  include  any  Waste. 

(3)  “Terneplate”  means  Blackplate  coated  on  one  or  both  sides  with 
a  lead-tin  alloy,  and  includes  “primes,”  “seconds,”  and  “waste- 
waste,”  but  does  not  include  any  Waste. 

(4)  “Waste”  means  any  waste  or  scrap  Tinplate  or  Terneplate  i)ro- 
duced  in  the  ordinary  course  of  manufacturinR  Cans  out  of 
Tinplate  or  Terneplate  and  includes  strips  and  circles. 

(.’i)  “Blackplate”  means  any  sheet  steel,  other  than  Tinplate  or 
Terneplate,  suitable  for  manufacture  into  Cans. 

(6)  “Can”  means  any  container  which  is  intended  for  pac'  InK, 
liackaRinR,  or  puttinR  up  products  of  any  kind  and  whi  h  is 
made,  in  whole  or  in  i)art.  of  Tinplate,  Terneplate,  or  any 
combination  thereof,  and  includes  closures,  crowns,  and  cars  for 
Cans,  but  does  not  include  any  closure,  crown,  or  cap  f  be 
used  on,  or  as  a  part  of,  a  glass  container. 

(7)  A  “Primary  Products  Can”  means  a  Can  use<l  to  pad  any 
product  listed  in  Table  I,  annexed  hereto. 

(8)  A  "Secondary  Products  Can”  means  a  Can  used  to  pac’  any 
product  listed  in  Table  II,  annexed  hereto. 

(9)  A  “Si)ecial  Products  Can”  means  a  Can  used  to  pad  any 
product  listed  in  Table  III,  annexed  hereto. 

(10)  A  “Non-Essential  Can”  means  any  Can,  other  than  those  ans 

specifietl  in  subi)araRraphs  (7),  (8),  and  (9)  of  this  ra- 

Riaph  (a). 

(11)  A  “Canner”  means  any  Person  engaged  in  the  business  of  .  ach¬ 
ing  in  Cans  products  of  any  kind  for  sale  to  others,  whethe.  uch 
person  buys  some  or  all  of  his  Cans  from  third  part.  or 
whether  he  manufactures  some  or  all  of  his  Cans  himself.  The 
term  does  not  include  a  Person  who  packs  products  whit  are 
not  to  be  sold,  or  a  Person  who  packs  products  for  the  '.adi- 
vidual  home  consumption  of  another  Person  furnishin;  the 
products  to  be  packed. 

(12)  A  "Can  Manufacturer"  means  any  Person  engaged  in  the  'Jsi" 
ness  of  producing  Cans  for  sale  to  others  or  for  his  own  v'i  in 
packing  products  of  any  kind. 
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(13)  “Pack"  means  the  quantity,  by  area  measurement,  of  Tinplate 
and  Terneplate  reciuire<i  for  the  manufacture  of  all  sized  Cans 
used  by  a  Canner  for  packinK  a  particular  product  during  the 
period  specified. 

(b)  Restrictions  ujion  the  Manufacture,  Sale,  and  Delivery  of  Cans. 

(1)  Until  further  Order  of  the  Director  of  Industry  Operations,  no 
Can  Manufacture  shall  manufacture,  sell,  or  deliver  to  any 
Canner,  Jobber,  or  Distributor,  any  Non-Essential  Cans,  except 
to  the  extent  expressly  permitted  by  this  Order  ;  or  any  Primary 
Products  Cans,  Seconciary  Products  Cans,  or  Special  Products 
Cans,  except  under  purchase  orders  or  contracts  validated  by 
delivery  to  such  Can  Manufacturer  of  a  Canner’s  Certificate, 
manually  signe<l  by  an  authorized  official,  in  substantially  the 
form  attached  hereto  as  Exhibit  “A”.  No  certificate  shall  be 
re(|uire<l  for  the  purchase  of  Cans  for  packing  products  which 
ai'e  not  to  be  sold,  either  from  I'etail  stores  purchasing  such  Cans 
for  resale,  or  from  Persons  purchasing  such  Cans  from  retail 
stores.  A  new  Canner’s  Certificate  shall  not  be  re<iuire<i  of  any 
Canner  who  has  already  file<i  a  certificate  under  Order  M-81, 
as  issued  February  11,  1942. 

(2)  Except  as  otherwise  expressly  permitte<l  by  this  Order,  and 
until  further  Order  of  the  Director  of  Industry  Operations,  no 
Can  Manufacturer  shall  purchase,  accept  delivery  of,  or  use  for 
making  Cans  any  hot  dipped  Tinplate  with  a  tin  coating  of  a 
pot-yield  thickness  in  excess  of  1.2.5  lbs.  per  base  box  (i.e.  31.360 
square  inches)  or  any  electrolytic  Tinplate  with  a  tin  coating  in 
excess  of  0..50  lbs.  per  base  box  ;  provide<l  that  this  prohibition 
shall  not  apply  (i)  to  Tinplate  already  manufactured  on  or 
before  February  11,  1942,  or  (ii)  to  Tinplate  for  the  manufacture 
of  Cans  to  be  used  for  packing  any  product  which  is  listed  in 
Exhibit  “B”,  annexed  hereto,  and  for  which  no  Tinplate  with  a 
tin  coating  in  excess  of  l.-iO  lbs.  per  base  box  shall  be  use<l. 
All  Can  Manufacturers  and  Canners  shall  observe  any  further 
restrictions  pertaining  to  Cans  made  in  whole  or  in  part  of 
Tinplate  and  Terneplate,  which  may  be  imposed  from  time  to 
time  by  any  Order  supplementary  hereto  or  amendatory  hereof. 

(3)  No  Cans  for  packing  any  product  shall  be  manufactured  with 
ears,  bails,  or  handles  when  such  Cans  are  smaller  than  a 
10-lb.  syrup  or  honey  Can,  or  an  8-lb.  lard  pail. 

(c)  Restrictions  upon  the  Purchase,  Acceptance  of  Delivery,  and  Use 

of  Cans. 

(1)  Until  further  Order  of  the  Director  of  Industry  Operations,  no 
Canner  shall  buy,  accept  delivery  of,  or  use  any  Non-Essential 
Cans,  except  to  the  extent  expressly  permitted  by  this  Order  ; 
or  any  Secondary  Products  Cans  or  Siiecial  Products  Cans, 
except  to  the  extent  respectively  permitted  for  itacking  the 
products  listed  in  Table  II  or  Table  III,  annexed  hereto.  Where 
Sec.  106S.1  (c)  I  —  I’ack  unlimited  except  as  noted. 

no  quota  restriction  is  expi-essed  for  packing  a  product  listed 
in  Table  II  or  Table  III,  a  Canner  may  u.se  during  the  calendar 
year  1942,  for  packing  that  pro<luct.  Cans  retiuiring  for  their 
manufacture  100  per  cent,  by  area  measurement,  of  the  Tinplate 
and  Terneplate  i-equired  for  the  manufacture  of  all  sized  Cans 
used  by  him  during  the  calendar  year  1940,  for  packing,  x’ackag- 
ing,  or  putting  up  that  product.  The  calendar  year  basis  shall 
obtain  except  for  products  for  which  a  seasonal  base  period  is 
specified.  Until  further  order  of  the  Director  of  Industry 
Operations,  there  shall  be  no  quota  restrictions  upon  the  Primary 
Products  Cans  which  a  Canner  may  purchase  and  use  for 
packing  the  products  listed  in  Table  I,  annexe*!  hereto. 

(2)  Excei)t  as  otherwise  provide*!  in  this  subparagraph  (2).  all 
Canners  shall  observe  the  restrictions  impose*!  by  Tables  I,  II, 
and  III,  relating  to  permitte*!  Can  sizes.  Can  material,  and  the 
extent  an*l  form  of  |)acking  the  |>articular  products  therein 
listed.  Subject  to  the  other  iirovisions  of  this  Order,  a  Canner 
may  use  for  i)acking  the  products  liste*l  in  Tables  I,  II,  or  III. 
only  Cans  of  sizes  specified  in  saki  Tables  for  packing  a  par¬ 
ticular  product,  or  Cans  of  sizes  larger  than  the  largest  size 
indicated  for  packing  that  j)ro*luct.  In  ad*lition,  a  Canner  who 
lacks  adequate  e*iuipment,  machinery,  or  plant  facilities  for  the 
efficient  l)acking  of  a  particular  product  listed  in  Table  I  or 
Table  II,  in  Cans  of  sizes  specified  for  that  product,  may,  to  the 
extent  that  he  is  unable  to  pack  in  Cans  of  specified  sizes,  jiack 
such  product  in  Cans  of  sizes  intermediate  between  the  largest 
and  the  smallest  sizes  specified  for  that  product,  provide*!  said 
Canner  is  curi'ently  e*iuipped  to  i)ack  such  jn-oduct  in  such 
interme*liate  size*l  Can,  ami  did  so  in  1941,  and,  provided 
further  in  the  case  of  a  product  listed  as  a  Fruit,  Vegetable,  or 
Juice,  in  Table  I  or  Table  II.  that  such  intermediate  sized  can 
is  of  a  size  recommended  for  such  product  by  the  National 
Bureau  of  Standards  Recommemlations  Rl.I.I-tO.  If  any  general 
jtrovision  or  restriction  of  this  Order  conflicts  or  appears  to 
conflict,  with  any  specific  provision  or  restriction  of  Table  I,  II, 
or  III,  then  such  specific  provision  or  restriction  shall  control. 

(3)  No  Product  which  has  been  packed  in  a  Can  made  of  Tinplate 
or  Terneplate  shall  be  repacked  by  the  same  or  a  different 
Canner  in  the  same  or  different  form,  with  or  without  othei' 
pr*iducts,  in  another  Can  ma*le  of  Tinplate  or  Terneplate,  except 
to  the  extent  specifically  permitted  by  Table  I  or  Table  II.  If 
Cans  are  opened  for  repacking  the  contents  thereof,  every  Can 
larger  than  No.  12  (603x812)  shall  be  thoroughly  cleane*!  and 
reused  as  long  as  the  tin  coating  i)ermits.  an*l  then  sent  to  a 
detinning  plant  for  salvage  of  the  tin  an*l  scrap  steel :  and  every 
Can  sized  No.  12  (603x812)  or  smaller  shall  be  reused  or  sent  ti 
a  detinning  plant  for  salvage  of  the  tin  ami  scrap  steel.  Such 


Cans  shall  be  sent  to  a  *letinning  plant  in  carload  lots,  or  in 
less  than  carloa*!  lots  whenever  shipping  costs  render  shipment 
practical. 

(*1)  Exceptions. 

(1)  Notwithstanding  the  restrictions  imtrase*!  by  this  Order,  pertain¬ 
ing  to  the  sizes  of  Cans,  a  Can  Manufacturer  may  use  for  the 
manufacture  of  Primary  and  Secondai-y  Products  Cans  of  sizes 
for  which  the  material  was  designed:  (i)  any  component  parts 
of  such  Cans  which  were  lithographe*!,  cut,  or  otherwise  prepared 
f*)r  assembly  on  or  before  February  11,  1942,  an*l  (ii)  any  sheets 
*)f  Tinplate  which  were  in  the  im.ssession  of  the  Can  Manufac¬ 
turer  or  i)ro*luce*l  for  his  acc*)unt  on  or  before  February  11,  1942. 
H*)wever,  for  manufacturing  Cans  for  packing  i)roducts  li.ste*! 
as  "Fish  ami  Shellfish”  in  Table  I  or  Table  II,  the  date  to 
which  this  subparagraph  (1)  relates,  shall  be  July  1,  1942. 

(2)  Notwithstan*ling  the  restrictions  imposed  by  this  Order,  per¬ 
taining  to  the  manufacture  of  Special  Products  Cans  or  Non- 
Essential  Cans,  a  Can  Manufacturer  may  use  for  the  manufac¬ 
ture  of  such  Cans,  any  component  t)arts  of  such  Cans  which 
were  lithographed,  cut,  or  otherwise  prepare*!  for  assembly  on 
or  before  February  11,  1942;  provided  that  this  subparagraph 
(2)  shall  not  be  construed  to  permit  the  cutting  of  any  un¬ 
processed  sheets  of  Tinplate  or  Ternei)late,  or  to  permit  the 
cutting  of  any  sheets  of  Tinplate  lithographe*!  for  making  Cans 
for  beei'  or  pro*iucts  which  are  processe*!  or  sterilize*!  by  heating 
within  a  seale*l  can. 

(3)  Notwithstanding  the  restrictions  pertaining  to  sizes  of  Cans,  but 
subject  to  *|Uota  restrictions  imposed  by  this  Or*ler,  a  Canner 
may  use,  or  obtain  from  any  Can  Manufacturer  an*l  use,  for 
packing  products  liste*l  in  Table  I  or  Table  II,  Cans  which  were 
manufacture*!  an*l  in  the  possession  of  the  Canner  or  the  Can 
Manufacturer  on  or  before  February  11,  1942,  or  which  may  be 
manufacture*!  pursuant  to  subparagraph  (1)  of  this  paragraph 

(d).  However,  for  obtaining  and  using  Cans  for  packing 
products  liste*l  as  “Fish  and  Shellfish”  in  Table  I  or  Table  II, 
the  date  to  which  this  subparagraph  (3)  relates,  shall  be 
July  1,  1942. 

(4)  Notwithstanding  the  restrictions  imposed  by  this  Order,  per¬ 
taining  to  the  purchase,  acceptance  of  delivery,  and  use  of 
Special  Products  Cans,  a  Canner  may  use,  or  obtain  from  any 
Can  Manufacturer  and  use,  for  packing  products  listed  in 
Table  III,  Cans  which  were  manufactured  and  in  the  possession 
of  the  Canner  or  the  Can  Manufacturer  on  or  before  February 
11,  1942,  or  which  may  be  manufactured  pursuant  to  sub- 
paragraph  (2)  of  this  paragi'aph  (d).  All  such  Cans  which 
may  be  delivered  to  or  used  by  a  Canner  pursuant  to  this 
subparagraph  (4)  shall  be  charged  to  any  unused  portion  of 
the  *iuotas  specific*!  by  this  Order,  for  the  purpose  of  determining 
whether  a  Canner  may  purchase,  accept  delivery  of,  or  use 
Special  Pro*lucts  Cans  manufactured  from  unprocessed  Tinplate 
after  February  11,  1942. 

(."))  Notwithstanding  the  restrictions  imi)osed  by  this  Or*ler,  pertain¬ 
ing  to  Non-Essential  Cans,  a  Canner  may  use,  or  obtain  from 
any  Can  Manufacturer  and  use.  for  packing  i)roducts  other  than 
those  liste*l  in  Tables  I,  II,  or  III,  excet)ting  products  which  are 
processed  or  sterilized  by  heating  within  a  seale*l  Can,  Cans 
which  were  manufactured  and  in  the  tjossession  of  the  Canner 
or  the  Can  Manufacturer  on  or  before  February  11,  1942,  or 
Cans  which  may  be  manufactured  pursuant  to  subiiaragraph  (2) 
of  this  paragraph  (d). 

(e)  Miscellaneous  Provisions. 

(1)  .Applicability  of  Order.  The  restrictions  imi>osed  by  this  Order 
shall  not  apply  in  the  following  cases  only:  (i)  when  Cans  are 
to  be  *lelivered  pursuant  to  a  letter  of  intent,  j)urchase  order,  or 
contract,  supi)orte*l  by  a  Preference  Rating  of  higher  than  A-2, 
to  any  foreign  country  pursuant  to  the  Act  of  March  11,  1941. 
entitle*!  “An  Act  to  Promote  the  Defense  of  the  United  States” 
(Len*l-Lease  Act),  to  the  Army.  Navy,  or  Maritime  Commission 
of  the  Unite*l  States  or  to  such  other  govei’nmental  agency  as 
the  Director  of  Imlustry  Operations  may  designate:  and  (ii) 
when  Secon*lary  Products  Cans  are  to  be  set  asi*le  i)ursuant  to 
Order  M-86  and  Orders  sui)plemental  thereto,  whether  or  not 
purchase  orders  of  contracts  for  such  canne*!  f*>ods  have  been 
I)lace*l  by  any  governmental  agency. 

(2)  .Applicability  of  Priorities  Reyulation  No.  t. 

This  Order  ami  all  transactions  affecte*!  thereby  are  subject  to 
the  i)rovisions  of  Priorities  Regulation  No.  1  (Part  944)  as 
amen*le*l  from  time  to  time,  except  tx  the  extent  that  any 
provision  hereof  may  be  inconsistent  therewith,  in  which  case 
the  jn-ovisions  of  this  Ortler  shall  govern. 

(3)  .Appeal.  Any  person  affecte*!  by  this  Or*ler  who  consulers  that 
compliance  therewith  woukl  work  an  exceptional  and  unreason¬ 
able  har*lship  u|)on  him,  or  that  it  woukl  result  in  a  degree  of 
unemployment  which  woukl  be  unreasonably  *lisprox)ortionate 
compared  with  the  amount  of  tinplate  an*l  terneplate  conserve*!, 
or  that  comi)liance  with  this  Or*ler  woukl  *lisrui)t  or  impair  a 
program  of  conversion  from  non-*lefense  work  to  defense  work, 
may  appeal  to  the  War  Production  Board  on  Form  PD-269,  Ref. : 
M-81,  setting  forth  the  pertinent  facts  and  the  reason  he  con¬ 
siders  he  is  entitled  to  relief.  The  Direct)!-  of  Industry  Opera¬ 
tions  may  thereupon  take  such  action  as  he  deems  appropriate. 

(4)  Communications.  All  reports  re*iuire*l  to  be  filed  hereunder  and 
all  communications  concerning  this  Order,  shall,  unless  otherwise 
directe*i.  be  ad*lresse*l  to : 

“War  Production  Board,  Washington,  D.  C.  Ref :  M-81” 
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<5)  Violationx.  Any  Person  who  wilfully  violates  any  provision  of 
this  Order,  or  who,  in  connection  with  this  Order,  wilfully 
conceals  a  material  fact  or  furnishes  false  information  to  any 
department  or  ajrency  of  the  United  States  is  nuilty  of  a  crime, 
and.  ui)on  conviction,  may  be  punished  by  fine  or  imprisonment. 
In  addition,  any  such  person  may  be  prohibited  from  making  or 
accepting  further  deliveries  of,  or  from  processing  or  usinn 
material  under  priority  control  and  may  be  deprived  of 
priorities  assistance. 

((>)  Orders  supplementary  to  Order  M-Sl  and  specific  i>eimissions 
granted  undei'  said  Onler  are  hereby  confirme<i. 

Ir.sued  this  27th  day  of  .June.  1!)42,  by  .J.  S.  Knowlson,  Diiector  of  Industry 
Oi)erations. 

EXHIBIT  “A" 

WAR  PRODUCTION  BOARD.  Washington,  D.  C. 

Ref. ;  M-81  -  Canner’s  Certificate 


Certificate  reiiuired  by  Conservation  Order  M-81.  One  copy  of  this  Certificate 
ii  to  be  delivereil  to  each  Can  Manufacturer  from  whom  the  Canner  purchases 
Cans  and  is  to  cover  all  purchases  present  and  future,  so  lon^r  as  such  Ordei’, 
in  its  present  form  or  as  it  may  be  amended  fi-om  time  to  time,  remains  in 
effect.  When  executed  by  a  .lobber  or  Distributor,  this  Certificate  shall  con¬ 
stitute  a  reiuesentation  to  the  Can  Manufacturer  and  to  the  War  Pio<luction 
Beard  that  such  .lobber  or  Distributor  will  not  resell  such  Cans  except  ui)on  a 
receipt  of  a  similar  certificate  from  his  purchaser,  if  reiiuired  by  Conservation 
Order  M-81,  as  amended. 


In  accordance  with  Conservation  Order  M-81,  as  amended  (Cans  Made  of  Tin- 
I)late  and  Terneidate),  the  undersi,irned  hereby  certifies  to  the  Can  Manufac¬ 
turer  and  to  the  War  Pi-oduction  Board  that  the  undersijined  applicant  is 
familiar  with  the  terms  of  said  Order,  as  amende<l.  and  that  said  applicant  will 
not  use  any  Cans  purchased  from 


(Name  of  Can  Manufacturer) 


(.\ddre.ss  of  Can  Manufacturer) 
in  violation  of  the  terms  of  said  Order. 

Date .  . 

(Lejjal  Name  of  Ai)i)licant) 

.  By . 

(Address  of  Applicant)  (Authorized  Official) 


(Title  of  Official  Rei>oitin(i) 

Section  RiiA  of  the  U.  S.  Criminal  (kale 
(18  U.S.C.A.  80)  makes  it  a  criminal 
offense  to  make  a  false  statement  or 
reiuesentation  to  any  department  or 
asrency  of  the  United  States  as  to  any 
matter  within  its  jurisdiction. 

EXHIBIT  “B” 

(Under  Section  lOOS.l  (b)2) 

1.  Apples,  including  Crabapples,  and  Apple  Sauce. 

2.  Blackberries,  Black  Raspberries.  Bluelierries  or  Huckleberi  ies,  Boysen- 
berries.  Cranberries,  Dewberries.  Elderberries,  Gooseberries.  la)iranberries. 
Red  Raspberries.  Strawberries,  and  YounKberries. 

Cherries,  except  White  Cherries. 

4.  Copper  Bottom  and  Anti-foulinir  Paints. 

.").  Grape  .Juice  and  Grape  Pulp. 

(>.  .lams,  .Jellies,  and  Preserves. 

7.  l,emon  and  Oranjte  Concentrates. 

8.  Lemon  and  Lime  .luice. 

!i.  Nicotine  Sulphate. 

l(t.  Pectin. 

11.  Pickles. 

12.  Plums  and  Prunes. 

IR.  Pureed  or  Choppe<l  Ve;.;etables  and  Fruits. 

14.  Rhubarb. 
l.'>.  Sauerkraut. 

TABLE  I  PRIMARY  PRODUCTS  CANS 
I'RUITS 

1.  /•’(•(II '  Coc/.- i'll (7  and  l•'ntitK  for  Salad,  only  which  consist  of  any  combination 
of  fruits  otherwise  included  in  Table  J  or  Table  JI  and  Grapes  :  provided 
that  the  combination,  by  drained  weiirht,  shall  consist  of  not  less  than 
.7 1  per  cent  fruits  listed  in  Table  1.  and  may  consist  of  not  to  exceed 
10  per  cent  Grapes.  No.  1  Tall,  No.  2,  No.  2',2.  or  No.  10  Cans.  Said 
Fruit  Cocktail  and  1^'ruits  for  Salad  may  l)e  packed  from  the  contents  of 
other  Tinplate  Cans  to  the  extent  of  10  per  cent  of  said  l''ruit  Cocktail  or 
Fruits  for  Salad,  but  only  when  such  10  per  cent  consists  of  Pineapple  or 
Maraschino  Type  Cherries  fiom  No.  10  oi-  larger  Cans. 

2.  I’earx,  Halves,  Seuments,  and  Slices.  Whole  Pears  not  to  lie  packed. 
No.  2,  No.  2’.j,  or  No.  10  Cans. 

R.  1‘e.arheK  (Clinjrstone) ,  Halves,  Segments,  and  Slices.  Whole  Peaches  not 
to  he  packed.  No.  2,  No.  2J/4,  or  No.  10  Cans. 

4.  /’cac/ies  ( (•'reestone ) .  Halves,  Seirments,  and  Slices,  except  in  California, 
for  which  see  Table  JL  Whole  Peaches  not  to  be  packed.  No.  2,  No.  2L.. 
or  No.  10  Cans. 


.7.  Lemon  Concentrate,  in  dry  foi  m  with  or  without  dryinK  promoters  ;  o  in 
lipuid  form,  when  made  from  pure  Lemon  .Juice  containinji  no  a-  led 
suuai-  or  other  saccharine  injiredient,  and  concentrated  to  a  density  of  not 
less  than  40°  Brix,  measured  at  20°  Centigrade.  No.  1  Picnic  Cans. 

(>.  (fransie  Concentrate,  in  dry  form  with  or  without  drying  promoters  ;  i„  in 
lipuid  form,  when  made  from  pure  Oranire  .Juice  containing  no  airled 
suirar  or  other  saccharine  in.iri^edient,  and  concentrated  to  a  density  of  not 
less  than  (i.7°  Brix,  measured  at  20°  Centigrade.  No.  1  Picnic  Cans. 

7.  I’cctin,  I.iiiuid  only,  ."i-mal.  Cans. 

vegetabi.es 

1.  .Isparai/M.s.  No.  2,  No.  2Vi.  No.  10,  No.  1  Square,  or  No.  2Vi  Siiuare  Cans. 

2.  Hcanx,  only  Fresh  Beans,  includim;  but  not  limited  to  Green,  Wax,  Lima, 
(Jreen  Soybeans,  and  Fresh  Shelled  Beans.  Dried  Beans  not  to  be  packed. 
No.  2,  No.  2V7,  or  No.  10  Cans. 

R.  Corn,  only  J^'resh,  Sweet,  Cut  Corn.  No.  2  or  No.  10  Cans  ;  or  No.  2 
Vacuum  (R07xR()6)  Cans,  "vacuum  pack”  only. 

4.  I’eax,  only  Fresh  Green  and  Fresh  Shelled  Peas.  Dried  Peas  ni.t  to  be 
packed.  No.  2  or  No.  10  Cans;  or  No.  2  Vacuum  (R07xR0fi)  Cans, 
"vacuum  pack”  only. 

.").  Tomutoex.  No.  2,  No.  2',7,  or  No.  10  Cans. 

(i.  Tomato  l‘axte,  only  which  contains  no  less  than  2.")  per  cent,  l)y  weight, 
dry  Tomato  solids.  No.  10  Cans,  see  Table  11.  For  packinit  products  other 
than  Tomato  Paste,  in  the  form  and  to  the  extent  permitted  by  this 
Order,  Tomato  Paste  may  be  l•epacke<l  from  .a-Kal.  or  larirer  Cans. 

7.  Tomato  1‘ulii  or  I’nree,  only  which  contains  not  le.ss  than  10.7  per  cent 
(specific  .vjravity  LOI.I)  or  more  than  2.7  pei-  cent,  by  weight,  dry  Tomata 
solids.  No.  10  Cans,  see  Table  II.  For  packing  products  other  than 
Tomat.-)  Pulp  or  Puree,  in  the  foim  and  to  the  extent  permitted  by  this 
Order,  Tomato  Pulp  or  Puree  may  be  repacked  from  .7-.iral.  or  laruer  Cans. 
,'l.  Tomato  Sanc(,  includinir  but  not  limited  to  Spauhetti  Sauce,  only  which 
contains  not  less  than  10.7  per  cent  (specific  Kravity  1.04.7)  or  more  than 
2.7  per  e^ent  by  weisiht.  dry  Tomato  solids.  In  addition  to  salt,  the  contents 
may  contain  peppei^,  spice  oils,  and  other  flavoring  ingredients.  No.  10 
Cans,  see  Table  II.  For  packinn  products  other  than  Tomato  Sauce,  in  the 
form  and  to  the  extent  permitted  by  this  Order,  Tomato  Sauce  may  be 
repacked  from  .7-,iial.  or  lar.irer  Cans. 

0.  Tomato  Cntxitn  and  Chili  Since,  only  which  contains  not  less  than  10.7 
per  cent  (specific  gravity  1.04.7)  or  more  than  2.7  per  cent,  by  weight,  dry 
Tomato  solids.  No.  10  Cans. 

Any  Canner  who  lacks  adepuate  machinery,  epuipment,  or  plant  facilities 
for  packinu  his  entire  1042  pack  of  Beans,  Peas.  Corn,  or  Tomatoes,  listed 
under  the  heading  of  " Veiretables”  of  this  Table  I,  may  apply  to  the  War 
Production  Boaid  for  permission  to  pack  the  excess  of  his  1042  pack  of 
such  priMlucts  in  No.  ROR  Cans,  if  said  Canner  is  currently  epuipped  to 
pack  such  products  in  No.  ROR  Cans,  and  did  so  in  1!)41. 

.JUICES 

Tomato  .Jnicc,  which  may  contain  not  moi-e  than  RO  per  cent  of  other 
vegetable  Juices.  No.  2.  No.  2  Cyl.,  No.  R  Cyl.,  or  No.  10  Cans.  For 
packing  products  other  than  Tomato  .luice,  in  the  form  and  to  the 
extent  permitted  by  this  Order,  Tomato  .Juice  may  be  repacked  from  .7-i;al. 
or  larjjer  Cans. 

Any  Canner  who  lacks  adepuate  machinery  epuipment  or  plant  facilities 
for  packing  his  entire  1042  pack  of  Tomato  .Juice,  listed  under  the  heading 
of  “.luices”  of  this  Table  1.  may  apply  to  the  War  Pioiluction  Board  for 
permission  to  pack  the  excess  of  his  1042  pack  of  such  product  in  No.  211 
Cyl.  or  No.  ROO  Cans,  if  said  Canner  is  currently  epuipped  to  pack  such 
product  in  No.  211  Cyl.  or  No.  ROO  Cans,  lespectively,  and  did  so  in  1041. 

FISH  AND  SHELLFISH 

1.  Salmon.  No.  R0((  (R00x407)  or  No.  1  Tall  (ROlxlll)  Cans. 

2.  1‘ilchardx,  by  whatever  name  known,  includinir  Sardines.  8/.  Short 
(211xRO0),  No.  ROO  (ROOX407).  or  No.  1  Oval  ((i07x4()()Xl()8)  Cans. 

R.  .\tlantic  Sea  Herrinti,  by  whatever  name  known,  includini;  Sardines,  tj 
Drawn  (ROO. .7x404x014. .7 ) ,  'JJ  Three  Piece  (R08.x412.xll2).  or  No.  ROO 
(R00x407)  Cans. 

4.  1‘acific  Herrint).  No.  1  Tall  (ROlxlll)  Cans. 

.7.  .Mcirirex  (Hirer  Herrinn).  No.  ROO  (R00x407)  or  No.  2  (R07x40!))  C.ms. 
(i.  Tana,  lionito,  and  Yelloictail.  'j  Tuna  (R07xllR).  No.  1  Tuna  (401x20‘  .7), 
or  4  lb.  Tuna  (002x408)  Cans. 

7.  MachercL  No.  ROO  (R00x407)  Cans. 

8.  Menhaden.  No.  ROO  (R00x407)  Cans. 

0.  Mallet.  No.  ROO  (R00x407)  Cans. 

10.  Shad.  No.  ROO  (R00x407)  Cans. 

11.  l-'ixh  l■'lal^cx.  No.  ROO  (R00x407)  Cans.  Dried  Fish  Flakes  no(  to  be  pa; '  cd. 

12.  Crahmeat.  Flat  (R07x201.2.7 )  Cans. 

IR.  .\hicife  Hoe,  Codfixh  Hoe,  lladdoch  Hoe,  I’ollacI:  Hoe,  and  Shad  Hoc.  40. 
ROO  (R00X407)  Cans. 

MISCELLANEOUS  FOODS 

1.  Cold  Hacked  or  Fro'cn  h'oodx,  including  only  fruits,  vegetables,  frui  or 
vejreVable  juices,  and  fruit  or  vegetable  pulp.  RO-lb.  Cans. 

2.  Hahi)  Foodx,  only  strained,  chopped,  homogenous,  or  lipuid  foods  for  fee  .ng 
infants  or  children  under  12  years  of  aire,  includinu  but  not  limitr.'  to 
pureed  or  chopped  fruits  and  vegetables,  pureed  cereals  and  meat  prod  ts, 
puddings,  and  dry  or  lipuid  milk  products,  providinjr  the  Canner  pa  .;ed 
the  product  in  substantially  the  same  form  in  1!M1.  No.  202  B  F. 
(202x21  1).  No.  211  B.  F.  (211x210),  No.  2.  or  No.  10  ('ans.  Pineal 'de. 
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riom  No.  10  or  larjrer  Cans  may  be  reimcked,  with  or  without  other 
products,  in  the  form  of  Baby  Foods.  For  packing  dry  milk  products 
Tinplate  shall  be  used  for  one  end  of  the  Can  only. 

Kvaitorated  Milk,  as  defined  by  the  Federal  Security  Administrator,  para¬ 
graph  18.520,  Fe<leral  Register,  July  2,  1940,  Page  2444.  14i/{j-oz.  Cans, 

^ee  Table  11. 

/>)■//  or  I’oirdered  Whole  Milk.  1-lb.,  2'/{!-lb.,  5-lb.,  or  25-lb.  Cans.  Tinplate 
i,hall  be  used  for  one  end  of  the  Can  only. 

Hoiien.  No.  5  or  5-lb.  Cans. 

Uehudratcd  Veyetablen,  excepting  Dried  Legumes.  No.  10  Cans. 

TABLE  II— SECONDARY  PRODUCTS  CANS 
Sec.  lOGS.t  (c)  1 — 100%  of  191,0  Pack  unlexs  otherwise  noted. 

FRUITS 

1.  .Ipplc.s,  including  Crabapples.  No.  10  Cans.  Whole  Apples  and  Apple 
Butter  not  to  be  i)acked.  75  per  cent  1940-41  Pack. 

2.  .l/»ydc  Sauce,  including  sauce  from  Crabapples.  No.  2  or  No.  10  Cans.  75 
Iier  cent  of  1940-41  Pack. 

2.  .\i>ricots.  No.  2Yj  or  No.  10  Cans.  Whole  Apricots  not  to  be  packed. 

05  per  cent  of  1940  Pack. 

I.  Blackberries,  Black  liaspberries.  Blueberries  or  Huckleberries,  Bousenberries, 
Pcicberries,  Elderberries,  (Sooseberries,  Lof/anberries,  Red  Raspberries, 
Strawberries,  and  Younpberries,  only  when  packed  as  Berries.  No.  2, 
No.  2V1>.  or  No.  10  Cans.  Quota  applicable  to  each  kind  of  Berries 
iesi>ectively. 

5.  Cranberries,  including  Cranberry  Sauce.  No.  300,  No.  2,  or  No.  10  Cans. 

70  per  cent  of  1940  Pack. 

().  Red  Sour  Pitted  Cherries  and  Sweet  Cherries,  only  when  packe<l  as 
Cherries.  No.  1  Tall,  No.  2,  No.  2V5,  No.  10  Cans.  Quota  applicable  to 
each  item  respectively. 

7.  drape  Juice,  drape  Pulp,  Citrus  Pulp,  and  Citrus  Peel.  .5-gal.  Cans.  Quota 
applicable  to  each  item  resi)ectively. 

8.  drapefruit,  including  only  Segments,  Sections,  and  Slices.  No.  2,  No.  2Vi, 
or  No.  3  Cyl.  Cans.  100  per  cent  1940-41  Pack. 

9.  Coiiibinaiions  of  Oranpes  and  Grapefruit,  including  only  Segments.  Sections, 
and  Slices.  No.  2,  No.  or  No.  3  Cyl.  Cans.  100  per  cent  of  1940-41 
Pack. 

10.  Peaehes  (Freestone),  Halves,  Segments,  and  Slices.  Whole  Peaches  not 
to  be  packed.  No.  2,  No.  2Y<,  or  No.  10  Cans.  75  per  cent  of  1940  Pack 
in  California. 

II.  Pineapple,  including  only  Slices.  Chunks,  Crushed,  and  Tidbits.  Spears  not 
to  be  packed.  No.  2,  No.  2y,,  No.  3  Cyl.,  or  No.  10  Cans. 

12.  Plums.  No.  2',/.  or  No.  10  Cans.  .50  per  cent  of  1940  Pack. 

13.  Fresh  Prunes.  No.  2Vi!  or  No.  10  Cans.  50  per  cent  of  1940  Pack. 

VEGETABLES 

1.  Keels,  only  Fi-esh  Beets.  No.  2,  No.  2l^,  or  No.  10  Cans.  75  per  cent  of 
1940  Pack. 

2.  Carrots,  only  Fresh  Carrots.  Whole  Carrots  not  to  be  packed.  No.  2, 
No.  2V.,  or  No.  10  Cans.  75  per  cent  of  1940  Pack. 

3.  Carrots  and  Peas,  only  Fresh  Carrots  and  Fresh  Peas.  No.  2,  No.  2y>,  or 
No.  10  Cans.  75  per  cent  of  1940  Pack. 

I.  Peppers  and  Pimentos,  including  but  not  limited  to  Chili  and  Sweet 
Peppers.  No.  2.  No.  2y.t,  or  No.  10  Cans.  50  per  cent  1940  Pack.  Quota 
Hi)plicable  to  each  item  resi)ectively. 

.5.  Pumpkin  and  S(iuash.  No.  2\{<  or  No.  10  Cans.  50  per  cent  1940  Pack. 

ti.  Sauerkraut.  No.  2,  No.  2'X>,  or  No.  10  Cans.  50  per  cent  of  bulk  kraut 
holding  of  Canner  on  February  11,  1942. 

7.  Spinaeh.  No.  2,  No.  2Vi,  or  No.  10  Cans. 

8.  dreen  Leafu  Vepetables,  other  than  Spinach,  including  only  Beet,  Collard, 
Dandelion,  Kale,  Mustard,  Poke,  and  Turnip  Greens.  No.  2,  No.  2y>, 
or  No.  10  Cans. 

9.  Okra.  No.  2,  No.  2'/i.  or  No.  10  Cans. 

10.  Tomato  Paste,  only  which  contains  not  less  than  25  per  cent,  by  weight, 
dry  Tomato  solids.  Cans.  100  per  cent  of  1940  Pack  of  Tomato  Paste 
packed  in  Cans  smaller  than  No.  10.  See  Table  I. 

11.  Tomato  Pulp  or  Puree,  only  which  contains  not  less  than  10.7  per  cent 
(specific  gravity  1.045)  or  more  than  25  per  cent,  by  weight,  dry  Tomato 
'olids.  No.  1  Picnic  Cans.  100  per  cent  of  1940  Pack  of  Tomato  Pulp 
or  Puiee  i)acked  in  Cans  smaller  than  No.  10.  See  Table  I. 

12.  I’omato  Sauee,  including  but  not  limitetl  to  Spaghetti  Sauce,  only  which 
'•ontains  not  less  than  10.7  per  cent  (specific  gravity  1.045)  or  more  than 
‘5  per  cent,  by  weight,  dry  Tomato  solids.  In  addition  to  salt,  contents 
'nay  contain  pep))er,  spice  oils,  and  other  flavoring  ingredients.  8Z  Short 

'ans.  100  i)er  cent  of  1940  Pack  of  Tomato  Sauce  packed  in  Cans  smaller 
ban  No.  10.  See  Table  I. 

12  '.urcota.sh,  only  when  made  from  fresh  vegetables.  No.  2  or  No.  10  Cans. 
’00  per  cent  of  1941  Pack. 

II.  li.rtures  of  Vepetables,  other  than  Carrots  and  Peas,  and  Succotash,  only 
vhich  consist  of  not  less  than  90  per  cent  of  any  combination  of  vegetables 
isted  in  Table  I  or  Table  II,  and  packe<l  in  substantially  the  same  form 
s  in  1940,  except  no  Potatoes  or  dried  vegetables  to  be  Included.  No.  2, 
■Jo.  2y,,  or  No.  10  Cans.  75  per  cent  of  1940  Pack. 

JUICES 

’  emon  Juice.  8Z  Tall,  No.  2,  or  No.  10  Cans.  50  per  cent  of  1940-41  Pack. 
ime  Juice.  8Z  Tall,  No,  2,  or  No.  10  Cans.  .50  per  cent  of  1940-41  Pack. 

•  rapefruit  Juice.  No.  2,  No.  3  Cyl.,  or  No.  10  Cans.  125  per  cent  of 
'10-41  Pack. 

'.  onpe  Juice.  No.  2,  No.  3  Cyl.,  or  No.  10  Cans.  125  per  cent  of  1940-41 
’ack. 

ombinations  of  Grapefruit  and  Oranpe  Juice.  No.  2,  No.  3  Cyl.,  or 
>o.  10  Cans.  125  per  cent  of  1940-41  Pack. 

'  'ineatiple  Juice.  No.  2,  No.  3  Cyl.,  or  No.  10  Cans. 

ruit  Nectars.  211  Cyl.,  No.  2,  No.  3  Cyl.,  or  No.  10  Cans.  70  per  cent 
f  1940  Pack. 


nSH  AND  SHELLHSH 

1.  Soft  Clams  and  Mussels.  No.  1  Picnic  (211x400),  No.  2  (307x409),  No.  10 
(603x700)  Cans.  Quota  applicable  to  each  item  respectively. 

2.  Hard  Clams  and  Razor  Clams.  y.  Flat  (307x201.25),  No.  1  Picnic 
(211x400),  No.  2  (307x409),  No.  10  (603x700)  Cans.  Quota  applicable 
to  each  item  respectively. 

3.  Ousters.  No.  1  Picnic  (211x400),  No.  1  Tall  (301x411),  No.  2  (307x409) 
Cans. 

4.  Shrimp.  No.  1  Picnic  (211x400)  or  No.  5  (.502x510)  Cans. 

5.  Squid.  No.  300  (300x407)  or  No.  1  Tall  (301x411)  Cans. 

FISH  AND  SHELLFISH 
(For  Refrigerate<l  Shipment,  Fresh) 

1.  Fish  Fillets.  1.5-lb.  Cans.  100  per  cent  of  1941  Pack.  Not  to  be  packed 
after  October  31,  1942. 

2.  Clams,  Ousters,  and  Scallops,  only  when  Shucked.  1-pt.  or  1-gal.  Cans. 
100  per  cent  of  1941  Pack.  Quota  applicable  to  each  item  respectively. 

3.  Crabmeat.  1-lb.  or  .5-lb.  Cans.  100  per  cent  of  1941  Pack.  Not  to  be 
packed  after  October  31,  1942. 

4.  Shrimp,  only  when  Cooked  and  Peele<l.  1-lb.  or  .5-lb.  Cans.  100  i)er  cent 
of  1941  Pack.  Not  to  be  packed  after  October  31,  1942. 

MEATS 

(To  be  packed  in  hermetically  sealetl  Cans  only) 

1.  Beef,  Veal,  Mutton,  and  Pork,  Corned,  Roast,  or  Boiled,  and  containing 
not  less  than  85  per  cent  meat,  by  cooke<l  weight.  For  human  consump¬ 
tion  only.  The  ouota  for  packing  the  fore.going  items  is  100  per  cent  of 
1940  Pack,  plus  35  per  cent  of  the  area  of  Tinplate  which  was  used  for 
packing  Corned  Beef  Hash  in  1940. 

2.  Brains.  10y>-oz.  Cans.  75  per  cent  of  1940  Pack. 

3.  Chili  Con  Came,  only  when  packetl  without  beans  and  containing  not  less 
than  75  per  cent  meat,  by  uncooke<l  weight.  No.  300  Cans.  The  quota 
for  packing  Chili  Con  Came  without  beans  is  100  per  cent  of  1940  Pack 
T)lus  25  per  cent  of  the  area  of  Tinplate  which  was  used  for  packing 
Chili  Con  Came  with  beans  in  1940. 

4.  Meat  Loaf,  only  which  contains  not  less  than  90  per  cent  meat,  by  uncooked 
weight,  and  no  added  water.  When  packed  as  a  chopped  product.  Meat 
Loaf  may  contain  not  more  than  10  per  cent  of  the  following  ingredients : 
cereal,  whole  milk,  eggs,  and  seasoning.  75  per  cent  of  1940  Pack. 

5.  Meat  Spreads,  including  Ham,  Tongue,  Liver,  Beef,  and  Sandwich  Spreads. 
When  packed  as  a  spread,  the  chopped  product  shall  contain  not  less  than 
65  per  cent  meat,  by  cooked  weight,  with  added  cereal  or  other  products. 
When  packed  as  deviled  ham  or  deviled  tongue,  the  pi'oduct  shall  consist 
of  chopped  meat  without  added  cereal  or  other  proclucts.  50  per  cent  of 
1940  Pack. 

6.  Sau.sape  in  Casinps,  containing  no  ceieal  or  similar  substance,  and  not  to 
exceed  10  per  cent  adde<l  water,  by  weight,  except  Pork  Sausage,  which  may 

be  prepared  with  not  to  exceed  3  per  cent  added  water,  by  weight. 

(a)  Vienna  Sausage.  4  oz.  Cans.  75  per  cent  of  1940  Pack. 

(b)  Sausage  in  Oil,  Lard,  or  Rendered  Pork  Fat.  No.  5  Cans.  75  per 
cent  of  1940  Pack. 

(c)  Other  Sawsage  in  Casings.  12-oz.  Cans.  25  per  cent  of  1940  Pack. 

7.  Bulk  Sausage  Meat,  containing  no  cereal  or  similar  substance,  and  not  to 
exceed  3  per  cent  added  water,  by  weight ;  only  when  i)acked  without 
casings  and  cooked  entirely  in  the  Can.  125  per  cent  of  1940  Pack. 

8.  Tongue,  whole  only.  75  per  cent  of  1940  Pack. 

9.  Boned  Chicken  and  Boned  Turkeg.  1-lb.  Cans. 

10.  Chopped  Luncheon  Meats,  only  which  consist  of  chopped  seasonetl  meat 
with  not  to  exceetl  3  added  per  cent  water,  by  weight,  12-oz,  Cans.  125 
per  cent  of  1940  Pack. 

11.  Potted  Meat,  including  chopped  meat  and  by-products  of  meat  without 
added  cereal  or  other  products,  and  only  when  labeled  as  a  Potte<l  Meat 
food  product  or  a  deviled  meat  food  product.  3-oz.  Cans.  125  per  cent 
of  1940  Pack.  Not  to  exceed  40  per  cent  of  permitted  Pack  may  be  in 
Cans  smaller  than  5  oz. 

MISCELLANEOUS  FOODS 

1.  Soups,  meaning  only  the  following  kinds  of  soup,  which  after  .June  30, 
1942,  shall  contain  not  less  than  the  specifie<l  percentage,  by  weight,  of 
dry  solids  from  the  products  listed  in  Table  I  or  Table  II: 

Class  A.  Chicken,  Chicken  Gumbo,  Chicken  No:)dle,  Gumbo  Creole,  Con¬ 
somme,  and  Bouillon — 6  per  cent. 

Class  B.  Tomato,  Asparagus,  Spinach,  and  Fresh  Green  Pea — 7  ))er  cent. 
Class  C.  Clam  or  Fish  Chowders — 8  per  cent. 

Class  D.  Scotch  Broth,  Vegetable,  Vegetable- Vegetarian,  Pepper  Pot,  Ox 
Tail,  Mock  Turtle.  Country  Style  Chicken,  and  Corn  Chowder — 10  per  cent. 
Class  E.  Beef,  and  Vegetable  Beef — 12  per  cent. 

The  foregoing  kinds  of  soup  may  be  T)acked  only  in  No.  1  Picnic  or  larger 
Cans.  For  packing  during  the  calendar  year  1942  all  the  foregoing  kinds 
of  soups  having  the  percentage  of  solids  above  si)ecified,  a  Canner  may  use 
100  per  cent  of  the  Tinplate  which  he  used  during  the  calendar  year  1941 
for  packing  such  kinds  of  soup  in  a  form  -which  required,  for  serving  at 
the  table,  the  addition  of  not  less  than  an  eiiual  part  of  water  or  other 
liquid  :  and  70  per  cent  of  the  Tinplate  which  he  used  during  the  calendar 
year  1941  for  packing  such  kinds  of  soup  in  a  ready-to-serve  form.  All 
Tinplate  use<i  by  a  Canner  for  packing  soups,  broths,  and  chowders,  pur¬ 
suant  to  the  succeeding  Item  shall  be  deducte<l  from  the  Tinplate  quota 
provided  by  this  paragraph. 

2.  Soups,  Broths,  and  Chowders,  other  than  those  of  the  kinds  or  consistency 
specified  in  the  foregoing  Items.  25  per  cent  of  1940  Pack.  Not  to  be 
packed  after  June  30,  1942. 

3.  Condensed  Milk,  as  define<l  by  tbe  Federal  Security  Administrator,  para¬ 
graph  18.525,  Federal  Register,  July  2,  1940,  page  2444,  14  oz.  or  15  oz. 
Cans. 

4.  Goat’s  Milk,  14  oz.  or  15  oz.  Cans. 

5.  Evaporated  Milk,  as  defines!  by  the  Federal  Security  Administrator,  Fesleral 

Register,  July  2,  1940,  paragraph  18.520,  page  2444.  6-oz.  Cans,  see 

Table  I.  100  per  cent  of  1940  Pack  of  Evaporated  Milk  packesl  in  6-oz.  Cans. 

6.  Half  Skimmed  Drg  Milk  and  Drg  Cream.  1  lb..  2y>  lb.,  4.6  lb.,  5  lb., 
10  lb.,  or  25  lb.  Cans.  Tinplate  shall  be  used  for  one  end  of  the  Can  only. 
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7.  Liquid  Modifications  of  Milk,  for  human  consumption  only,  including:  only 
milk  treated  or  mixed  with  other  e<lible  substances.  No  modified  milk 
products  shall  be  packeil  unless  the  Canner  packed  the  product  in  sub¬ 
stantially  the  same  form  in  1941.  ItV^-oz.  Cans. 

8.  Frozen  and  Storage  Cream.  Only  in  reusable  lb.  Cans. 

9.  Hardened  Edible  Oils,  Unhardened  or  Hardened  Lard,  Rendered  I'ork  Fat, 
and  Edible  Tallow,  includinK  animal,  vegetable,  and  marine  blends  thereof. 
3-lb.  Cans.  Until  .lune  30,  1942,  100  per  cent  of  Pack  during  first  6 
months  of  1940  ;  after  June  30,  1942,  60  per  cent  of  1940  Pack  durinK 
corresponding  period  of  1940.  Not  to  be  packed  after  October  31,  1942. 

10.  Edible  Liquid  Oils,  including  only  animal,  vegetable,  olive,  fish  and  other 
marine  animal,  and  edible  blends  of  such  oils.  l-pt.  Cans.  Not  to  be 
packed  after  October  31,  1942. 

11.  Sweet  Surups,  including  only  Cane,  Ma'de.  Malt,  Molasses,  Corn  and 
Sorghum  Syrup,  which  may  contain  not  to-  exceed  12  i>er  cent,  by  volume, 
added  flavoring  ingredients.  No.  ."i  or  .7-lb.  Cans. 

12.  Special  Food,  f'rodiicts,  for  human  consumption  only,  including  foods  other 
than  usual  table  foods,  which  are  exi)re;sly  i)urported  for  use  by 
vegetarians.  No  Special  Food  Product  shall  be  packed  unless  the  Canner 
packed  product  in  substantially  the  same  form  in  1941,  and  unless  the 
Canner  first  obtains  permission  by  application  to  the  Wai-  Production 
Board. 

TABLE  III-  SPECIAL  PRODUCTS  CANS 
In  respect  of  Cans  listed  in  this  Table  III.  Tinplate  may  be  used  for  the 

manufacture  of  the  top,  bottom,  or  body  of  the  Can,  only  to  the  extent 

specific  authority  is  given.  The  use  of  Terneplate  is  similarly  restricted. 


The  word  “throughout”  means  all  parts  of  a  Can  and  includes  fittings 
trimmings.  Where  it  is  necessary  to  solder  a  fitting  or  trimming  to  the  <op 
of  a  Can  listed  in  this  Table  III,  and  neither  Tinplate  nor  Terneplate  is 
specified  for  such  top.  then  such  top,  together  with  the  fittings,  trimmings  ud 
closures  may  be  made  of  Tinplate  if  Tinplate  is  specified  for  the  body  of  .he 
Can,  or  Terneplate  if  Terneplate  is  specified  for  the  body  of  the  Can. 

No  Can  Manufacturer  or  Canner  shall  use,  for  sealing  Special  Prod-.-ts 
Cans,  any  compound  containing  crude  rubber  or  latex,  which  was  not  prep;  -ed 
for  this  purpose  on  or  before  July  1,  1942. 

1.  Carbon  Bisulfide.  1-lb.  Cans.  Terneplate  throughout. 

2.  Fire  Extinguisher  Fluid.  1-qt.  Cans.  Terneplate  throughout. 

3.  Nicotine  Sulphate,  ii-lb.  Cans.  Tinplate  throughout. 

4.  Lacquers,  Varnish  Removers,  Lacquer  Thinners  and  iMcquer' Stains.  1-gal. 
Cans.  Terneplate  throughout. 

.").  Shellac.  1-gai.  Cans.  Terneplate  throughout,  with  a  lead-tin  alloy  coating 
of  not  to  exceed  1.7  lbs.  per  double  base  box. 

6.  Copper  Bottom  and  .Anti- fouling  Faints.  1-gal.  Cans.  Tinplate  throughout. 

7.  hisecticidcs,  including  only  Pyrethrum  and  Rotenone  base.  1-qt.  Cans. 
Tinplate  Bodies. 

8.  Transformer  Oil.  .7-gal.  Cans.  Tinjdate  throughout. 

9.  Fish  Livers  and  Fish  Liver  Oils.  .7-gal.  Cans.  Tinplate  throughout. 

10.  Essential  Oils,  distilled  or  cold  pressed,  including  but  not  restricted  to  Oil 
of  Peppermint,  Citrus,  Cassia,  and  Worm-wood.  1-qt.  Cans.  Tinplate 
throughout. 

11.  Chloroform  and  Ether.  Tinplate  throughout. 

12.  Blood  Plasma,  for  Armed  Services  of  the  United  States  and  American  Re<l 
Cross  only.  Tinplate  throughout. 


GROWERS’  PRICES  UPSET 
CANNED  FRUIT  CEILINGS 

Price  Administrator  Leon  Henderson, 
on  July  1  announced  he  is  being  com¬ 
pelled  to  raise  retail  prices  for  the  1942 
pack  of  canned  and  dried  fruits  by  as 
much  as  15  per  cent  and  possibly  more 
when  the  new  pack  reaches  the  store 
shelves.  The  move  is  characterized  as 
“a  serious  set  back  in  the  battle  being 
fought  by  OPA  to  maintain  stability  in 
the  cost  of  living.”  Mr.  Henderson 
attributed  this  action  to  the  special 
agricultural  provisions  of  the  Price  Con¬ 
trol  Act  and  inability  to  work  out 
arrangements  for  direct  absorption  by 
the  Government  of  higher  fresh  fruit 
costs.  Mr.  Henderson  cautions  retailers 
against  any  increase  in  the  prices  now 
charged  for  canned  and  dried  fruits,  as 
these  products  were  all  packed  last  sea¬ 
son  and  are  under  the  March  ceiling. 
The  prospective  price  advance  will  apply 
only  to  the  new  1942  packs  and  present 
March  prices  must  prevail  until  the  new 
packs  reach  the  stores.  In  his  statement 
Mr.  Henderson  said  in  pai’t,  “The  OPA, 
as  part  of  its  over-all  price  control  pro¬ 
gram,  established  ceilings  at  the  highest 
March  levels  over  all  canned  fruits 
and  most  dried  fruits  at  all  levels  of 
seller-packer,  canner,  wholesaler,  and 
distributor. 

“However,  OPA  has  not  set  a  ceiling 
over  the  prices  that  growers  can  charge 
for  the  fresh  fruit  in  their  transactions 
with  canners  and  packers.  This  is  be¬ 
cause  of  the  special  provisions  for  agri¬ 
cultural  commodities  contained  in  section 
3  of  the  Emergency  Price  Control  Act  of 
1942.  Section  3  forbids  the  price  admin¬ 
istrator  from  establishing  or  maintain¬ 
ing  a  maximum  price  for  any  agricul¬ 
tural  commodity  that  is  below  the  highest 
of:  100  per  cent  of  parity;  the  October 
1,  1942,  market  price;  the  December  15, 
1941,  market  price;  or  the  overage  price 
that  prevailed  during  the  period  July  1, 
1919,  to  June  30,  1929, 


“Growers’  prices  for  fruit  have  risen 
sharply  under  the  parity  formula,  and 
because  of  the  standards  set  in  the  Price 
Conti’ol  Act,  cannot  be  prevented  from 
climbing  to  levels  at  least  110  per  cent 
of  parity.  Canning  apricots  which  last 
year  cost  the  canners  about  $45  a  ton, 
this  year  can  yield  to  growers  $67  a  ton. 
In  addition,  canners’  labor  costs  have 
risen  considerably  since  last  season  and 
transportation  costs  are  also  higher  be¬ 
cause  of  the  shipping  situation  and 
increased  use  of  railroads. 

“The  situation  is  acute.  A  maximum 
pack  is  needed  as  an  essential  part  of 
the  war  program.  The  canning  costs  are 
such  that  the  pack  cannot  move  to 
market.  The  established  ceiling  prices 
leave  no  working  margin  for  the  function 
of  wholesaling  and  retailing. 

“This  is  a  pi-oblem  directly  connected 
with  the  war.  That  it  would  arise  was 
realized  at  the  time  the  G.M.P.R.  was 
issued  and  discussions  looking  to  its 
solution  were  begun  soon  thereafter  with 
fruit  canners  and  distributors.  Plans 
were  developed  which  involved  Govern¬ 
ment  assistance  so  that  the  fruit  pack 
could  be  moved  into  marketing  channels 
at  prices  which  would  permit  the  dis¬ 
tributing  trades  to  function  and  at  the 
same  time  allow  growers’  prices  to  reach 
the  levels  set  in  the  price  control  act. 

“Arrangements  which  would  have  per¬ 
mitted  the  Government  to  arrange  this 
wartime  operation  could  not  be  made. 
There  can  be  no  further  delay  without 
serious  threat  to  the  ripening  fruit  pack. 
Consequently,  we  have  been  compelled 
to  drop  our  plans  for  Government  aid 
and  to  begin  work  on  a  formula  that  will, 
in  effect,  pass  on  to  the  public  the  higher 
costs — and  no  more — that  are  involved 
in  canning  and  drying  the  1942  fruit 
pack.” 

Details  of  the  formula  referred  to  by 
Mr.  Henderson  are  now  being  worked 
out  by  OPA,  a  committee  of  canners,  and 
distributors  and  are  expected  to  be  an¬ 
nounced  within  a  very  short  time. 


SPEAKING  SERVICE  TO  STRESS  FOOD  IN 
THE  NATIONAL  EMERGENCY 

With  the  start  of  next  season’s  sched¬ 
ule  in  September,  American  Can  Com¬ 
pany’s  Speaking  Service  will  offer  for 
meetings  of  both  the  trade  and  consumer 
this  entirely  new  list  of  timely  subjects 
concerning  the  vital  importance  of  food 
in  our  present  national  emergency. 

TRADE 

1.  The  Grocer’s  Part  in  This  Great 
Emergency 

(How  the  grocer  can  best  serve  his 
country) 

2.  Modern  Merchandising 

(The  very  latest  in  the  science  of 
selling) 

3.  You  and  Your  Store 

(The  Modern  Grocer  and  his  place 
in  the  community) 

4.  Salesmanship  and  Profits 

(Even  in  wartime  business  must  be 
successful) 

CONSUMER 

1.  The  Consumer’s  Part  in  This  Great 
Emergency 

(Getting  the  mo.st  and  helping  the 
Most) 

2.  We  All  Must  Serve 

(America  expects  us  all  to  help) 

3.  The  Market  Basket  and  the  Wa- 

(What  the  war  means  to  your  daily 
food  supply) 

4.  Safeguarding  America’s  Harvests 

(The  story  of  a  great  national  p"^- 
tection) 

Mr.  Carlton  F.  Sturdy,  representat've 
of  the  Speaking  Service,  has  just  c  i- 
pleted  his  most  successful  year,  hav'  g 
addressed,  over  the  air  and  from  the  j  > 
lie  platform,  a  total  audience  in  exc'^s 
of  one  and  three-quarter  millions  >f 
listeners. 

HANCHETT  MAKES  CHANGE 

L.  J.  Hanchett,  formerly  with  le 
Pratt-Low  Preserving  Co.,  Santa  Clf  4, 
Calif.,  has  been  appointed  sales  mana'  ^r 
for  Wenatchee  Valley  Foods,  Inc.,  W  i- 
atchee.  Wash.,  packers  of  fruits  f  '.d 
vegetables. 
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GOVERNMENT  INCREASES  PACK  RESERVATIONS 


Increased  percentages  of  the  1942 
I  .icks  of  specified  fruits  and  vegetables 
}  e  ordered  set  aside  for  the  Army, 
.ivy,  Lend-Lease  and  other  Government 
/,:'encies  by  an  amendment  to  Supple- 

1  entary  Order  M-86-a,  announced  June 

2  *  by  the  Director  of  Industry  Operations. 

Under  the  terms  of  the  amended  order, 
larger  supplies  of  all  23  items  listed  in 
the  order  as  originally  issued,  except 
asparagus,  peaches,  carrots,  and  spinach, 
are  to  be  taken  by  the  Government.  The 
amendment  also  adds  pineapple  juice  to 
the  list. 

The  commodities  and  percentages  pack¬ 
ers  are  required  to  set  aside  for  the 
Government  follow: 


Percentage  of 
Pack  Under 

Fruit  or  Vegetable  Amended  Order 

Percentage  of 
Pack  Under 
Original  Order 

Primaru 

Products 

Fruit  Cocktail  . 

40 

23 

Peaches  . 

38 

32 

Pears  . 

40 

31 

Asparagus  . 

30 

30 

Beans,  Lima  . 

35 

25 

Beans.  String  . 

35 

28 

Corn,  Sweet  . 

35 

23 

Peas  . 

35 

26 

Tomatoes  . 

35 

33 

Tomato  Catsui)  .... 

33 

23 

Tomato  J  uice  . 

17 

15 

Seronriarn 

Products 

Apples  . 

100 

58 

Applesauce  . 

60 

32 

Apricots  . 

50 

('berries,  R.S.P.  . 

44 

21 

Cherries,  Sweet  . 

.50 

34 

Peaches  . 

26 

26 

Pineapple  . 

34 

26 

Pineapple  Juice  . 

14 

0 

Prunes,  Fresh  . 

30 

25 

Beets  . 

100 

60 

Carrots  . 

100 

100 

Pumpkin  . 

72 

65 

Spinach  . 

58 

58 

and  veKetables  packed  by  him  at  any  time 
in  the  calendai*  year  1942  or,  when  speci¬ 
fied  in  Table  II,  attached  hereto,  in  the 
crop  year  1942-43.  Such  quota  of  fruits  and 
vegetables  shall  be  of  the  kinds  and  in  the 
percentaKes  set  forth  in  Columns  A  and  B 
of  Tables  I  and  II,  attached  hereto. 

If  the  type,  style,  or  variety  of  any  such 
fruit  or  veKetable  is  described  in  Column  C, 


such  quota  shall  be  in  the  type,  style,  and 
variety  described,  but  other  types,  styles  or 
varieties  shall  be  substituted  to  the  extent 
that  those  specified  in  Column  C  are  not 
packed.  To  the  extent  that  the  Canner’s 
production  of  the  first  preference  Krade  of 
such  fruit  or  vegetable  specified  in  Column 
E  is  sufficient,  at  least  two-thirds  of  the 
quota,  but  preferably  the  entire  quota,  shall 


The  quota 
shall  be  etiunl  > 

SUPPLEMENTARY  ORDER  NO.  M-86-a  AS  AMENDED  JUNE  27,  1942 

CANNED  FRUITS  AND  VEGETABLES 

TABLE  I-  PRIMARY  PRODUCTS 

of  any  jrroduct  listed  in  Column  A  to  be  set  aside  by  any  Canner  for  the  Government 
to  the  percentage  shown  in  Column  B  applied  to  his  total  1942  Pack  of  that  product. 

A 

B 

C 

D 

E 

F 

G 

Canned  Fruits 
and 

Vegetables 

Percentage 

of 

1942  Pack 

Description 

Can  Sizes 
preferred  in 
Order  listed 

First 

Preference 

GRADE 

Second 

Preference 

Third 

Preference 

Fruit  Cocktail 
Peaches^ 

40 

38 

Clings-F'reestone ; 

10-2i/a-2 

10-2  M..2 

Choice 

Choice 

Fancy 

Top  Std. 

Fancy 

Pears 

40 

Halves,  Sliced 
Bartlett  Halves 

10-2J^-2 

Choice 

Clings  Only* 
Top  Std.* 

Standard 

Asparagus 

30 

Culturally 

10-2 

Fancy  Cut 

Fancy  Spear 

Beans,  Lima 

35 

bleached.  All  gi'een 

F’resh  10-2 

Ext.  Std. 

Fancy  Green 

Std.  fresh 

Beans,  String 

35 

Cut-Green,  Wax  ; 

10-2 

Ext.  Std. 

Top  Std.* 

white 

Fancy 

Corn,  Sweet 

35 

Round,  Flat 
Yellow- White ; 

No.  2-full  insideExt.  Std. 

Fancy 

Standard 

I’eas 

35 

Cream  style.  enamel-Cream 

Whole  Kernel  style  & 

Whole  Kernel 
No.  10-full  in¬ 
side  enamel 
Whole  Kernel 
only. 

Alaska’s-3,  4  sieve,  10-2 

Ext.  Std. 

Top  Std.* 

Fancy 

Tomatoes 

35 

Sweets  3  sieve  & 
larger,  ungraded 

10.2^^-2 

Ext.  Std. 

Top  Std.* 

F'ancy 

Tomato  Catsup 

Tomato  Juice 

38 

17 

10 

14  oz.  Glass 
&  larger 

10- 

3cyl.  (404x700) 

F'ancy 

25%  Solids 

Fancy 

Standard 

‘  Top  Standard  means  70-74  inclusive  as  defined  in  terms  of  U.  S.  Grades. 
“  Except  Freestone  Peaches  packed  in  California.  (See  Table  II.) 


The  amendment  also  requires  that,  if 
possible,  at  least  two-thirds  of  the  quota 
be  supplied  out  of  the  first  preference 
grade  in  the  largest  specified  can  size, 
with  the  grade  taking  preference  over 
can  size  in  case  of  conflict.  Under  the 
original  order,  a  packer  was  required  to 
fii'  his  quota  with  first  preference  grade 
if  possible. 

The  amended  order  follows.  It  is  sug- 
g  ted  that  this  be  clipped  and  pasted  in 
y  r  1942  Almanac,  pages  224  and  225 
t'.  .^eep  “Pack  Reservations  for  Govern- 
n  it  Agencies”  up  to  date. 


TITLE  32— NATIONAL  DEFENSE 
<  fAPTER  IX— WAR  PRODUCTION  BOARD 
ubchapter  B— DIVISION  OF  INDUSTRY 
OPERATIONS 

Part  1084— CANNED  FOODS 
UPPLEMENTARY  ORDER  NO.  M-86-a, 

AS  AMENDED  JUNE  27,  1942 

ction  1084.2  — SUPPLEMENTARY  ORDER 
F  M-86-a  is  hereby  amended  to  read  as  follows: 

■'  lion  1084.2  — SUPPLEMENTARY  ORDER 
NO.  M-86-a,  AS  AMENDED  JUNE  27,  1942. 
)  Pursuant  to  Order  M-86,  which  this  Order 
supplements,  it  is  hereby  ordered  that  each 
Canner  shall  set  aside  to  be  delivered  for 
the  requirements  of  Government  Agencies, 
pursuant  to  Order  M-86,  a  quota  of  fruits 


SUPPLEMENTARY  ORDER  NO.  M-86-a  AS  AMENDED  JUNE  27,  1942 
CANNED  FRUITS  AND  VEGETABLES 

TABLE  II— SECONDARY  PRODUCTS 

The  use  of  tinplate  in  packing  these  products  is  restricted  by  Conservation  Order  No.  M-81  as  it  may 
be  amended  from  time  to  time.  The  (|Uota  to  be  set  aside  for  tbe  Government  will  be  equal  to  the 
percentage  shown  in  Column  B  below  applied  to  tbe  maximum  production  permitted  by  Order  M-81. 
Sucb  quota  may  be  packed  in  addition  to  tbe  pack  permitted  by  Order  M-81.  If  actual  production  is 
le.ss  than  the  quota,  the  entire  pack  of  the  particular  product  shall  be  set  aside. 


A 

B 

C 

D 

E 

F 

G 

Canned  F'ruits 

Percentage 

Can  Sizes 

GRADE 

and 

as  definetl 

Preferred  in 

First 

Second 

Third 

Vegetables 

above 

Description 

Order  liste<l 

Preference 

Preference 

Preference 

Apples-' 

100 

Heavy  Pack 

10 

Standard 

Applesauce' 

60 

F’resh 

10-2 

F’ancy 

Standard 

Apricots 

75 

Halves  Unpeeletl 

10-2'/j 

Choice 

Top  Std.* 

F’ancy 

Cherries 

44 

Red  Pitted 

10-2 

Standard 

RSP 

(water  pack) 

Cherries  Sweet 

50 

Light,  Dark 
Pitted,  Unpitted 

10-2Vj-2 

Choice 

Top  Std.* 

Fancy 

Peaches 

26 

Freestone  (cal 
only)  Halves, 
sliced 

10-2ya-2 

Choice 

Fancy 

Pineapple 

34 

Sliced,  Crushed, 
Tidbits,  (except 

10-2ya-2 

Fancy 

Standard 

salad  and  cocktail 

tidbits).  Chunks 

Pineapple 

14 

10-3  cyl 

Fancy 

Juice 

(404x700)  2yj-2 

Prunes,  FVesh 

50 

Italian 

10-2*4 

Choice 

Fancy 

Beets 

100 

Cut-Quartered 

Sliced-Diced 

10-2*4-2 

Fancy 

Top  Std.2 

Carrots 

100 

Diced 

10-2*/a-2 

Fancy 

Top  Std.* 

Pumpkin 

72 

2yj 

Fancy 

Top  Std.* 

Spinach 

58 

10-2%-2 

F’ancy 

Top  Std.* 

‘  Top  Standard  means  70-74  inclusive  as  defined  in  terms  of  U.  S.  Grades. 

^  Top  Standard  means  80-84  inclusive  as  defined  in  terms  of  U.  S.  Grades. 
3  1942-1943  seasonal  pack. 
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be  set  aside  from  such  grade.  To  the 
extent  that  the  quantity  so  set  aside  does 
not  fill  his  quota,  the  Canner  shall  set  aside 
sufficient  of  his  production  of  the  second 
preference  grade,  if  any,  specified  in 
Column  F  to  complete  his  quota.  To  the 
extent  that  the  quantities  so  set  aside  out 
of  both  first  and  second  preference  grades 
do  not  fill  his  quota,  the  Canner  shall  set 
aside  sufficient  of  his  production  of  the 
third  preference  grade,  if  any,  specified  in 
Column  G  to  complete  his  quota. 

To  the  extent  possible  and  insofar  as 
compliance  with  the  above  grade  re<iuire- 
ments  permits,  at  least  two-thirds  of  the 
(|Uota,  but  preferably  the  entire  quota,  shall 
be  set  aside  in  the  largest  can  size  sjiecified 
in  Column  D.  The  balance  shall  be  reserve<l 
in  the  next  largest  can  sizes  available  in 
the  order  of  preference  specifie*!  in  Column 
D. 

Any  Canner  who  is  requii’ed  to  set  aside 
canned  foods  pursuant  to  this  Order  shall 
provide  himself  with  the  necessary  ma¬ 
terials  to  pack  such  canned  foods  in  export 
boxes,  which  may  be  Nailed  Wooden  Boxes, 
Weatherproof  Solid  Fiber  Boxes,  or  Wire- 
bound  Wood  Boxes,  at  his  option,  according 
to  specifications  attached  hereto,  except  that 
Nailed  Woo<len  Boxes  and  Weatherproof 
Solid  Fiber  Boxes  shall  not  be  wired  or 
strapped  except  as  specifically  directe<l  by 
the  purchaser. 

(b)  The  reiKirt  lu'escribed  by  paragTai)h  (c)  (2) 
of  Order  M-8fi  shall  be  given  on  Form 
rD-343.  Seasonal  Pack  Report  for  1!>12. 

(cl  The  notice  permitted  by  paragraph  (cl  (31 
of  Order  M-8fi  may  be  given  if  any  g<M)ds 
set  aside  in  compliTnce  with  this  Order 
have  not  been  purchased  within  sixty  days 
after  the  mailing  or  filing  of  the  report 
with  respect  to  such  goods  pi-escribed  by 
paragraph  (cl  (21  of  said  Order  M-8(i. 

(dl  This  Order,  as  amen<le<l.  shall,  unless  nnali- 
fied.  further  amended  or  revoked,  continue 
in  effect  until  .lune  3(1.  1943.” 

(P.D.  Reg.  1,  as  amended.  8  F.R.  8(18(1; 

W.P.B.  Reg.  1.  7  F.R.  .7(11  ;  E.O.  9(124. 

7  F.R.  329  :  E.O.  904(1,  7  F.R.  .527  ;  E.O. 

9125,  7  F.R.  2719;  sec.  2(al,  Pub.  Law 

671,  76th  Cong.,  as  amended  by  Pub. 

Laws  89  and  .507,  77th  Cong.l 

Issued  this  27th  day  of  .June.  1942,  by  ,1.  S. 

Knowlson,  Director  of  Industry  O)>erations. 


CALIFORNIA  UPS  WOMEN’S  WAGES 

A  new  basic  wage  for  women  em¬ 
ployed  in  California’s  manufacturing 
industries  has  been  set  by  the  Industrial 
Welfare  Commission  and  becomes  law 
at  once.  The  minimum  wage  for  ex¬ 
perienced  women  becomes  $18  a  week, 
instead  of  the  $16  minimum  which  has 
prevailed  for  years.  The  change  is  ex¬ 
pected  to  spread  to  women’s  occupations 
generally.  The  canning  industry  will 
not  be  directly  affected  as  wages  in  most 
plants  in  Northern  and  Central  Cali¬ 
fornia  are  above  the  new  minimum  set 
for  manufacturing  industries. 

ACCOUNTANTS  VISIT  CAN  PLANT 

Members  of  the  San  Francisco  chapter 
of  National  Association  of  Cost  Account¬ 
ants  recently  inspected  the  plant  of  the 
Western  Can  Company  here  and  the 
highly  mechanized  processes  of  manu¬ 
facture  were  explained.  Following  the 
trip  of  inspection  a  dinner  meeting  was 
held  at  which  plant  executives  explained 
the  accounting  methods  used  to  provide 
individual  job  cost  data  for  the  many 
types  of  cans  produced. 


PRIORITIES 

Canners — A  higher  preference  rating 
has  been  given  the  fruit  and  vegetable 
canners  in  Amendment  No.  1  to  Prefer¬ 
ence  Order  No.  P-115,  effective  June  22, 
1942.  These  higher  ratings  have  been 
given  to  enable  canners  to  complete  the 
preparation  of  their  factories  before  the 
canning  season  begins.  The  Amendment 
covers  both  repairs  and  operating  sup¬ 
plies  and  new  machinery  and  equipment. 
Canners  may  now  use  A-l-j  in  the  en¬ 
dorsement  that  they  use  on  their  purchase 
orders  for  repairs  and  operating  supplies, 
in  the  same  manner  that  they  have  used 
the  A-3  in  the  past.  The  same  reports 
must  be  made  on  form  PD-81-A. 

On  new  machinery  and  equipment  an 
A-l-c  rating  is  now  available  to  canners 
for  the  purchase  of  machinery  and  equip¬ 
ment.  However  this  rating  may  only 
be  used  after  it  has  been  authorized  by 
WPB.  Application  for  the  use  of  this 
new  rating  for  the  purchase  of  ma- 
chinei’y  and  equipment  must  be  made  on 
form  PD-285,  in  the  same  manner  that 
application  was  made  for  the  A-3  ratin.g 
formeily.  Any  questions  about  how  this 
rating  operates  or  how  it  should  be 
applied  should  be  directed  to  E.  R. 
French,  Chief,  or  S.  O.  Neal,  his  assist¬ 
ant,  of  the  Processing  Machinery  Section, 
Industrial  Machinery  Branch,  War  Pro¬ 
duction  Board,  Temporary  Building  “E”, 
Washington,  D.  C. 

Machinery  Manufacturers — A  new 
priority  regulation  No.  10,  putting  in 
effect  the  allocation  classification  system 
is  in  effect  on  all  purchase  orders  or 
contracts  placed  after  June  30,  1942,  or 
on  any  contracts  placed  heretofore  or 
hereafter  calling  for  delivery  after  July 
31st,  1942.  The  purpose  of  No.  10 
Allocation  Classification  Regulation  is  to 
obtain  standardization  and  reduce  the 
rules  of  different  forms  for  allocation 
purposes,  and  to  furnish  information 
needed  by  WPB  in  the  allocation  of  ma¬ 
terials.  Generally  speaking  this  regu¬ 
lation  provides  for  symbols  and  classifi¬ 
cation  numbers  on  all  purchase  orders  of 
machinery  manufacturers  which  will  in¬ 
dicate  what  the  equipment  will  be  used 
for.  The  classification  relating  to  can¬ 
ning  machinery,  food  packaging  ma¬ 
chinery,  food  products  machinery  is 
20.26.  This  number  must  appear  on  all 
of  the  purchase  orders.  In  addition, 
must  be  shown  the  purchaser’s  symbol, 
which  will  be  supplied  by  the  canner 
customer.  These  symbols  indicate  whether 
the  order  is  from  the  Army  (U.S.A.), 
the  Navy  (U.S.N.),  Lend-Lease  (L.L.), 
Foi’eign  purchasers  (F.P.),  or  Domestic 
purchasers  (D.P.),  therefore,  if  purchase 
order  covers  an  order  for  canning  ma¬ 
chinery  for  a  domestic  purchaser,  it 
should  show  the  numbers  20.26 — D.P. 
Any  question  about  the  application  of 
this  order  or  regulation  should  be 
directed  to  War  Production  Board,  Food 
Processing  Section,  Industrial  Machinery 
Branch,  Temporary  Building  “E”,  Wash¬ 
ington,  D.  C. 


CLOSURES  FOR  PICKLES 

From  Piklepak,  June  22,  10^2 

WPB’s  interpretation  of  “Home  St^le 
Processed”  pickles  is  that  it  refers  only 
to  FRESH  CUCUMBER  PICKLES, 
sometimes  spoken  of  as  “Bread  and 
Butter  Style.”  Only  this  style  can  be 
packed  with  rubber  closures  under  order 
M-119.  Pasteurized  Dills,  Pasteurized 
Sweets  and  any  other  varieties  cannot 
be  packed  with  rubber  closures,  EXCEPT 
BY  STRICT  COMPLIANCE  WITH 
THE  FOLLOWING  REGULATIONS: 

1.  If  such  caps  were  in  your  inventory 
on  the  date  of  Order,  April  19,  1942. 

2.  A  letter,  listing  the  quanity,  size  and 
style  of  cap  in  your  inventory  together 
with  a  statement  that  such  caps  must  be 
released  promptly  to  prevent  waste  and 
undue  hardship,  must  be  filed  with  Mr. 
J.  S.  Knowlson,  Director  of  Industry 
Operations,  War  Production  Boanl, 
Washington,  D.  C.,  or  Mr.  Curtis  W. 
Barnes,  Administrator  Order  M-119, 
5125  Railroad  Retii'ement  Building, 
Washington,  D.  C. 

3.  Release  from  Mr.  Knowlson  or  Mr. 
Barnes  must  be  granted  prior  to  the  use 
of  such  caps  for  other  than  Fresh 
Cucumber  Pickles  (“bread  and  butter 
style”) . 

4.  The  provisions  of  such  Release  must 
be  strictly  adhered  to  with  particular 
reference  to  the  following: 

a.  That  such  caps  be  used  for  pro¬ 
hibited  products  ONLY  if  it  is  im¬ 
possible  for  you  to  use  them  on  Fresh 
Cucumber  Pickles  (the  “bi*ead  and 
butter”  style). 

b.  That  the  finished  products  packed 
be  offered  with  full  description  as  to 
Quantity,  Size  of  Package,  Count  per 
Jar,  Variety  and  Price  “not  exceeding 
the  market  price  prevailing  therefor 
on  May  9th,  1942”  for  use  for  the 
Armed  Forces. 

c.  Such  offers  must  be  made  through 
the  office  of  Mr.  Knowlson  or  Mr. 
Barnes, 

5.  Sales  to  the  civilian  trade  must  be 
withheld  until  the  offer  of  said  products 
is  rejected  or  released  by  the  various 
Government  buyers  or  the  failure  of 
such  agencies  to  take  action,  for  a  period 
of  90  days  after  the  offer  is  made. 

Penalties  for  violation  of  this  Or  ier 
are  severe.  Packers  may  rest  assn  od 
of  a  thorough  checkup  of  their  reco:ds 
by  Government  agents  at  a  later  drte. 


STOCKS  OF  DRY  BEANS  AND  PEAl 

On  June  1,  1942,  there  were  6,741  00 
bags  of  dry  beans  and  652,000  bag  of 
dry  peas  on  farms  and  in  the  u^  al 
commercial  storage  places  according,  to 
a  survey  made  by  the  Crop  Repor  ig 
Board  of  the  United  States  Departn  nt 
of  Agriculture.  This  report  covers  st<  ics 
in  the  States  producing  important  qi.  n- 
tities  of  these  crops.  Stocks  of  c  w- 
peas,  soybeans  and  Austrian  seed  p  as 
are  not  included. 
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IMPRINT 
"LA  PORTE" 
IN  METAL 


SURE  IT'S  A 
U  PORTE 
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LA  PORTE 
MAT&MFGCO 

P.  O.  BOX  124 

LA  PORTE.  INDIANA 
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BURN  FOODS 

WITH  THIS 

TUBULAR  HEATER. 


For  Liquids  and  Semi-Fluid  Foods  which  can  be  pumped  thru  tubing. 
2  sizes:  30  and  60  goL  per  min.  Also  special  sizes.  Removable  ends 
for  inspection  and  cleansing.  The  Contra-Flow  of  material  and  water 
creates  maximum  heat  transfer.  Berlin  Chapman  Co.,  Berlin.  ViTis. 


BERLIN  CHAPMAN 


COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT  \ 


Field  Warehousing 

Bi^  Douglas-Guardian 


Many  Canners  and  Packers  are  “up  in  the  air"  about 
their  1942  Financing.  A  major  complication  is  the  un¬ 
certainty  of  shipping  dates  on  the  portion  of  the  pack 
requisitioned  by  the  government. 

Douglas-Guardian  can  Iiclp  you  meet  this  situation. 

SYou  can  Field  Warehouse  a  portion  of  your  pack 
.  .  .  raise  needed  money  on  a  flexible  basis  that  will 
permit  shipping  orders  in  whole  or  in  part  as  in¬ 
structions  are  received.  Why  not  talk  _ 

it  over  with  a  Douglas-Guardian 
representative. 

FREE  New  Edition  of 
^^Financing  the  Modern  Way” 

There's  much  additional  information  on  Field 
Warehousing.  Still  handy  pocket  size.  Write  for 
copy  today.  v  - 


BUY 
U.  S.  WAR 
BONDS  & 
SAVINGS 
STAMPS 

NOIV! 


Douglas- ^Guardian 
Warehouse  Corpomtion 

Nation-wide  Field  Warehousino  Service 

CHICAGO;  NEW  ORLEANS 

Suite  1104,  1 02  W.  Monroe  St.  118  No.  Front  St. 

Atlanta,  Ga.,  Cleveland,  O.,  Dallas,  Tex.,  Gaston,  Md.,  Memphis,  Tenn 
New  York,  N.  Y.,  Los  Angeles,  Cal.,  Philadelphia,  Pa.,  Rochester,  N.  Y. 
Springfield,  Mass.,  Springfield,  Mo.,  Tampa,  Fla.,  San  Francisco,  .Cat 
Portland,  Ore.  .4 
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GRAMS  of  INTEREST 


FURTHER  WALSH-HEALY  EXEMPTIONS 
SOUGHT 

William  R.  McComb,  Assistant  Ad¬ 
ministrator  for  the  Division  of  Public 
Contracts,  U.  S.  Department  of  Labor, 
has  issued  a  notice  to  interested  parties 
advising  that  they  have  to  July  8  to 
show  cause  why  the  Secretary  of  Labor 
should  not  exempt  the  following  canned 
fruits  and  vegetables  from  the  provisions 
of  Section  1  of  the  Walsh-Healy  Public 
Contracts  Act  on  contracts  awarded  on 
or  before  December  31,  1942:  Apple 
Butter,  Berries  (all  varieties),  Cabbage, 
Cucumbers,  Fruit  Juices  (all  varieties). 
Kraut,  Onions,  Tomato  Paste  and  Sweet 
Potatoes.  Briefs  or  telegraphic  com¬ 
munications  should  be  filed  with  the 
Administrator  on  or  before  July  8. 


FISH  LIVER  OIL  PEOPLE  MEET  WITH  OPA 

A  meeting  of  producers  and  concen¬ 
trators  of  fish  liver  oils  was  held  at 
San  Francisco  late  in  June  and  a  tenta¬ 
tive  ceiling  of  vitamin  A  oil  was  set  by 
the  Office  of  Price  Administration, 
despite  sharp  opposition  from  those  most 
directly  interested.  Manufacturers,  pro¬ 
cessors,  fishermen  and  labor  met  with 
L.  J.  Labrie,  associate  executive  of  the 
chemical  branch  of  the  OPA  and  other 
Government  officials.  Fishermen  con¬ 
tended  that  the  OPA  price  ceiling  for 
vitamin  A  oil  would  in  effect  reduce  the 
price  of  soupfin  livers  from  its  $8  a 
pound  peak  to  about  $1  a  pound  and  that 
this  would  make  it  impossible  for  many 
fishermen  to  operate.  Others  estimated 
that  the  price  would  be  somewhere  be¬ 
tween  $1  and  $2  a  pound.  Mr.  Labrie 
said  that  no  date  had  been  fixed  when 
the  OPA  would  put  the  ceiling  into 
effect  and  advised  that  further  study 
would  be  made  before  the  Government 
adopted  the  schedule. 


L.  R.  EASTMAN,  JR.,  ELECTED  VICE- 
PRESIDENT  OF  HILLS  BROTHERS 

Lucius  R.  Eastman,  Jr.,  has  been 
elected  vice-president  of  The  Hills 
Brothers  Company,  New  York,  widely- 
known  importers  and  packers  of  Drome¬ 
dary  food  products,  it  was  recently 
announced. 

Son  of  L.  R.  Eastman,  board  chairman, 
Eastman  Jr.  joined  the  Company  upon 
graduation  from  Amherst  in  1934.  Start¬ 
ing  as  a  salesman  he  has  worked  himself 
successively  through  various  depart¬ 
ments  of  the  Company.  He  has  latterly 
handled  the  duties  of  assistant  treasurer 
and  general  office  manager  of  The  Hills 
Brothers  Company,  secretary  of  the 
Scoville  Canning  Company,  treasurer  of 
The  Hills  Brothers  Eastern  Company, 
the  Trade  Wind  Foods,  Inc.,  and  The 
Hills  Brothers  Company  of  Canada,  all 
subsidiaries. 


“CHARLIE”  STEVENS  IS  DEAD 

Chaides  S.  Stevens  of  Cedarville,  N.  J., 
very  prominent  in  the  industry  two 
decades  ago,  died  at  his  heme  June  29th 
and  was  buried  July  1st.  His  age  76. 

And  thus  passes  another  of  the  famous 
old  canners  who  helped  make  canners’ 
associations  and  helped  put  the  industry 
on  its  feet,  to  start  on  the  great  position 
it  now  holds.  There  is  an  irony  in  this 
for  he  dropped  out  of  the  business  be¬ 
cause — well,  almost  if  not  disgust.  But 
he  kept  in  touch  with  it,  and  must  have 
witnessed  its  rise  to  high  rank,  especially 
in  these  war  demands. 

He  served  as  President  of  the  Tri- 
State  Packers  Association  for  several 
terms,  and  was  an  always  active,  ener¬ 
getic  advocate  of  improvements  in  both 
the  packing  procedure  and  marketing. 
What  some  of  the  oldsters  may  have 
forgotten,  is  that  he  served  as  the  repre¬ 
sentative  of  the  Governor  of  New  Jersey 
during  the  1923  Canners  Convention, 
held  at  Atlantic  City — one  of  the  best 
conventions  the  industry  ever  held — and 
during  which  the  late  “Jimmie”  Ander¬ 
son  was  elected  President  of  the  National 
Canners  Association. 


CANNED  TOMATO  STOCKS 

Stocks  of  Canned  Tomatoes  on  June  1, 
1942,  amounted  to  1,255,867  cases  of  all 
sizes  as  compared  with  stocks  on  hand 
June  1,  1941,  of  4,031,140  cases.  Ship¬ 
ments  for  the  season  to  June  1,  1942, 
were  27,732,409  cases  compared  with 
24,183,760  cases  for  the  same  period  last 
year. 

Stocks  of  Tomato  Juice  on  hand  June 
1  this  year  were  2,318,433  cases  as 
against  1,921,285  cases  June  1,  1941. 
Shipments  for  the  season  to  June  1  this 
year  amounted  to  17,292,734  cases  as 
against  11,680,172  cases  for  the  season 
to  June  1,  1941. 

LIMA  BEAN  STOCKS 

Stocks  of  Canned  Fresh  Lima  Beans 
on  hand  June  1,  1942,  amounted  to 
30,442  cases  of  which  16,055  cases  were 
sold  but  not  shipped  and  14,387  cases 
were  unsold.  Shipments  for  the  season 
to  June  1,  1942,  amounted  to  2,387,817 
cases.  No  comparable  figures  for  the 
same  period  last  year  are  available. 


TIRE  ADVICE 

If  your  tire  goes  fiat  on  you  this 
summer,  either  through  a  blowout,  punc¬ 
ture,  or  other  cause,  stop  just  as  swiftly 
as  you  can,  and  stay  stopped  until  the 
tire  is  changed!  That  is  the  advice  of 
tire  engineers  of  The  B.  F.  Goodrich 
Company,  a  friendly  tip  to  motorists 
during  the  critical  tire  shortage  caused 
by  the  war. 


Why  is  this?  It  is  because  the  almost 
priceless  casing,  in  these  days  of  no  new 
tires,  may  be  damaged  beyond  repair  if 
driven  flat,  even  though  the  distanc-* 
travelled  is  only  a  few  hundred  feei. 
Stop,  and  you  have  a  good  chance  to 
save  the  tire,  have  it  repaired,  and  kecj) 
the  automobile  operating.  Run  on  it 
while  it  is  flat,  the  cords  and  fabric  will 
rupture,  no  repair  be  possible,  and  the 
car  may  have  to  be  laid  up.  So,  either 
change  the  tire  yourself,  then  and  there, 
or  call  a  service  station  or  garage  to  do 
it  for  you.  Even  the  extra  expense  will 
pay  if  you  can  save  the  tire  and  have  it 
repaired  for  further  mileage,  B.  F.  Good¬ 
rich  engineers  point  out. 

Don’t  take  off  the  tire  and  drive  on 
the  rim!  These  engineers  say  that  such 
a  practice  may  bend  or  scar  the  rim 
badly,  it  may  even  crack  or  dent  the 
brake  drum.  Repairing  or  replacing 
these  parts  in  war-time  is  difficult,  might 
be  impossible,  and  this  too,  might  result 
in  putting  the  car  out  of  service. 


PAPER  CANS  FOR  PAINTS 

Paper  paint  cans  are  the  latest  con¬ 
tribution  of  The  Sherwin-Williams  Co., 
world’s  largest  manufacturers  of  paints 
and  varnishes,  to  the  war  conservation 
drive.  The  top  and  bottom  of  the  new 
container,  which  is  the  result  of  several 
months  of  experimentation  at  the  com¬ 
pany’s  Chicago  Plant,  are  metal  discs, 
but  the  body  is  made  entirely  of  card¬ 
board  impregnated  with  an  insoluble 
substance. 

No  tin  at  all  is  required.  In  fact, 
according  to  H.  J.  Hain,  Vice-President, 
who  was  in  charge  of  the  project  to  de¬ 
velop  a  “war  emergency  container,”  The 
Sherwin-Williams  Co.  restricted  the  use 
of  tin  plate  several  years  ago  when 
engineers  at  its  Chicago  Can  Plant  found 
that  alloy  coated  plate  made  just  as  good 
paint  cans  as  tin  plate. 

This  alloy  coated  plate  is  now  being 
used  for  the  metal  ends  of  the  new  con¬ 
tainer,  but  further  experiments  are 
already  under  way  which,  it  is  hoped, 
will  result  in  the  complete  elimination  of 
alloy  plate  and  permit  the  metal  discs  to 
be  made  from  lacquered  black  plate. 

The  biggest  problem  in  developing  the 
paper  paint  can  was  finding  a  method  of 
moisture-proofing  the  cardboard.  T  o 
common  ice  cream  container  could  rot 
be  used  because  it  would  soak  up  the  c  ’s 
and  solvents  in  paint,  resulting  in  i 
soggy  can  and  deteriorated  conten  . 
This  obstacle  was  overcome  by  chemica’  ’’ 
treating  the  cardboard  and  placing  i 
impregnated  paper  lining  inside  the  c  i 
to  prevent  “wicking”  or  absorption. 

According  to  Mr.  Hain,  the  compa  ' 
does  not  claim  that  the  new  substiti  a 
is  just  as  good  as  an  all-metal  contain  . 
A  new  label  carries  the  line — “V  r 
Emergency  Container  —  Handle  w  'x 
Care.”  However,  the  paper  can  has  be  i 
tested  extensively  for  wicking,  for  evaf  - 
ration,  and  for  shipping  and  stora~3 
qualities,  and  in  each  respect  it  h:3 
proved  completely  satisfactory. 
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rHE  CONDITION  OF  CROPS 


BEANS 

VAN  BUREN,  ARK.,  June  27  —  Green: 
V'^eather  conditions  have  been  very  un¬ 
favorable  and  our  pack  has  been  just 
aoout  one-fourth  of  what  it  usually  is. 

AFTON,  MICH.,  June  26 — Snap:  90% 
acreage. 

WESLACO,  TEXAS,  June  24 — Green:  Next 
pack  begins  in  November. 

CHETEK,  WIS.,  June  29 — Planted  late 
with  considerable  replanting  due  to  ex¬ 
cess  moisture.  Season  10  days  later  than 
usual  as  early  planting  weather  was  too 
cold. 

TOMATOES 

FLIPPIN,  ARK.,  June  28 — 250  acres;  all 
set.  90%  of  normal.  Will  be  ready  to 
pack  when  tomatoes  are  ripe,  possibly 
about  August  1. 

AFTON,  MICH.,  June  26 — 90%  acreage. 

WESLACO,  TMAS,  June  24 — The  only 
crop  now  is  tomatoes  and  the  pack  is 
about  half  over.  It  looks  as  if  we  will 
have  about  the  same  pack  as  last  year. 

DUTTON,  VA.,  June  29 — Prospect  for  a 
crop  is  good.  Our  plants  have  only  been 
in  the  field  about  10  days  or  2  weeks. 
Have  good  stands  and  plants  look  extra 
good. 


OTHER  ITEMS 

VAN  BUREN,  ARK.,  June  27 — Spinach, 
Mustard  Greens  and  Turnip  Greens: 
Weather  conditions  have  been  very  un¬ 
favorable  and  our  pack  has  been  cut 
considerably  as  compared  with  previous 
years  or  normal  years.  Just  a  fair  pack. 

DAVENPORT,  FLA.,  June  30 — Grapefruit: 
85%  normal. 

Oranges:  Early  and  Midseasons  90%; 
Valencias  75%.  Our  acreage  is  approxi¬ 
mately  the  same;  2,500  acres. 

NORRIDGEWOCK,  MAINE,  June  26 — 
Golden  Sweet  Corn:  Estimate  about  10% 
increase  over  last  year’s  acreage.  Germ¬ 
ination  seems  to  be  perfect;  plenty  of 
moisture  so  far.  Well  cultivated  and 
weeds  under  control.  Ought  to  produce 
a  good  crop. 

AFTON,  MICH.,  June  26 — Red  Rasp¬ 
berries:  100%. 

CHETEK,  WIS.,  June  29 — Peas:  Acreage 
of  early  sweets  yielding  65-80  cases  of 
very  exceptional  quality.  Serious 
amounts  of  rainfall  causing  trouble  in 
harvesting  some  acreage.  Present  indi¬ 
cations  tend  toward  a  normal  or  slightly 
higher  yield. 


CHIPPEWA  PALLS,  WIS.,  June  27 — Peas: 
At  our  Stanley  plant  the  yield  is  50 
cases ;  at  Chippewa  this  will  be  somewhat 
higher,  possibly  75  cases.  Too  much 
rain.  Corn:  A  very  spotty  condition, 
good,  bad  and  what  have  you.  Need 
good  weather  to  bring  this  crop  along. 

COAST  EXPORTERS  HEAR  REGULATIONS 

Seymour  E.  Harris,  chief  of  the  office 
of  export  price  control  of  the  OPA,  was 
a  recent  visitor  at  San  Francisco,  Calif., 
to  address  a  gathering  of  Pacific  Coast 
exporters  about  wartime  export  regula¬ 
tions  and  confer  with  them  individually 
on  their  problems.  Many  of  the  local 
exporters  who  attended  are  especially 
interested  in  canned  foods  and  dried 
fruits.  He  said  that  the  greatest  diffi¬ 
culty  with  the  export  trade  here,  aside 
from  the  ever-increasing  one  of  the  lack 
of  ships,  is  the  question  of  “premiums,” 
which  is  the  percentage  of  profit  allowed 
the  exporter,  and  which  includes  all  the 
usual  risks  encountered  in  peacetime. 
Many  exporters,  he  said,  have  been  in¬ 
sisting  on  adding  their  wartime  expenses 
to  this,  resulting  in  a  price  increase  to 
the  importer  in  the  other  country.  The 
Government  is  trying  to  take  care  of 
such  increased  costs  to  the  exporter 
through  the  expense  category,  and  this 
was  explained  in  detail.  Export  price 
regulations,  he  said,  start  with  the  basic 
domestic  price  of  the  commodity  to  be 
exported,  which  is  usually  determined  by 
the  domestic  freeze. 


CAN  STOP 


PEA  ADJUSTMENT—^ 

AYARS  Latest  10  Station  UQU/D 
New  Perfection  ^ 

PEA,  BEAN  &  'mW 
CORN  FILLER 

Has  TWO  separate  Briners  over  funnels,  dis- 
pensing  HALF  of  the  brine  BEFORE  the 
peas  and  the  BALANCE  on  top  of  the  peas. 

Having  TEN  Pockets,  the  brine  has  ample  Wl|H 

time  to  soak  in  the  peas  before  leaving  the  H 

funnels.  This  materially  increases  speed.  H 

A  New  Design  for  High  Speed. 

- 

Large  Revolving  Hopper.  ^ 

,We  also  make  a  5  pocket  Pea  and  Bean  Filler. 


-REVOLVING  HOPPER 


CHANCE 

GRADE 


FOR,FILLING: 
PEAS,  BAKED  BEANS, 
LIMA  BEANS, 
RED  KIDNEY  BEANS, 
WHOLE  GRAIN  CORN, 
HOMINY, 
DICED  BEETS, 
DICED,  CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 
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National’s  Research  Field  Service 


Watches  the  pH 


A  canner  readily  understands  that  the 
methods  of  canning  and  the  processing  times 
and  temperatures  employed  for  the  different 
types  of  fruits  and  vegetables  are  not  arbi¬ 
trarily  decided.  There  are  many  factors  to 
be  considered,  and  considerable  experimental 
work  must  be  done  before  a  new  process  can 
be  worked  out.  Each  member  of  the  Research 
Field  Service,  during  his  period  of  training  in 
the  lal)oratory,  gets  real  experience  conduct¬ 
ing  such  experiments.  This  means  that  the 
Field  Men  who  operate  directly  with  the 
canners  are  equipped  to  recount,  step-by-step, 
the  tests  and  experiments  made  in  the  Lab- 
orator>-  which  decided  the  recommended 
procedure. 

When  packing  new  products  in  the  labora¬ 
tory,  the  acidity  or  alkalinity  is  the  first  thing 
to  lie  established  since  this  determines  wheth¬ 
er  high  or  low  temperature  processing,  i.e., 
sterilizing,  should  be  used.  Different  equip¬ 
ment  is  required  for  the  different  types  of 
sterilizing.  This  condition  of  acidity  or  alka¬ 
linity  is  of  importance  to  these  Field  Men 
and  t!ie  Canner,  not  only  as  it  applies  to  new 
products,  but  also  in  their  examination  of 
products  already  canned.  In  the  Bacteriologi¬ 
cal  Laboratory,  it  also  serves  as  a  helpful 
means  of  detecting  spoilage  in  some  products. 

To  correctly  express  the  acid  intensity  or 
alkaline  intensity  of  a  product  the  small  let¬ 
ter  p  and  capital  letter  11  were  adopted.  When 
combined  to  “pH”  these  become  the  symbol 
for  this  very  important  condition. 

To  take  the  mystery  from  “pH”,  let  it  be 
said  that  all  degrees  of  acidity  and  alkalinity 
arc  expressed  on  a  scale  of  numbers  ranging 
from  0  to  14,  known  as  the  pH  scale.  The 


exact  neutral  point  is  number  7,  which  inci¬ 
dentally  is  the  pH  of  pure  distilled  water. 
Numbers  from  7  to  0  represent  increasing 
acidities,  whereas  numbers  from  7  to  14,  ex¬ 
press  increasing  alkalinities,  as  illustrated: 

pH  SCALE 

INCREASING  ACIDITY  1  INCREASING  ALKALINITY 

< - i\> - 

•  •••••••••••••• 

0  i  2  3  4  5  6  7  8  9  10  11  12  13  14 

I 

Neutral  Point 

When  considered  in  terms  of  “pH”,  a  prod¬ 
uct  such  as  orange  juice,  with  a  pH  of  about 
3.5,  is  more  acid  than  tomato  juice  which  has 
a  pH  of  about  4.2. 

In  canning  the  pH  factor  is  very  important, 
because  the  acidity  of  food  products  governs. 


to  a  large  extent,  the  time  and  temperature 
used  in  the  packing  process.  Fruits  are  usual¬ 
ly  more  acid  (have  a  lower  pH)  than  vege¬ 
tables,  and  can  be  processed  at  boiling  tem¬ 
peratures  (212°F.)  or  below.  Most  vegetables, 
on  the  other  hand,  which  are  less  acid  than 
fruits,  and  range  on  the  pH  Scale  from  about 
5.2  up  to  6.6,  have  to  be  processed  by  heating 
in  closed  retorts,  under  pressure,  at  tempera¬ 
tures  up  to  252°  F.  for  proper  preservation. 

The  pH  of  foods  may  be  determined  by 
color  changes  of  special  dyes  or  by  electrical 
measurements  with  an  instrument  such  as  is 
illustrated  in  the  photograph. 

Adaptation  of  the  use  of  pH  in  the  food 
and  other  industries  is  another  milestone  in 
the  progress  of  science.  “RESEARCH  IS  OR¬ 
GANIZED  THINKING.”  (162) 


Using  the  latest  type  of 
equipment,  as  shotvn  in 
the  photograph,  the  op¬ 
erator,  places  about  a 
1/6  oz.  sample  into  a 
speeial  cup.  After  in¬ 
serting  the  electrodes 
into  the  sample  cup,  the 
door  is  closed,  and  by 
manipulation  of  the 
knobs  on  the  panel  of 
the  instrument,  the  pH 
is  obtained  from  a  direct 
reading  scale. 


Tara  Means  Wealth  for  Peru 


The  wild  tara  bush,  source  of  an  extract 
for  tanning  leather,  is  developing  into  a  new 
source  of  wealth  for  Peru.  The  tara  bush  is  a 
close  cousin  to  the  divi-divi  found  in  the  Ca¬ 
ribbean  countries.  It  bears  a  long  pod  filled 
with  seeds.  The  pod  and  pulp  that  surround 
the  seeds  have  a  tanning  content  of  50  to  60 
per  cent.  That  the  world  offers  a  large  market 
for  tanning  extracts  is  shown  by  the  fact  that 
the  I  nited  States  alone  in  the  first  9  months 
of  1941  imported  from  Argentina  and  Para¬ 


guay  some  167,800,000  pounds  of  quehracho- 
wood  extract,  plus  several  thousand  tons  of 
quebracho  wood,  used  for  tanning  purposes. 
Purchases  of  tanning  extracts  from  such 
sources  as  Madagascar,  India,  Borneo,  South 
Africa  and  Europe  now  are  halted  or  ham¬ 
pered  on  account  of  war.  The  tanning  busi¬ 
ness  of  the  United  States  in  1939  was  greater 
than  that  of  all  Europe,  including  the  United 
Kingdom.  (163) 


Sand  Insulation  Reaches 
Commercial  Stage 

Puffed  up  sand  is  a  new  insulating  material 
said  to  be  much  more  resistant  to  heat  trans¬ 
fer  than  any  other  known  substance.  Produc¬ 
tion  of  the  material  has  recently  reached  the 
commercial  stage.  Known  technically  as  sili¬ 
ca  aerogel,  the  material  is  now  being  used 
chiefly  where  large  temperature  differences 
exist,  such  as  in  high-temperature  laboratory 
furnaces  and  extreme  low-temperature  freez¬ 
ing  chambers.  (164) 

(  Advertisement) 
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Fish  May  Die 
From  Shell  Shock’’ 

“Shell  Shock”  is  seen  as  a  possible  cause 
of  the  unexplained  death  of  many  herring 
along  the  east  coast  of  Vancouver  Island  last 
fall.  Not  only  did  the  fish  die,  but  investiga¬ 
tion  revealed  that  the  spawn  of  herring  at¬ 
tached  to  kelp  at  a  depth  of  10  ft.  had  also 
died.  This  development  will  affect  the  herring 
catch  three  years  from  now.  Tests  have  re¬ 
vealed  no  organic  disease  among  herring.  But 
there  is  a  possibility,  say  old  fishermen,  that 
the  dropping  of  depth  charges  by  warships 
during  recent  maneuvers  affected  the  fish.  Al¬ 
though  the  swim  bladder  of  tbe  herring  was 
found  to  be  undamaged,  tbe  “shell  shock” 
theory  is  not  discounted  by  fishery  experts. 

(165)  I 

New  Method  Devised 
To  Test  Paint 

Recent  laboratory  experiments  show  that 
quick  estimates  of  the  corrosion  behavior  of 
painted  surfaces  on  iron  and  steel  can  be  ob¬ 
tained  electrochemically.  It  is  reported  that 
corrosion  of  metal  results,  in  the  presence  of 
moisture,  from  electrochemical  action  be¬ 
tween  small  adjacent  surfaces.  Potential  dif¬ 
ferences  are  set  up  between  these  areas,  and 
the  potential  of  the  whole  surface  is  the  resul¬ 
tant  of  that  of  all  of  the  small  areas  involved. 
This  quantity  can  be  measured  readily  with 
reference  to  a  standard  electrode.  The  poten¬ 
tials  change  as  the  corrosive  action  pro¬ 
gresses.  Experiments  have  shown  that  the 
extent  of  corrosion  can  be  determined  by 
continuously  recording  the  potential  of  the 
metal.  (166) 

Nation-Wide  Inventory  of 
Canned  Foods 

A  nation-wide  survey  of  supplies  of  canned 
foods  was  taken  on  May  29  by  the  Department 
of  Commerce.  The  inventory  will  provide  for 
the  first  time  complete  current  information 
on  total  and  regional  supplies  of  processed 
foods.  The  survey  included  2,500  canners  and 
15,000  wholesalers,  warehouses  of  food  chains 
and  other  wholesale  distributors  of  canned 
foods.  (167) 

Apple  Growers 

Enthusiastic  Over 
Dinitro  Insecticides 

Apple  growers  have  become  enthusiastic 
over  the  desirable  qualities  of  dinitro  insec¬ 
ticides  for  bud  moth,  aphids  and  other  insects 
and  have  pushed  experimenters  into  giving 


tentative  recommendations  after  a  few  sea¬ 
sons  testing. 

There  is  a  considerable  variation  in  weather 
over  a  period  of  years,  and  as  a  result,  mix¬ 
tures  that  are  safe  for  apple  buds  under  nor¬ 
mal  climatic  conditions  may  cause  injury 
when  trees  are  affected  by  drought  during  the 
year  preceding  the  application.  Modifications 
of  mixtures  are  necessary  as  tests  are  con¬ 
tinued. 

The  standard  mixtures  recommended  in 
New  York  for  bud  moth,  rosy  aphid,  San  Jose 
scale  and  European  red  mite  contain  3  gal¬ 
lons  of  lubricating  oil  and  12  ounces  of  dinl- 
tro-o-cresol,  commonly  called  “cresol”,  in  100 
gallons  of  water,  applied  before  the  buds 
break.  Under  certain  conditions,  however, 
this  mixture  may  Injure  the  lateral  buds  and 
several  alternatives  are  suggested  to  meet  sea¬ 
sonal  conditions  and  for  different  spray  com¬ 
binations.  (168) 

Chemical  Composition  of 
Oil  Sprays 
Affect  Efficiency 

Oils  have  been  used  in  dormant  and  semi- 
dormant  sprays  for  years  to  control  pests  that 
overwinter  on  orchard  trees.  Present  type 
spray  oils  are  light-grade  industrial  oils  of  the 
general  lubricating  fraction.  They  have  a  vis¬ 
cosity  rating  of  about  100  second  Saybolt  at 
100  degrees  Fahrenheit. 

It  has  been  assumed  generally  that  oils  of 
the  same  viscosity  are  equally  effective  in 
insect  control.  The  contrary  is  shown  in  re¬ 
cently  completed  tests.  Of  40  100-second  oils 
tested  in  the  laboratory,  it  was  found  that 
there  was  a  graduation  in  efficiency  in  the  size 
of  the  dosage  required  to  kill  fruit  tree  leaf- 
roller  eggs.  The  variation  from  the  best  to  the 
poorest  was  over  400%. 

It  was  found  that  leaf-roller  eggs  can  be 
killed  with  sprays  having  an  oil  content  as 
low  as  2%  when  using  certain  products,  but 
to  secure  the  same  results  with  other  oils  it 
was  necessary  to  increase  the  concentration 
to  6.  7,  or  even  8%. 

The  explanation  was  found  in  variations  in 
the  chemical  compositions  of  tlie  oils.  (169) 

Germ- Killing  Lamps 

Americans  in  1941  consumed  more  than 
120,000,000  pounds  of  beef  made  extra  tender 
with  the  aid  of  invisible  ultraviolet  rays  gen¬ 
erated  by  germ-killing  lamps.  These  lamps 
enable  packers  to  use  higher  temperature  and 
humidity  to  speed  up  tenderization  without 
danger  of  bacteria  and  mold  growth  which 
would  ordinarily  spoil  the  meat.  (170) 


Technical  Topics 

MENTHOL,  used  in  pharmaceuticals  and 
cigarettes,  formerly  made  from  Japanese  pep¬ 
permint  and  later  synthetically  from  Java 
citronella,  will  now  be  made  in  the  U.  S.  by  a 
new  process  starting  with  coal  tar.  (172) 

SODIUM  LACTATE  is  being  used  in  some 
food  and  pharmaceutical  processes  to  replace 
glycerine,  a  vital  lend-lease  chemical.  (173) 

JAPANESE  BEETLE— The  grubs  of  Japa¬ 
nese  beetles  have  been  found  to  succumb  to 
an  infectious  disease  known  as  “milky  dis¬ 
ease”.  Soil  infected  with  this  disease  in  areas 
which  are  heavily  infested  with  Japanese 
beetles  is  helping  to  kill  off  the  pest.  (174) 

LEVULINIC  ACID,  long  a  laboratory  curi¬ 
osity,  now  can  be  made  available  commer¬ 
cially  by  a  new  process  using  corn  starch. 
Non  toxic,  it  retards  the  growth  of  bacteria 
and  fungi.  Already  important  in  pharmaceu¬ 
ticals,  it  has  useful  properties  in  food  process¬ 
ing  and  is  a  powerful  plant  growth  stimulant. 

(175) 

HYDROGENATED  COTTON  SEED  OIL 
flakes  are  used  to  fortify  butter  in  order  to 
raise  its  melting  point.  The  result  is  a  butter 
which  resists  melting  at  high  temperatures. 

(176) 

GUAVA — Recommended  diet  for  soldiers  in 
Libya  is  guava,  a  potent  source  of  Vitamin  C. 
The  dried  fruit  is  used.  (177) 

A  NEW  SOLVENT — Liquid  sulphur  dioxide 
may  be  a  step  in  new  compounds  very  useful 
in  the  preparation  of  insecticides  and  otlier 
poisons.  (178) 

SAWDUST  has  increasing  value  as  an  indus¬ 
trial  raw  material.  Oxalic  acid,  acetic  acid, 
formic  acid  and  methanol  can  be  processed 
from  it.  (179) 

Every  effort  will  be  made  to  furnish  addi¬ 
tional  information  on  these  articles.  Where 
such  information  is  not  obtainable,  we  will 
refer  inquirers  to  the  original  source  of  the 
article.  Write  to  National  Can  Corp.,  110  E. 
42nd  Street,  New  York  City.  Please  mention 
the  number  at  end  of  article — also  name  of 
the  magazine  you  saw  it  in. 

(  Advertisement) 
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^lUi  Ada-- 


FOR  SALE — 5  Chisholm  Ryder  Bean  Snippers;  1  A.  K.  * 
Robins  Bean  Cutter,  used  1  season;  1  Ayars  Bean  Filler,  7  | 

pocket  for  No.  2  cans,  used  2  seasons;  2  Chisholm  Ryder  Grad-  \ 

ers,  takes  out  1,  2  and  3  sieve  Whole  Beans;  1  Motorized  Centri¬ 
fugal  Pump,  25  gallons  per  minute;  1  Belt  Driven  Centrifugal 
Pump,  100  gallons  per  minute.  Edwai’d  G.  Ruff,  Delta,  Pa. 
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The  advertisement  above  appeared  in  THE  CANNING  TRADE  four  issues  dur¬ 
ing  May  '42.  Replies  came  from  Canada  to  Texas — from  New  York  to 
Oklahoma.  Location  of  the  advertiser  unquestionably  averted  many  replies 
from  more  distant  points.  More  than  60  years  of  keeping  the  canners  informed 
is  responsible  for  a  reader  following  that  covers  the  industry  like  a  blanket. 
Like  Mr.  Ruff,  many  canners  and  leading  manufacturers  of  canning  machinery 
and  supplies  have  found  it  a  most  valuable  means  for  getting  results  from 
canners  from  coast  to  coast.  Sensible  rates  make  it  economical,  too.  Rates 
and  full  information  gladly  upon  request.  THE  CANNING  TRADE,  20  S.  Gay 
Street,  Baltimore,  Maryland. 


1 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

>Jo  You  Know  Why? — Crop  Weather  Un¬ 
favorable — Reasons  for  Army’s  Increased 
Demands  —  Happenings  —  Upping  Canned 
Fruit  Prices — We’ll  Do  the  Job!! 

REVIEW? — There  is  not  much  to 
review,  but  there  is  a  great  deal 
to  look  forward  to.  At  least  the 
importance  lies  ahead;  there  have 
been  some  important  happenings 
in  the  canned  foods  world,  and  they 
will  be  touched  upon  later. 

Just  why  any  buyer  hesitates  to 
buy  all  the  canned  foods  he  can 
get  hold  of,  at  any  price  possible, 
must  stump  every  old  market  stu¬ 
dent  upon  slight  reflection.  Even 
if  crop  acreages  had  been  stepped 
up  to  the  extent  requested,  and 
even  had  old  Dame  Nature  sup¬ 
plied  ideal  weather  for  not  only 
full  but  generous  crop  yields,  every 
distributor  knows  there  will  not 
be  enough  canned  foods — most  cer¬ 
tainly  not  enough  to  break  the  mar¬ 
ket.  And  he  is  protected  in  prices 
by  the  ceilings,  so  that  he  is  not 
being  rash  in  such  an  offer  to  buy. 
And  we  are  convinced  they  are 
buying  all  the  futures  they  can  get, 
despite  the  mournful  reports  from 
trading  centers.  But  by  the  same 
token  the  canners  are  not  warrant¬ 
ed  in  taking  their  usual  quota  of 
futures,  even  from  regular  buyers, 
because  they  cannot  know  what 
s  mounts  of  their  packs  may  be 
1  eeded  by  the  armed  forces — and 
those  forces  have  to  be  served  first, 
( on’t  forget. 

So  far  this  season  growing  con- 
( 'tions  for  crops  ready  to  can  or 
(  inned,  as  the  case  may  be,  have 
1  )t  been  favorable.  The  pea  can- 
1  3rs  are  struggling  manfully  to 
1  ake  the  most  of  the  situation, 
J  id  every  canner  is  getting  out 
1  ery  can  possible,  but  with  lack 
c '  rain  early  in  the  East,  and  then 
t  0  much  rain  now — and  in  many 
I  id-west  sections  all  through  the 
&  ason  so  far — peas  are  having  a 
1  rd  time  of  it.  And  with  peas  go 
&  inach,  greens,  early  berries, 
e  rly  stringless  beans,  not  to  men- 
t  in  citrus  products  whose  pack 


has  about  evaporated  by  this  time, 
instead  of  supplying  the  market 
for  the  next  year. 

Reasons  for  the  “upping”  of 
Army  demands  (“Takes”)  as  given 
in  detail  in  this  issue,  are  assigned 
by  some  to  the  lessening  of  the 
packs,  but  we  think  rather  they 
are  forced  by  the  increased  Army 
going  into  service,  and  to  the  wid¬ 
ening  circle  of  our  war  efforts,  over 
the  face  of  the  globe.  We  are  now 
heading  for  not  less  than  4V2  n^il- 
lion  men  in  our  armed  forces  and 
it  may  go  to  7  million.  Our  allies 


EXTENSION  BY  OPA  JULY  15TH 

The  OPA  has  extended  to  July 
15th  the  time  for  filing  canners’ 
ceiling  prices. 


are  likewise  putting  full  force  be¬ 
hind  their  efforts  and  looking  to 
us  for  the  food  supplies.  To  us, 
therefore,  it  will  not  be  surprising 
to  see  even  these  latest  “takes” 
upped,  and  considerably.  We’ve 
got  to  feed  those  boys  while  they 
fight  to  protect  us!  Do  we  hear 
an  objection? 

HAPPENINGS — The  event  of  the 
week  is  the  first  rumblings  from 
the  long  and  momentous  consulta¬ 
tion  on  canned  fruit  ceilings — such 
as  were  announced  for  canned 
vegetables.  This  is  merely  a  warn¬ 
ing,  with  the  official  yet  to  come. 
Mr.  Henderson  felt  obliged  to  ex¬ 
plain  that  the  ceilings  on  fruits 
would  have  to  be  upped  15%  or 
more  due  to  the  Agricultural  Bloc 
(the  designation  is  ours  not  Mr. 
Henderson’s,  though  he  means 
that)  and  which  includes  the  fruit 
growers,  and  their  demands  for 
over-the-top  prices  for  fruit  crops. 
But  before  you  brand  it  scandalous, 
note  that  many  of  the  fruit  grow¬ 
ers  are  by  no  means  in  favor  of 
these  high  prices.  See  the  Cali¬ 
fornia  market  on  the  apricot  situ¬ 
ation.  But  there  is  an  election  this 
fall,  and  Congress  is  seeking  to 
assure  itself  a  return  to  power  by 
caressing  the  growers  of  all  kinds 


— and  to  hell  with  the  war  or  the 
comfort  of  the  people.  Labor  is  in 
the  same  boat.  The  other  prong 
to  the  dilemma  is  transportation, 
and  that  is  the  only  genuine  excuse 
in  the  picture.  Maybe  we  can  win 
this  war  by  politics  and  the  eternal 
chasing  of  the  dollar  (Profits),  but 
the  writer  does  not  believe  so.  It 
was  by  that  crime  that  France  fell, 
don’t  forget. 

BUYERS  PROTECTION — Here  is  an 
announcement  from  the  OPA  just 
at  hand  as  of  July  2nd,  and  we 
give  it  to  warn  both  canners  and 
buyers.  Here  it  is : 

OFFICE  OF  PRICE  ADMINISTRATION 

Suggestion  that  trade  buyers  can 
gain  a  measure  of  legal  protection  from 
the  sanctions  of  the  Price  Control  Act 
by  obtaining  a  ceiling  price  certification 
from  sellers  is  contained  in  an  interpre¬ 
tation  released  July  2  by  the  Office  of 
Price  Administration. 

The  interpretation  is  in  the  form  of  a 
letter  from  OPA’s  legal  division  in  re¬ 
sponse  to  an  inquiry  from  the  National 
Association  of  Purchasing  Agents  as  to 
the  responsibility  of  buyers  in  the  course 
of  trade  or  business  for  observance  of 
OPA’s  maximum  price  regulations.  (The 
Emergency  Price  Control  Act  of  1942 
makes  buyers  in  the  course  of  trade  or 
business  equally  liable  with  sellers  to 
prosecution  for  violation  of  any  regula¬ 
tion  or  order  of  the  Price  Administrator.) 

OPA’s  policy,  according  to  the  letter, 
is  to  require  trade  buyers  to  exercise 
“good  faith  and  an  honest,  reasonable 
judgment.”  It  is  suggested  that,  as  evi¬ 
dence  of  good  faith,  the  buyer  obtain 
from  the  seller  a  written  certification 
that  the  price  of  the  commodity  is  not 
in  excess  of  the  legal  maximum.  This 
certification  may  be  on  the  face  of  the 
sale  contract  or  invoice  or  in  a  separate 
document. 

However,  the  mere  possession  of  such 
certification  does  not  automatically  re¬ 
lieve  the  buyer  of  liability,  the  letter 
indicates.  In  addition,  he  must  have  no 
knowledge  or  reason  to  believe  that  the 
price  exceeds  the  maximum.  Other  cir¬ 
cumstances  surrounding  the  sale,  includ¬ 
ing  prior  dealings  with  the  same  or  sim¬ 
ilar  sellers,  also  enter  into  consideration 
of  whether  or  not  the  buyer  acted  in 
“good  faith”  and  exercised  “honest,  rea¬ 
sonable  judgment.” 

The  letter  notes  that  several  regula¬ 
tions,  including  the  General  Maximum 
Price  Regulation,  make  it  difficult  for 
buyers  in  some  instances  to  ascertain 
the  legal  maximum  price.  In  these  cases, 
it  is  not  OPA’s  intention  to  impose  an 
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impossible  burden  on  buyers.  Also 
stressed  is  OPA’s  desire  to  minimize  the 
difficulties  that  may  impede  the  orderly 
and  regular  flow  of  goods,  particularly 
goods  essential  to  the  war  program. 

PRICES — AND — Leaving  with 
meekness  the  consideration  of  new 
prices  this  week  to  our  very  able 
assistants  in  other  markets,  and  in¬ 
dulging  a  moment  in  celebration  of 
our  greatest  National  Holiday,  the 
4th  of  July,  read  what  a  well- 
known  broker  says  on  conditions, 
and  the  attitude  of  us  all.  Here 
it  is: 

PROLOGUE — There  are  a  great  many 
complaints,  says  the  letter,  these  days 
about  restrictions  on  business  and  the 
hardships  resulting  therefrom.  Never¬ 
theless,  there  is  also  a  definite  undercur¬ 
rent  of  determination  that,  profit  or  no 
pi’ofit,  we  aren’t  in  business  for  Tokyo’s 
health  (or  Berlin’s  or  Rome’s).  We  get 
considerable  pleasure  in  seeing  that  feel¬ 
ing  mirrored  through  your  publication. 
Perhaps  the  canning  fraternity  would 
enjoy  the  little  “pome”  below  which 
about  sums  up  the  situation,  as  we  see  it. 

SONG  TO  THE  PASSING  OF 
BUSINESS  AS  USUAL 
Verse  One,  Broker: 

No  dog  food,  no  beans,  no  auto,  no  tires. 
No  sugar,  no  kraut,  no  sellers,  no 
buyers — 

Nobody  answers  our  most  urgent  wires. 
And  nobody  cares  what  the  broker 
desires. 

Verse  Two,  Buyer: 

Our  mark-up  is  low;  we’re  paying  too 
much ; 

Our  business  is  ruined  by  packers  and 
such. 

We  try  to  stave  off  insolvency’s  clutch. 
While  Henderson  labors  to  get  us  in 
Dutch. 

Verse  Three,  Conner: 

The  farmer  won’t  grow;  the  buyer  won’t 
pay; 

The  tin’s  about  gone;  they  took  it  away. 
Labor’s  demanding  ten  dollars  a  day. 
But  prices  are  frozen  to  please  O.P.A. 
Chorus,  All: 

We  holler  like  Hell  that  it  isn’t  much 
fun. 

But  Yankees  can  do  any  job  they’ve 
begun. 

We’re  gonna  support  the  man  with  the 
gun; 

We’re  gonna  help  set  the  late  Rising  Sun. 

Barney. 


COOPERATIVE  BUYS  NEBRASKA 
CANNERY 

Consumers  Cooperative  Association, 
North  Kansas  City,  Missouri,  has  pur¬ 
chased  the  Scotts  Bluff,  Nebraska,  can¬ 
ning  plant  of  Otoe  Food  Products  Com¬ 
pany,  which  will  be  operated  on  Peas, 
Beans,  Corn,  Tomatoes  and  Tomato  Juice 
for  the  present  with  other  products  being 
added  later. 


NEW  YORK  MARKET 

Studying  Effects  of  Higher  Government 
“Takes” — Jobbers  Showing  More  Interest 
— Big  Packs  Will  Lighten  Troubles — Selling 
Between  Second  Hands — Some  Pea  Prices — 
Bean  Prices  Easier — Corn  Prices  and  Others. 

By  *‘New  York  Stater” 

New  York,  July  3,  1942. 

THE  SITUATION — While  the  mar¬ 
kets  have  been  taking  on  more 
signs  of  life  this  week,  following 
the  naming  of  1942  pack  prices  on 
a  number  of  items,  the  trade  was 
greatly  disturbed  over  action  by  the 
War  Production  Board  early  in  the 
week  in  announcing  further  in¬ 
creases  in  its  reservations  against 
this  season’s  packs  of  fruits  and 
vegetables.  Much  concern  over  in¬ 
dicated  shortages  for  trade  distri¬ 
bution  is  evident,  and  jobbers  are 
studying  potential  shifts  in  de¬ 
mand  caused  by  the  practical  elim¬ 
ination  of  certain  items  from  the 
civilian  market  due  to  heavy  Gov¬ 
ernment  takings.  A  clear  picture 
of  the  effect  of  the  amended  WPB 
order  is  given  in  the  comparative 
tables  of  percentages  of  1942  packs 
to  be  reserved  for  the  Government 
this  year,  given  elsewhere  in  this 
issue. 

THE  OUTLOOK — While  the  trade 
is  still  uncertain  as  to  just  how 
the  canner  ceiling  formula  will 
work  out  in  its  ultimate  implica¬ 
tions,  and  whether  or  not  any  sub¬ 
sidy  relief  will  be  forthcoming, 
there  is  more  interest  evident  in 
current  offerings,  and  distributors 
are  striving  to  protect  their  private 
label  requirements  before  the  sup¬ 
ply  situation  is  further  restricted. 
All  of  the  Government  reserva¬ 
tions,  it  must  be  borne  in  mind,  are 
predicated  on  the  thought  that  in¬ 
creased  production  goals  during 
the  1942  canning  season  will  be 
met.  Should  pack  shortages  de¬ 
velop,  the  supply  situation  for  the 
trade  will  be  further  tightened.  On 
the  other  hand,  should  packs  ex¬ 
ceed  anticipated  totals,  some  eas¬ 
ing  in  the  supply  situation  with 
respect  to  trade  distributors  would 
logically  result. 

TOMATOES  —  With  distributors 
drawing  a  blank  in  submitting  in¬ 
quiries  to  Tri-State  canners  for 


spots,  a  little  more  activity  ha^"- 
been  in  progress  in  the  resale  mar 
ket  here,  where  Southern  standard 
2s  command  $1.05  to  $1.07i/2>  with 
21/2S  at  $1.30  and  10s  at  $4.90  to 
$5.00,  as  to  brand  and  quantity. 
These  prices  are  about  in  line  with 
latest  f.  0.  b.  canners  quotations 
before  last  holdings  disappeared 
from  first  hands.  While  a  number 
of  New  York  State  canners  have 
come  out  with  futures  quotations 
on  fancy  and  extra  standards,  the 
trade  is  holding  off,  waiting  action 
by  New  Jersey  canners  and  Tri- 
State  packers. 

PEAS  —  Trading  in  new  pack 
Southern  peas  has  been  limited, 
due  to  the  fact  that  canners  gener¬ 
ally  are  holding  firm  at  $1.10  for 
their  standard  4-sieve  Alaskas, 
which  price  is  too  high  for  most 
distributors  under  ceiling  limits. 
Canners,  on  the  other  hand,  ap¬ 
pear  confident  that  they  will  be 
able  to  net  this  figure  on  sales  to 
the  Government  and  naturally  are 
not  cutting  their  own  prices  to 
stimulate  trade  buying.  New  York 
State  canners  this  week  quoted 
new  pack  peas  on  the  basis  of 
$1,371/2  foT  fancy  4-sieve  sweets 
and  $1.50  for  fancy  3-sieve,  with 
No.  1  fancy  ungraded  at  89  cents, 
f.  o.  b.  canneries.  Reports  from 
the  midwest  note  business  in  new 
pack  standard  4-sieve  Alaskas  at 
$1.10  basis,  f.  o.  b.  cannery,  with 
fancy  Alaskas  ranging  from  $1.47 
for  3-sieve  to  $1.65  for  1-sieve,  all 
f.  o.  b.  canneries. 

BEANS — Reports  from  the  Tri- 
States  note  an  easier  market  as 
canners  step  up  their  production  of 
new  pack,  and  standard  No.  2  cut 
green  beans  seem  to  be  in  liberal 
supply  at  95  cents,  which  is  30 
cents  under  the  peak  hit  just  i 
few  months  back  when  carryover 
stocks  from  the  1941  pack  were 
cleaning  up.  Canners  generally 
are  not  as  yet  quoting  on  wa'' 
beans.  New  York  State  packer, 
this  week  quoted  new  pack  fancy 
Refugees  at  $1.80  for  3-sieve  whole 
beans  and  $1.50  for  fancy  cu. 
green  beans,  with  fancy  cut  way 
beans  at  $1.52V2,  at  canneries. 

CORN  —  This  item  is  coming  ir 
for  more  attention.  New  York 
packers  this  week  quoting  futures 
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it  $1,121/2  for  fancy  cream  style 
ind  $1,171/2  for  whole  kernel,  with 
10s  at  $4.85  for  cream  style  and 
^>6.25  for  whole  kernel.  Reports 
I'rom  the  mid-West  indicate  spots 
well  cleaned  out,  with  canners 
lolding  back  on  futures.  Southern 
corn  was  likewise  quiet  during  the 
week. 

SPINACH — Light  offerings  con¬ 
tinue  the  rule,  with  Southern 
packers  firm  at  $1.10  on  2s  and 
$1.55  on  21/2S,  at  canneries. 

ASPARAGUS  —  Notwithstanding 
increased  Government  takings 
from  the  new  pack,  the  trade  have 
been  light  buyers  of  new  pack  as¬ 
paragus,  due  to  ceiling  complica¬ 
tions.  Canner  quotations  hold  un¬ 
changed  this  week. 

NEW  BERRIES  QUOTED  —  New 
York  State  canners  this  week  of- 
ered  1942  pack  black  raspberries 
as  follows:  2s,  water,  $1.80;  20- 
deg.  syrup,  $1.90;  30-deg.  syrup, 
$2.00;  40-deg.  syrup,  $2.10;  10s, 
water,  $8.50,  f.  o.  b.  canneries. 

PINEAPPLE  —  Hawaiian  Pineap¬ 
ple  Co.  this  week  re-entered  the 
market  with  offerings  of  pineapple 
and  juice  on  an  allotment  basis, 
subject  to  pack  and  availability  of 
steamer  space.  Quotations  on 
fancy  sliced  are  $2.15  for  2i/2» 
$1.80  for  2s,  standard  sliced  2V2S 
$1.95,  2s  $1,671/);  broken  sliced 
21/2  $1.90,  2s  $1,571/2,  f.  o.  b.  Hono¬ 
lulu.  Juice  is  quoted  at  $1.15  for 
No.  2s,  $2.75  for  46-ounce,  and 
$5.50  for  10s.  Fancy  sliced  in 
syrup  lists  at  $7.75,  with  crushed 
at  $7.50. 


CALIFORNIA  FRUIT  —  Figures  of 
‘he  California  Canners’  League  as 
'f  June  1  show  stocks  unsold  in 
•anners’  hands  short,  as  follows: 
\pricots,  204,739  cases;  cherries, 
M,457  cases;  pears,  157,385  cases; 
reestone  peaches,  103,391  cases; 
•ling  peaches,  413,713  cases;  fruit 
ocktail,  260,739  cases;  fruits-for- 
alad,  16,976  cases.  Meanwhile, 


California  canners  are  having  their 
difficulties  in  lining  up  growers, 
and  are  greatly  perturbed  over  the 
labor  situation  this  season.  With 
the  Government  taking  a  substan¬ 
tial  part  of  the  pack,  there  is  no 
rush  to  quote  for  the  trade.  One 
coast  packer  during  the  week  of¬ 
fered  new  pack  Royal  Anne  cher¬ 
ries  at  $2.65  for  choice  2V2S,  but 
buyers  are  of  course  waiting  for 
more  complete  lists. 

CITRUS — The  market  for  canned 
citrus  continued  to  show  strength 
this  week.  California  Packing 
Corp.  during  the  period  withdrew 
on  No.  2s  and  46-ounce  sweetened 
grapefruit  juice  under  its  “Del 
Monte”  label,  but  continued  to 
quote  other  items  as  follows : 
grapefruit  sections,  2s,  $1.30;  un¬ 
sweetened  grapefruit  juice,  2s, 
921/2  cents ;  broken  grapefruit  sec¬ 
tions,  $1,171/2,  all  f.  o.  b.  Tampa. 

CANNED  FISH — Prompt  shipment 
offerings  of  canned  fish  from  can¬ 
neries  are  almost  non-existent,  and 
resale  activity  is  accounting  for  the 
bulk  of  current  limited  trading. 
Seattle  reports  state  that  the  sal¬ 
mon  pack  on  the  Copper  River  has 
been  unsatisfactory.  Limited  can¬ 
ning  is  under  way  in  Alaska  but 
progress  reports  are  lacking.  In¬ 
sofar  as  tuna  is  concerned,  short¬ 
age  of  vessels  will  curb  the  pack. 
The  latest  development  in  this  con¬ 
nection  was  requisitioning  of  Cal- 
pak’s  entire  tuna  fishing  fleet  by 
the  Navy.  Shrimp  prices  hold  firm 
and  unchanged.  Sardine  offerings 
are  extremely  limited,  and  the 
market  holds  nominal. 

H.  H.  BLOOD 

Henry  Hooper  Blood,  former  Governor 
of  the  State  of  Utah  and  President  of 
the  Kaysville  Canning  Corporation,  died 
in  a  Salt  Lake  City  hospital  after  a  short 
illness.  He  was  69  years  old.  Mr.  Blood 
was  a  native  of  Kaysville  and  had  been 
prominent  in  City  and  State  politics 
since  1893.  He  served  as  Governor  from 
1932  to  1940. 


CHICAGO  MARKET 

Perking  Up — Why  the  “Take”  Was  In¬ 
creased — Government  Looks  to  This  Section 
for  Alaska  Peas — Possible  Future  Tomato 
and  Tomato  Juice  Prices — Corn  Futures 
Wait — New  Bean  Prices — The  Fruit  Situa¬ 
tion — “The  Resident  Sales  Agent.” 

By  “Illinois” 

Chicago,  July  3,  1942. 

ALL  OUT  FOR  VICTORY!  —  The 
American  soldier  has  shown  he 
can  take  it.  Look  at  the  MacAr- 
thurs,  the  Wainwrights,  the  Stil- 
wells  and  all  of  the  other  heroes. 
Now  from  the  rich  storehouses  of 
Shangri-La  where  the  planes  take 
off  for  bombings  of  Tokyo  and 
Cologne,  our  American  soldier  is 
showing  how  he  can  give  it  back, 
with  a  vengeance.  Are  you  sup¬ 
porting  him — are  you  doing  your 
all  for  those  boys?  Remember — 
All  Out  for  Victory! 

GENERAL  MARKET — As  one  prom¬ 
inent  factor  remarked :  “Things 
are  beginning  to  perk  up.”  With 
considerable  of  the  confusion  that 
has  ruled  since  price  ceilings  were 
first  announced,  having  been  elim- 
inted,  distributors  have  turned 
more  actively  to  supplying  their 
needs  and — why  not?  Figures  re¬ 
cently  published  show: — 

1st:  Dollar  volume  of  food  sales 
from  retail  stores  has  gained  ap¬ 
proximately  20%  compared  with 
this  time  a  year  ago. 

2nd:  Wholesale  grocers  for  the 
same  period  delivered  to  their  cus¬ 
tomers  about  25%  less  than  a  year 
ago. 

That  only  means  one  thing — 
stocks  have  been  depleted  and  con¬ 
sumers  have  used  up  most  of  their 
accumulated  foods.  They  all  have 
more  money  to  spend,  and  from 
here  on,  there  should  be  a  better 
demand  from  the  wholesaler. 

Why  did  the  Government  step 
up  the  percentages  that  canners 
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are  to  reserve  for  our  armed 
forces  ?  The  real  answer  might 
have  been — the  packs  this  year  are 
not  going  to  be  as  large  as  the  Ag¬ 
ricultural  Department  had  hoped 
for  and  had  planned  for.  Of 
course,  this  will  mean  less  for  the 
civilian  trade.  It  is  a  cause  of  real 
concern  for  after  all,  it  is  not  a 
matter  of  price  but  a  matter  of — 
producing  and  having  the  canned 
foods. 

PEAS — The  limelight  has  cen¬ 
tered  on  this  prominent  vegetable 
item  during  the  week  under  re¬ 
view.  Some  canners  have  an¬ 
nounced  their  opening  prices  based 
on  $1.10  f.  o.  b.  factory  for  No.  2 
tin  standard  early  Junes.  The  de¬ 
mand  has  been  heavy  and  canners 
have  had  little  if  any  difficulty  in 
obtaining  that  price. 

What  are  those  distributors  go¬ 
ing  to  do  who  in  the  past  have 
featured  a  No.  3-sieve  Alaska?  Out 
of  the  average  canner’s  total  pro¬ 
duction,  about  one-third  are  No. 
3-sieve.  Uncle  Sam  says  that  his 
first  preference  is  extra  standard 
No.  3-sieve  Alaskas  or  extra  stand¬ 
ard  No.  4-sieve  Alaskas.  If  he  will 
be  unable  to  secure  his  35%  of 
those  two,  then  he  will  look  into 
the  canner’s  standard  No.  3-sieve 
and  No.  4-sieve  Alaskas  and  then 
— to  fancy  No.  3  sieve  and  No.  4- 
sieve.  Of  course,  sweets  will  also 
be  taken  but  it  is  the  general  opin¬ 
ion  that  because  the  Pacific  North¬ 
west  packs  so  heavily,  if  not  en¬ 
tirely,  of  the  sweet  variety,  that 
Uncle  Sam  will  look  to  this  section 
for  Alaskas. 

Aphis  infestation  and  excessive 
rains  have  taken  a  toll  on  the  crop. 
Best  posted  men  among  the  ma¬ 
chinery  and  supply  firms  that  serv¬ 
ice  the  canning  industry  say  ap¬ 
proximately  75%  of  a  normal  crop. 
If  that  runs  through  to  the  end 
of  the  season,  then  the  1942  pack 
in  these  districts  will  approximate 
about  the  same  as  last  year’s  pack. 

TOMATOES — New  York  State  can¬ 
ners  were  one  of  the  few  to  come 
out  with  future  prices.  Indiana 
and  other  canners  in  the  Middle 
West  have  been  reluctant  in  nam¬ 
ing  their  quotations.  It  is  the  gen¬ 
eral  opinion  that  Indiana  will 
name— 


No.  2  standard  tomatoes,  95 
cents  factory;  No.  2%)  standard  to¬ 
matoes,  $1.25  factory;  No.  2  extra 
standard  tomatoes,  $1.00  factory; 
No.  2*/j  extra  standard  tomatoes, 
$1.35  factory;  with  very  few  No. 

10  tins  to  be  quoted  because  the 
Government  has  intimated  it  will 
want  practically  all  that  can  be 
had. 

In  spots,  trading  is  narrow  with 
a  few  No.  2  standards  quoted  at 
$1.10  to  $1.15  Indiana  and  No.  21/0 
standards  $1.35  to  $1.40. 

TOMATO  PRODUCTS  —  New  York 
State  also  named  future  prices  on 
tomato  juice  of:  24-oz.  fancy, 
$1.05;  46-oz.  fancy,  $2.00;  No.  10 
tin  fancy,  $4.15.  Some  demand 
has  ruled  locally  for  spot  catsup. 
Supplies  are  limited.  Tomato  puree 
has  been  wanted  and  some  sales  in 
No.  10  tin  fancy  made  at  $4.50. 
Future  puree  will  be  packed  large¬ 
ly  in  5-gallon  tins  this  year,  so  it 
is  reported. 

CORN — 35  G  of  this  year’s  pack 
to  be  set  aside  for  our  armed 
forces  has  made  some  in  the  trade 
— sit  up  and  take  notice.  It  was 
the  thought  that  the  Government 
would  not  edge  up  on  corn.  No 
future  prices  have  as  yet  been 
named  except  by  one  small  Wis¬ 
consin  operator.  Spot  corn  is  all 
but  cleaned  up. 

GREEN  BEANS — Packing  is  ex¬ 
pected  to  begin  in  Wisconsin  and 
Michigan  before  the  present  month 
is  over  and  already  bookings  have 
been  made  for  early  shipment  or, 
as  soon  as  packed. 

No.  2  tin  standard  cut  green 
beans  are  finding  ready  sale  at  95 
cents  to  $1.00  f.  o.  b.  Arkansas  and 
other  Southern  States. 

BEETS  —  CARROTS  —  These  two 
vegetable  items  are  cleaning  up 
closely  and  soon  the  canners’  “cup¬ 
boards”  will  be  bare.  As  yet,  no 
one  has  named  future  prices. 

CITRUS  FRUITS — Large  scale  buy¬ 
ing  by  Canada  has  cleaned  up  prac¬ 
tically  all  citrus  juices  as  well  as^ 
grapefruit  segments,  combination 
or  salad,  and  broken  sections  in 
both  Florida  and  Texas. 

Belated  buyers  here  entered  the 
market  this  week  for  No.  2  tin 
fancy  grapefruit  juice  as  well  as 
No.  404  grapefruit  juice.  The  mar¬ 


ket  on  which  has  reached  the  basis 
of  approximately  95  cents  on  tl 
No.  2  tin  and  $2.15  on  the  No.  404. 

No.  2  tin  unsweetened  orange 
juice  has  advanced  to  $1.15  Florida 
with  the  46-ounce  at  $2.75. 

CALIFORNIA  FRUITS  —  The  out¬ 
standing  feature  was  the  further 
10 '4  reduction  in  the  civilian  apri¬ 
cot  pack  as  ordered  by  Amendment 
No.  3  to  Order  M-81. 

Then  the  Department  of  Agricul¬ 
ture  has  asked  California  canners 
to  submit  bids  on  840,000  cases  of 
No.  10  solid  pack  apricots  for 
Lend-Lease.  This,  in  addition,  of 
course,  to  the  35'/^  for  our  armed 
forces.  The  Department  of  Agri¬ 
culture  has  also  asked  the  canners 
to  pay  growers  $70.00  a  ton  for  the 
fruit,  whereas  canners  had  confi¬ 
dently  expected  to  purchase  at 
around  $45.00  per  ton.  On  the 
basis  of  $70.00  a  ton  for  the  fruit, 
it  would  make  No.  10  pie  apricots 
cost  the  canner  more  than  $8.00. 

Nothing  new  has  been  reported 
on  the  peach  situation  and  possibly 
it  is  the  lull  before  the  storm  be¬ 
cause  if  apricots  are  going  to  com¬ 
mand  $70.00  a  ton — ^then  look  out 
for  cling  peaches. 

The  announcement  that  retail 
canned  fruit  prices  will  be  ad¬ 
vanced  at  least  15%.  over  March 
ceiling  has  caused  widespread  in¬ 
terest.  The  final  report  on  the 
canned  fruit  ceilings  is  expected 
soon. 

PACIFIC  NORTHWEST  —  A  little 
more  life  to  the  market  has  been 
noted  on  spot  pears.  Those  who 
ought  to  know  say  that  prices  now 
ruling  on  what  is  left  of  1941 
packing,  will  look  low  as  compared 
with  the  1942  opening. 

Most  of  the  berries  packed  in 
Oregon  and  Washington  this  ye.^’r 
went  into  cold  pack.  Prune-plur  s 
are  quiet. 

THE  FOOD  BROKER — (see  previo  3 
issues)  “In  this  connection  it  mu  " 
be  remembered  that  the  fo  1 
broker  travels  from  market  to  mu  - 
ket  in  his  territory,  that  he  writ  3 
and  wires  and  telephones  his  pri  - 
cipals  as  the  occasion  needs.  Bi  , 
from  his  own  brokerage  earnin.  3 
he  pays  his  own  expenses  for  t-  1 
these  items,  prepaying  telegrar  3 
and  long  distance  telephone  calk. 
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This  difference  in  itself  is  of  dis¬ 
tinct  advantage  to  the  principal. 
With  salesmen  the  principal  must 
include  all  of  these  items  of  ex¬ 
pense  in  his  sales  cost.  With 
orokers  he  knows  in  advance  the 
exact  compensation  figure,  and  he 
needs  add  only  his  own  expense  for 
travel,  wires  and  telephone  as  he 
chooses.”  (To  be  continued.) 

Readers  of  this  column  know 
that  the  serial  entitled  “The  Food 
Broker”  has  been  running  for  the 
past  number  of  weeks.  From  here 
on,  the  caption  will  not  be  “The 
Food  Broker”  but  “The  Resident 
Sales  Agent.”  The  word  “broker” 
is  a  misnomer  as  applied  to  that 
clan  of  able  canned  food  salesmen 
that  have  through  fair  weather  and 
foul  weather  the  past  many  years, 
fought  the  battles  of  their 
principals. 


CALIFORNIA  MARKET 

The  Carry-Overs — A  Study  in  Production 
and  Sale — Pineapple  Prices  But  No  Con¬ 
firmations  Until  Goods  Arrive  Here — Apri¬ 
cots  Present  Problem — Big  Acreage  of 
Tomatoes — Not  So  Many  Asparagus  Style 
Beans. 

By  “Berkeley” 

San  Francisco,  July  3,  1942. 

SPOTS  —  The  featured  news  of 
the  week  has  been  the  bringing 
out  of  figures  showing  the  carry¬ 
over  of  California  canned  fruits, 
tomatoes  and  tomato  products  as 
of  June  1.  The  figures  covering 
cling  peaches,  fruits-for-salad  and 
fruit  cocktail  were  compiled  and 
released  by  the  Canning  Peach  Ad¬ 


visory  Board,  while  those  covering 
apricots,  cherries,  pears,  freestone 
peaches,  tomatoes  and  tomato  prod¬ 
ucts  were  from  the  Canners  League 
of  California.  Unsold  stocks  in 
first  hands  were  a  little  larger  than 
had  been  anticipated  by  some,  but 
there  seems  little  doubt  but  that 
practically  a  complete  cleanup 
would  have  been  made  had  not 
many  packers  withdrawn  all  offer¬ 
ings  for  several  weeks,  following 
announcement  of  the  ceiling  price 
plan. 

Total  stocks  of  apricots  on  hand 
June  1,  sold  and  unsold,  exclusive 
of  goods  sold  to  the  Government, 
amounted  to  275,907  cases,  figured 
on  a  No.  21/0  can  basis,  of  which 
206,000  cases  were  unsold.  Stocks 
of  cherries,  sold  and  unsold,  were 
15,598  cases,  of  which  14,752  cases 
were  unsold;  stocks  of  pears  to¬ 
taled  244,209  cases,  of  which  157,- 
250  cases  were  unsold;  freestone 
peach  stocks  amounted  to  165,016 
cases,  with  102,127  cases  unsold, 
and  cling  peach  stocks  amounted 
to  791,774  cases,  of  which  418,176 
cases  were  unsold.  Stocks  of  fruits- 
for-salad  on  hand  were  46,173 
cases,  with  but  16,683  cases  unsold, 
while  there  were  653,138  cases  of 
fruit  cocktail  on  hand,  with  280,- 
401  cases  unsold. 

The  figures  covering  the  June  1, 
1942  carry-over  of  canned  toma¬ 
toes  and  tomato  products  are  for 
actual  cases  and  do  not  include 
goods  that  have  been  sold  to  the 
Government.  The  stocks,  sold  and 
unsold,  of  round  tomatoes  totaled 
502,727  cases,  of  which  237,084 
cases  were  unsold;  Italian  toma¬ 
toes  totaled  40,402  cases,  with  but 
8,911  cases  unsold;  tomato  juice 


stocks  amounted  to  533,507  cases, 
with  176,623  cases  unsold;  tomato 
puree  amounted  to  194,489  cases, 
with  120,278  cases  unsold;  tomato 
catsup,  75,111  cases,  of  which  19,- 
583  cases  were  unsold ;  tomato 
sauce  or  hot  sauce,  561,628  cases, 
of  which  334,531  were  unsold,  and 
other  tomato  products,  25,358 
cases,  of  which  21,434  cases  were 
unsold.  It  will  be  noted  that  to¬ 
mato  paste  is  not  included. 

For  quick  reference  sales  of 
fruits  and  tomatoes  for  the  season 
from  June  1,  1941,  to  June  1,  1942, 
are  presented,  along  with  those  of 
the  previous  season,  for  compari¬ 
son.  Apricots,  4,037,045  cases, 
and  2,026,084;  cherries,  176,239, 
and  209,638;  pears  1,973,544,  and 
1,310,014;  freestone  peaches,  2,- 
146,488,  and  1,241,755;  clingstone 
peaches,  10,484,464,  and  11,289, 
818;  fruits-for-salad,  734,846,  and 
610,610;  fruit  cocktail,  5,080,826, 
and  4,595,072 ;  tomatoes,  6,720,872, 
and  4,839,222,  and  tomato  prod¬ 
ucts,  not  including  tomato  paste, 
7,920,068,  and  6,125,865. 

PINEAPPLE — The  Hawaiian  Pine¬ 
apple  Company,  Ltd.,  has  brought 
out  a  price  list  on  its  Dole  pine¬ 
apple  products  effective  June  27. 
Fewer  items  are  available  than 
formerly,  with  standard  crushed 
missing,  and  other  items  will  be 
available  in  limited  quantities. 
Quantities  available  for  civilian 
trade  will  be  smaller  than  last  year. 
Because  of  difficulties  of  communi¬ 
cation  with  the  Islands  and  uncer¬ 
tain  shipping  facilities,  no  confir¬ 
mation  of  orders  can  be  made  until 
goods  have  arrived  at  mainland 
ports.  Goods  will  then  be  distrib- 
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uted  as  equitably  as  possible  among 
regular  customers.  Some  items 
will  not  be  available  to  the  civilian 
trade  until  Government  require¬ 
ments  have  been  met.  These  in¬ 
clude  fancy  sliced,  crushed,  tidbits 
and  “gems”  in  syrup,  and  fancy 
tidbits  in  juice,  all  packed  in  No. 
10  cans,  along  with  unsweetened 


juice  in  this  size, 
follows : 

The 

list  is 

as 

No.  2'/j 

No.  l»/4 

No.  2 
Tall 

211 

Cyl. 

SLICED—  Fancy  .  $2.15 

$1.20 

$1.80 

Fancy  in  Juice . 

1.20 

1.15 

1.6714 

Broken  .  1.90 

1.5714 

CRUSHED  Fancy  ..  $2.15 

1.65 

1.10 

Fancy  Coarse  Cut . 

Fancy  Finely  Cut . 

TIDBITS  Fancy  . 

1.10 

Standard  . 

“GEMS”-  Fancy  .  2.15 

1.10 

No.  10  No.  10 


Buffet 

No.  1  in 

Flat  Syrup 

in 

Juice 

SLICED — Fancy  . 

$  .9714  *7.75 

Fancy  in  Juice . 

.92  V.  7.35 

Broken  . 

.  7.00 

$6.85 

CRUSHED  Fancy  .. 

.  7.50 

Fancy  Coai-se  Cut.. 

7.00 

Fancy  Finely  Cut.. 

7.00 

TIDBITS  -Fancy  . 

$  .85 

.  7.75 

7.50 

Standard  . 

.  7.35 

7.15 

"GEMS”  Fancy  . 

.  7.75 

Unsweetened  pineapple  juice  is 
priced  at  $1.15  for  No.  2  tall,  $2.75 
for  46  ounce,  and  $5.50  for  No.  10. 

APRICOTS — At  this  writing  the 
apricot  situation  is  a  very  mixed 
one  for  all  concerned,  growers  and 
canners  alike,  but  news  of  some 
clarifying  decisions  is  expected 
from  Washington  at  any  time.  E. 
N.  Richmond,  of  the  Richmond- 
Chase  Co.,  San  Jose,  is  in  Wash¬ 
ington  representing  canners  at  the 
hearings  being  held.  Within  a  pe¬ 
riod  of  a  week  growers  have  heard 
of  a  Government-fixed  maximum 
price  of  $35  a  ton,  which  they  con¬ 
tend  would  mean  a  loss  to  every 
one  of  them,  and  a  plan  whereby 
they  would  receive  not  less  than 
$67  a  ton  roadside,  or  $70  at  the 
cannery.  The  latter  prices  came 
in  association  with  authorization 
of  the  FSCC  to  purchase  840,000 
cases  of  No.  10  solid  pack  apricots, 
provided  canners  selling  this  fruit 
certify  that  they  paid  growers  not 
less  than  $70  for  fruit.  Few  can¬ 
ners  seemed  interested  in  such  a 
deal  and  even  growers  were  free 
to  acknowledge  that  the  price  was 
well  above  that  for  which  they  had 
been  bargaining.  The  packing  of 
apricots  is  under  way  in  the  San 


Joaquin  Valley  and  will  start  short¬ 
ly  around  San  Francisco  Bay. 

Latest:  OP  A  has  raised  ceiling 
prices  on  the  840,000  cases  80  oz. 
No.  10s  pie  apricots  to  $8.00  per 
doz.  as  top. 

TOMATOES — The  canned  tomato 
market  continues  fairly  active  with 
most  purchases  for  Government  ac¬ 
count.  Field  planting  for  the  new 
season  has  been  completed  and 
vines  are  making  a  rapid  growth, 
warm  weather  having  followed  the 
cool  spring.  Some  growers  seem 
to  feel  that  they  will  be  able  to 
secure  higher  prices  for  their  crop 
by  not  contracting  at  this  time, 
but  are  being  warned  by  State  and 
Federal  agents  that  canners  may 
not  be  able  to  handle  their  offer¬ 
ings  at  any  price  at  the  peak  of  the 
season. 

BEANS — California  canners  hope 
to  be  able  to  bring  out  opening 
prices  on  string  beans  at  an  early 
date,  as  beans  are  maturing  rapid¬ 
ly.  For  several  years  Kentucky 
Wonder  beans  received  considera¬ 
ble  attention  here,  because  of  their 
adaptability  for  asparagus  style 
pack,  but  these  are  now  giving 
way  to  other  varieties  and  the  out¬ 
put  of  Kentucky  Wonders  promises 
to  be  small  this  season. 

15%  RAISE — The  long  discussed 
ceiling  on  canned  fruits  has 
brought  a  report  that  retail  prices 
will  have  to  be  raised  15%  or  more, 
over  the  March  ceilings,  on  1942 
packed  goods,  largely  due  to  the 
stand  taken  by  the  agricultural 
and  fruit  growing  interests.  High¬ 
er  labor  and  transportation  costs 
figure  in,  says  the  preliminary 
statement.  The  final  decision  is 
expected  soon. 

GULF  STATES  MARKET 

Shrimp  Production — Crab  Meat  Output — 
Notice  to  Mariners. 

By  “Bayou” 

Mobile,  Ala.,  July  3,  1942. 

PRODUCTION,  SHIPMENT  &  CAN¬ 
NING — The  production  of  shrimp 
in  Louisiana  this  past  week  was 
approximately  eight  hundred  bar¬ 
rels  less  than  it  was  the  previous 
week  and  Alabama  produced  about 
300  barrels  less  shrimp  this  week. 


But  Biloxi  and  Texas  showed  a 
slight  increase,  and  as  a  whole, 
there  were  about  700  barrels  les, 
shrimp  produced  this  past  wee : 
than  the  previous  one. 

Of  the  total  amount  of  shrimp 
produced  this  past  week,  1,449 
went  for  canning  and  all  the  bal¬ 
ance  went  to  the  raw,  headless 
shrimp  dealers.  The  production  of 
crabs  generally  increased. 

There  were  8,725  standard  cases 
of  shrimp  canned  the  week  ending 
June  20,  1942,  which  brought  up 
the  total  for  the  season  to  829,580 
cases.  In  the  week  ending  June  13, 
1942,  there  were  2,900  standard 
cases  of  shrimp  canned. 

There  was  52,900  pounds  of 
fresh-cooked  and  12,730  pounds  of 
processed  crab  meat  produced  last 
week. 

A  technolgist  of  the  Fish  and 
Wildlife  Service  staged  a  demon¬ 
stration  of  the  method  of  pasteuriz¬ 
ing  crab  meat,  at  the  plant  of  the 
Louisiana  Blue  Crab  Distributing 
Company  in  Westwego,  Louisiana, 
Friday,  June  26,  to  which  all  crab 
meat  packers,  seafood  inspectors, 
health  officers  and  others  interested 
were  invited  to  attend. 

NOTICE  TO  MARINERS*  —  Gulf 
Coast,  Texas  —  The  Group  Com¬ 
mander,  Seventh  Coast  Artillery 
Training  Group,  Camp  Wallace, 
Texas,  advised  under  date  of  June 
19,  1942,  as  follows: 

“Organizations  of  the  Seventh 
Coast  Artillery  Training  Group, 
Camp  Wallace,  Texas,  will  engage 
in  machine  gun  firing  during  the 
period  Monday,  June  22,  1942,  to 
Saturday,  July  11,  between  the 
hours  of  7:00  A.M.  and  5:00  P.M. 
(CWT),  Sundays  excepted,  over 
the  water  area  in  the  vicinity  of 
Fort  Crockett,  Texas. 

“All  craft  are  warned  that  tho 
danger  area  in  the  Gulf  of  Mexic  > 
during  the  firing  will  be  watt  ’ 
lying  between  compass  reading  ; 
E  and  SW  with  center  at  flagpole. 
Fort  Crockett,  Texas,  and  extent  - 
ing  out  into  the  Gulf  a  distance 
8,600  yards. 

“It  is  requested  that  all  tl  j 
publicity  possible  be  given  th  - 
notice  to  insure  the  safety  of  a ' 
concerned.” 

*From  U.  S.  Coast  Guard,  Notice  • 
Mariners,  No.  92,  Issued  June  22,  194  . 
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PRICES  DURING  MARCH  1942 

The  prices  quoted  are  the  high  and  low  canners’  selling  prices 
or  spot  goods  F.O.B.  factory  at  which  some  business  was 
eported  to  have  been  done  during  March  1942  and  represent 
s  nearly  the  average  market  in  the  respective  sections  as  was 
’(ossible  to  determine.  These  prices  are  taken  from  the  price 
/age  of  each  weekly  issue  of  The  Canning  Trade  during  the 
month  of  March  and  are  published  here  for  the  record  and  for 
vhatever  information  they  may  be.  “Eastern”:  Quotations  for 
the  Atlantic  Coast  States  east  of  Ohio  River;  “Central”:  States 
West  of  Ohio  River  to  Mountain  States;  “West  Coast”: 
rdountain  and  Pacific  Coast  States. 

Canned  Vegetables 


Eastern  Central  West  Coast 


STRINGLESS  BEANS 

Low  High 

Low 

High 

Low 

High 

Eancy  Cut  Green,  No.  2 . 

.....  1.40 

1.60 

Out 

Out 

Ex.  Std.  Cut  Green,  No.  2... 

.  1.40 

1.50 

Out 

Out 

No.  10  . 

.  6.25 

6.75 

Out 

Out 

.  1.16 

1.26 

No.  10 . ; . 

5.75 

Out 

Out 

Red  Kidney,  Std.  No.  2 . 

. 86 

1.17  lA 

Out 

Out 

No.  10  . 

.  4.00 

5.00 

Out 

Out 

LIMA  BEANS 

.  1.80 

2.25 

No.  2  Green  &  White . 

.  1.15 

1.30 

1.15 

No.  10  . 

.  6.25 

6.50 

5.75 

No.  2  Fresh  White . 

.95 

Out 

Out 

.80 

.85 

No.  10  . 

.  4.75 

5.00 

Out 

Out 

. 80 

.85 

.92  Va 

BEETS 

. 921/. 

2.00 

1.10 

No.  2%  . 

.  1.46 

1.76 

Out 

Out 

No.  10  . 

7.00 

Out 

Out 

Cut,  No.  2 . 

.90 

.85 

No.  2%  . 

1.15 

Out 

Out 

No.  lb  . 

4.25 

Out 

Out 

Sliced,  No.  2 . 

. 80 

1.10 

.86 

.85 

•97  Mi 

No.  2%  . 

.  1.10 

1.15 

Out 

Out 

1.10 

No.  lb  . 

. .  4.00 

4.76 

Out 

Out 

Diced,  No.  2 . 

. 75 

.87M.. 

.85 

1.20 

No.  10  . 

.  4.00 

4.50 

Out 

Out 

Shoestring,  No.  2 . 

. 86 

Out 

Out 

CARROTS 

Diced,  No.  2 . 

. . 80 

.90 

.75 

.65 

.70 

No.  10  . 

.  3.65 

3.75 

Out 

Out 

PEAS  AND  CARROTS 

Std.  No.  2 . 

. 86 

Fancy  No.  2 _ _ 

_ _  1.16 

1.20 

1.10 

1.26 

CANNED  VEGETABLES—Continned 


Eastern  Central  West  Coast 


PUMPKIN 

Low 

High 

Low  High 

Low 

High 

Fancy,  No.  2....„ . 

.70  .76 

.80 

No.  2%  . . 

. . . 95 

1.02% 

1.00  . 

.92% 

No.  10  . . 

3.50 

2.75  3.25 

3.10 

SAUER  KRAUT 

Fancy  No.  2 . 

. 86 

.96  . 

.70 

.76 

No.  2%  . 

.  1.00 

1.20 

1.06  . 

.95 

1.10 

No.  lb  . 

3.76 

Withdrawn 

SPINACH 

No.  2  . 

_  1.20 

1.25 

1.00  . 

1.00 

1.20 

No.  2%  . . 

_  1.60 

1.80 

1.30  . 

1.30 

1.45 

No.  10  . 

5.00 

5.90 

4.75  . 

4.25 

4.76 

SUCCOTASfl 


Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 

1.20 

Triple  No.  2................................. 

1.20 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 

Kn  9U,  . 

1.15 

1.40 

1.50 

No.  3,  Squat  Vac . 

1.35 

No.  10  . 

4.75 

5.50 

1.26 

No.  2%  . 

1.50 

2.00 

TOMATOES 

Fancy,  No.  2 . 

1.75 

2.00 

1.25 

Ex.  Std.,  No.  2 . 

1.25 

1.35 

Out 

Out 

No.  lb  . 

5.50 

Out 

Out 

With  puree 

Std.,  No.  1 . 

.75 

.80 

Out 

Out 

.82% 

No.  2  . 

1.05 

1.15 

1.15 

1.25 

1.00 

1.05 

No.  2%  . 

1.40 

1.50 

1.50 

1.60 

1.25 

1.30 

No.  lb  . 

5.00 

5.25 

Out 

Out 

4.76 

. 

TOMATO  JUICE 

No.  211  Cyl.  (12  oz.)..... . 

No  son  (1.3%  OT.  ) . 

.60 

.60 

.62% 

No.  2  (18  oz.) . 

.80 

No.  303  Cyl.  (20  oz.) . 

.85 

No.  2  Cyl.  (24  oz.) . 

.90 

.95 

.82% 

.85 

.87% 

No.  3  Cyl.  (46  oz.) . 

1.75 

1.85 

1.75 

No.  10  . 

3.50 

4.00 

3.50 

3.75 

3.50 

TURNIP  GREENS 

No.  2  . 

.85 

.80 

No.  2%  . 

1.20 

1.26 

1.10 

No.  lb  . 

4.25 

3.50 

Canned  Fruits 

APPLES 


No.  10,  standard  heavy  pack .  6.00 

No.  10,  fancy  heavy  pack .  6.00 


6.25 

5.50 


CORN — Wholegrain 


APPLE  SAUCE 


Yellow,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

■^hoepeg.  Fancy,  No.  10. 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

CORN — Creamstyle 
'ellow.  Ex.  Std.  No.  2.. 

No.  10  . 

Std.  No.  2 . 

.  'hite.  Ex.  Std.  No.  2.... 

No.  10  . 

Std.  No.  2 . 

No.  10  . 


OMINY 

4.  Split,  No.  2%, 
No.  10  . 


IXED  VEGETABLES 

y..  No.  2 . 

No.  10  . 

4.,  No.  2 . 

No.  10  . . . 


’.AS 

2  Std.  Alaskas,  2s.. 
.  2  Std.  Alaskas,  3s.. 
'.  2  Std.  Alaskas,  4s.. 
.  10  Std.  Alaskas,  2s 
10  Std.  Alaskas,  3s 
.  10  Std.  Alaskas,  4s 

2  Ungraded . 

aked,  2s  . 

ickeye,  2s,  Soak^ . 


1.25 

1.30 

Out 

Out 

6.50 

7.35 

Out 

Out 

1.15 

1.15 

Out 

Out 

7.00 

Out 

Out 

1.15 

Out 

Out 

6.25 

Out 

Out 

1.05 

1.10 

Out 

Out 

5.75 

Out 

Out 

6.75 

7.25 

Out 

Out 

1.10 

1.20 

Out 

Out 

6.90 

7.00 

Out 

Out 

1.12% 

Out 

Out 

1.05 

1.15 

1.20 

6.25 

6.50 

Out 

Out 

.96 

1.05 

1.10 

1.10 

1.15 

5.90 

6.10 

.95 

1.02% 

Out 

Out 

5.75 

6.00 

Out 

Out 

.85 

.90 

.82% 

3.00 

1.00 

1.15  . 

4.50 

5.00  . 

.80  . 

3.75 

3.90  . 

1.45  Out  Out 

1.20  Out  Out 

1.15  Out  Out 

6.75  Out  Out 

6.50  Out  Out 

6.00  6.25  Out  Out 

1.07M!  1-10  Out  Out 

.75  Out  Out 

.80  .85  Out  Out 


1.10 


No.  2 

Fancy . 

. 90 

1.00 

No. 

10  . 

4.75 

No.  2 

Std . 

. . 86 

No. 

10  . . 

.  4.00 

1.00 

4.76 


APRICOTS 

2.35 
2.05 
1.75 
7.00 
6.00 


neu  ouur  x^ibbcu,  .  x.vv  x.iu 

Red  Sour,  Pitted.  No.  10 .  8.75  .  8.60  9.00 

GRAPEFRUIT  SECTIONS  Florida  Texas 

No.  2  . .  1.05  1.15  . 

No.  6  .  2.771/j  3.00  . 


No.  2%  Fancy... 
No.  2^4.  Choice. 

No.  2V2,  Std . 

No.  10,  Choice... 
No.  10,  Std . 


2.10 

1.95 

1.70 

6.75 

5.75 


CHERRIES 

'Mn  9 


GRAPEFRUIT  JUICE 

No.  2  . . 

No.  3  Cyl.  (46  oz.) _ 

No.  10 . 


.721/1.  .871/0  .67^2  .75 

1.65  1.85  1.55  1.76 

3.25  4.10  3.10  3.50 


PEACHES 

Y.  C.  Fey.,  No.  21/2 . 

Choice,  No.  2V2 . 

Std.,  No.  21/2 . 

Fey,  No.  10 . 

Std.,  No.  10 . 

S.  P.  Pie,  No.  10 . 

PEARS 

Bartlett,  Fancy,  No.  2i^ 

Choice,  No.  2i/l . 

St.,  No.  21^ . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

No.  10,  Water . 


2.45 

2.35 

2.15 


2.20 

2.40 

2.05 

2.15 

1.90 

7.30 

7.50 

6.50 

6.50 

2.40 

2.65 

2.16 

2.35 

1.90 

2.00 

8.00 

8.76 

7.26 

7.76 

6.30 

6.50 

6.26 
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COURAGE  AND  REASON  CALLED  FOR 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade" 


COURAGE  based  on  faith  in  a  project  or  prin¬ 
ciple  is  a  wonderful  attribute  of  human  char¬ 
acter,  but  when  it  is  based  on  faith  and  sound 
reasoning  it  certainly  does  things.  At  present  we  need 
all  we  can  summon  of  courage,  and  if  we  will  only  let 
reason  function  in  our  case  as  well,  we  will  protect 
our  position  as  an  industry  as  others  are  protecting 
theirs  every  day.  The  individual  and  collective  cour¬ 
age  of  the  canners  as  a  whole  has  never  been  ques¬ 
tioned  and  it  never  will  be,  but  when  it  comes  to  the 
exercise  of  sound  reasoning  in  connection  with  our 
many  problems  we  sometimes  slip  a  cog  and  how! 

Today  canners  packing  early  peas  and  getting  ninety 
cases  to  the  acre  when  sometimes  they  have  produced 
much  less  are  certainly  going  all  out  for  production 
in  line  with  the  requests  of  our  Government,  but  in 
every  case  they  are  concerned  primarily  with  this  pro¬ 
duction.  They  say  as  most  have  always  said,  “Oh,  well, 
this  year  we  will  sell  all  we  can  pack  and  next  year 
and  the  next,  as  long  as  the  war  lasts.  After  it  is  over 
and  we  have  a  time  in  which  to  catch  our  breath  we 
will  look  the  situation  over  and  then  we’ll  really  start 
advertising  and  merchandising  our  packs.” 

June  15th  release  from  the  American  Meat  Institute 
refers  to  an  enclosed  folder,  “Every  retailer  should 
read  this.”  Perusal  of  this  shows  readily  a  fine  courage 
on  the  part  of  the  Institute  and  this,  of  course,  is  based 
on  the  optimism  and  courage  of  sponsors  among  lead¬ 
ing  meat  packers.  It  should  be  remembered  that  as 
a  whole  they  are  in  the  forefront  of  all  those  from 
whom  the  Government  expects  prompt,  unusual  serv¬ 
ice  when  Uncle  Sam  is  on  the  march.  It  should  be 
remembered  that  the  situation  concerning  frozen 
prices  for  meats  is  as  much  up  in  the  air  as  any  which 
confronts  us  as  an  industry.  Remember  all  this  and 
then  read  a  part  of  this  folder  with  me. 

I  quote:  “Food  Merchandising  changes  now  taking 
place  give  retailers  a  big  new  opportunity  for  in¬ 
creased  sales  and  profits  ...  If  people  get  less  of  some 
foods  they  will  eat  more  of  others.  It’s  a  real  op¬ 
portunity  to  sell  more  meat . . .  Retailers  will  have  fresh 
meats,  smoked  meats,  sausage  and  lard  to  sell.” 

Let’s  go  further  into  this  folder  and  see  how  we 
can  compare  what  is  presented  therein  with  our  knowl¬ 
edge  of  facts  and  our  own  business.  The  folder  goes 
on:  “Because  of  shortage  of  tin  and  other  materials 
and  because  of  Government  buying,  many  heavily  mer¬ 
chandised  foods  are  no  longer  readily  available,  and 
some  are  being  rationed.  For  this  reason  fresh  foods 
and  bulk  foods  have  the  spotlight  in  food  merchandis¬ 
ing  today.  In  the  average  combination  food  store, 
more  fresh  and  bulk  foods  are  sold  through  the  meat 


department  than  in  any  other  department,  and  the  pres¬ 
ent  outlook  is  that  there  will  be  supplies  of  fresh  meats, 
smoked  meat,  sausages,  cold  cuts  and  lard.  There  will 
be  plenty  of  demand,  too,  with  everybody  hard  at  work 
on  the  nation’s  victory  program,  and  with  the  growing 
public  appreciation  of  meat  as  a  nutritious  food.  The 
meat  educational  program  is  telling  the  public  about 
the  importance  of  meat  in  the  daily  diet,  every  day 
throughout  the  year  ...  To  sum  it  all  up,  for  increased 
sales  and  profits  now  is  the  time  for  every  retailer 
to  give  meat  top-billing  in  all  merchandising  and  ad¬ 
vertising  plans,  to  feature  and  display  a  complete 
variety  of  meats  every  day,  and  to  have  everybody  in 
the  store  talk  up  meat  in  over-the-counter  selling.” 

Remember  particularly  that  the  meat  people  are 
insistent  that  if  folks  get  less  of  some  foods  they  will 
eat  more  of  others  and  you  may  be  sure  they  are 
anxious  that  during  any  absence  of  pressure  on  your 
part  to  sell  your  canned  foods  that  meats  of  all  sorts 
will  spring  to  the  fore  in  sales.  The  folder  continues 
to  tell  what  meats  will  probably  be  available  and  you 
will  notice  they  cover  almost  the  whole  list  of  those 
selling  in  volume.  It  would  be  a  bold  canner  today 
who  would  venture  such  an  assertion  concerning 
canned  foods,  yet,  as  far  as  I  can  see,  few  if  any  canned 
foods  will  be  rationed  any  more  severely  than  have 
some  of  our  meats  and  meat  products.  To  be  honest, 
we  know  many  common  canned  foods  are  out  for  the 
duration  but  you  still  see  them  in  retail  food  stores. 
Retail  dealers  in  foods  advertise  hominy  and  pork 
and  beans  in  tin,  spaghetti  as  well,  although  some  day 
there  will  be  no  more  until  the  war  is  over.  In  the 
meantime  the  meat  packers  may  be  doing  us  a  service 
by  extolling  the  virtues  of  meat  in  the  daily  diet  inas¬ 
much  as  such  pressure  takes  the  load  off  canned  foods. 
This  relief  should  not  be  an  unmixed  blessing  for  the 
canner,  however,  as  in  good  times  or  bad,  the  best 
movement  of  canned  foods  is  that  which  proceeds  nor¬ 
mally  but  steadily  from  the  canner  through  the  ord  - 
nary  channels  of  distribution  to  the  housewife.  L.' ^ 
retail  food  dealers  everywhere  take  the  advice  of  Tbe 
Meat  Institute.  Let  them  act  on  it  aggressively  ar  I 
shortage  or  no  shortage,  sales  of  canned  foods  woub) 
suffer  in  comparison. 

Somewhere,  somehow,  some  leader  among  cannei ; 
ought  to  see  this  matter  in  the  right  light  and  do  som  - 
thing  about  it.  For  some  time  this  year  the  big  pus  . 
on  all  foods  has  been  in  connection  with  the  nutrition,  i 
campaign  of  the  Government,  and  this  will  probab  ^ 
continue  until  later.  As  soon  as  this  slacks  off,  hov 
ever,  then  canners  still  advertising  ought  to  start  at 
vising  their  customers  that  canned  foods  may  be  shot 
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n  some  items,  at  some  times  during  the  year,  but  that 
■n  the  whole  supplies  are  adequate  for  our  armed 
^“orces  and  the  folks  at  home  as  well.  Messages  against 
loarding  will  make  swell  copy,  food  values  in  products 
leed  to  be  stressed  more  and  above  all  else,  the  smallest 
ind  largest  canners  alike  ought  to  keep  their  names 
lefore  the  public.  I  know  learned  writers  making  fun 
)f  the  United  States  as  a  nation  that  may  be  sold  any- 
hing  through  the  power  of  advertising  will  not  wel¬ 
come  this  suggestion,  inasmuch  as  such  critics  see  but 
little  virtue  in  telling  the  world  of  the  values  your 
[product  has.  Nevertheless,  the  poet  who  first  wrote: 
“Early  to  bed  and  early  to  rise,  work  like  hell  and  ad¬ 
vertise!”  started  a  lot  of  men  on  the  road  to  wealth 
and  service  many  of  us  would  be  proud  to  follow 
today. 

The  courage  God  has  given  us  will  carry  us  through 
the  times  of  trial  ahead  until  the  needs  of  the  Govern¬ 
ment  and  our  customers  have  been  as  well  taken  care 
of  as  possible,  then  our  common  sense  ought  to  dic¬ 
tate  that  if  the  principles  of  advertising  are  sound  in 
normal  times  they  should  be  equally  sound  in  times 
such  as  these.  Just  as  the  meat  industry  is  doing  well, 
however,  in  building  acceptance  for  meat  in  the  daily 
diet,  so  should  the  canners  of  the  country  unite  and 
through  some  agency  such  as  The  Meat  Institute,  tell 
tlie  country  of  our  problems  and  the  dealers  as  to  how 
they  may  increase  sales  and  profits  by  merchandising 
canned  foods  more  aggressively. 

There  is  little  use  of  expecting  the  National  Canners 
Association  will  take  any  lead  in  the  matter  of  mer¬ 
chandising.  Probably  no  national  office  of  any  indus¬ 
try  is  serving  its  members  as  well  as  is  that  of  the 
National  Canners  Association,  and  with  such  a  sub¬ 
stantial  contribution  to  our  national  efforts  toward 
victory  we  should  look  elsewhere  for  leadership.  We 
are  fortunate  in  having  a  number  of  well-known  na¬ 
tional  advertisers  in  our  company.  To  these  we  must 
look  for  messages  on  account  of  their  particular 
brands  and  the  industry  as  a  whole  that  canned  foods 
are  still  obtainable,  are  still  splendid  food  and  all  of 
that.  As  long  as  a  chain  is  no  stronger  than  its  weak- 
(!st  link  we  should  not  be  hesitant  about  expecting  this 
service  by  representative  canners. 

Above  all  else,  we  must  remain  calm  and  not  blow 
ip  all  over  the  place  whenever  it  seems  as  if  we  are 
ehind  the  eight  ball  for  the  duration.  This  war  like 
11  others,  will  stop  some  day  and  it  may  stop  sooner 
ban  we  expect.  When  that  glad  day  comes,  we  will 
0  doubly  glad  for  all  we  have  done  in  the  interim  to- 
ard  creating  or  retaining  consumer  interest  in  canned 
)ods  in  general  and  ours  in  particular.  Because  goods 
''e  in  great  demand  now  is  little  sign  we  can  let  busi- 
3SS  go  to  the  meat  packers,  and  to  the  citrus  fruit 
3ople  and  not  feel  the  loss  sooner  or  later.  Take  a  leaf 
'om  the  meat  packers  book  and  tell  your  customers 
)w  necessary  your  foods  are  to  their  daily  well  being, 
nd,  of  course,  that  they  are  lower  in  price  than  many 
-her  foods  of  no  greater  food  value.  The  line  of  con- 
imer  demand  can  be  held  during  shortages  and 
nongst  price  ceilings  but  not  without  a  fight!  Get 
.  there  and  fight! 


EDITORIAL 

( Continued  from  Page  5 ) 

about  the  grades  wanted.  You  have  all  this,  but  do 
you  note  that  they  want  choice  or  extra  standards  as 
first  choice ;  and  how  you  like  this :  beans,  string,  first 
choice,  extra  standard;  second  choice,  top  standard; 
third  choice,  fancy.  Sweet  corn,  first  choice,  extra 
standard ;  second  choice,  fancy ;  third  choice,  standard. 
Peas,  first  choice,  extra  standard;  second  choice,  top 
standard ;  third  choice,  fancy.  Tomatoes  same.  Tomato 
juice,  fancy  only.  Study  the  list  even  if  you  do  not 
pack  the  goods ;  there  is  a  big  lesson  here,  and  we  will 
hear  more  about  it  in  years  to  come  when  the  commer¬ 
cial  trade  is  to  be  supplied. 

Set  your  standard  to  pack  to  the  Government  re¬ 
quirements;  that’s  how  to  show  the  right  spirit  of 
cooperation,  and  pack  every  can  you  possibly  can 
squeeze  out.  The  hungry  world  will  need  them.  It 
may  be  hard  for  some  canners  to  step  up  from  the 
ordinary  standards  they  have  always  packed  to  extra 
standards,  but  that  is  what  you  are  called  upon  to  do, 
and  you  will,  later,  be  glad  you  learned  the  lesson, 
while  the  Government  paid  your  tuition. 

Will  this  be  the  last  increase  in  the  Government  call? 
What  man  can  answer!  but  you  need  not  be  surprised 
to  have  much  heavier  calls  made,  and  soon. 

Here  is  an  official  announcement  (to  the  press, 
mailed  June  30th,  6.30  P.  M.). 

WAR  DEPARTMENT  ANNOUNCES  POLICY 
ON  PROCUREMENT  OF  CANNED  FOODS 

The  War  Department  announced  today  its  policy  re¬ 
lating  to  procurement  of  canned  foods  from  1942  packs, 
following  a  conference  between  officials  of  the  War 
Department,  the  War  Production  Board  and  the  Can 
Manufacturer’s  Institute. 

The  development  of  the  most  suitable  canned  food 
containers,  in  view  of  the  limited  tin  supply,  is  the 
subject  of  intensive  experiments  to  provide  an  entirely 
satisfactory  container  using  less  of  the  critical  mate¬ 
rial.  The  information  thus  obtained  will  be  correlated 
with  that  gained  by  the  distribution  of  food  in  special 
cans  through  regular  commercial  channels  in  this 
country. 

A  high  percentage  of  canned  foods  now  being  pro¬ 
cured  by  the  Army  is  destined  for  overseas  shipment. 
Conditions  of  transit,  storage  and  exposure  of  such 
canned  food  may  be  extremely  adverse,  and  until  com¬ 
plete  information  is  available  on  the  suitability  of  elec¬ 
trolytic  plate  under  such  conditions,  the  present  hot 
dipped  tin  plate  cans  are  desired  for  canned  foods  pur¬ 
chased  by  the  War  Department. 

Canned  foods  packed  in  cans  with  ends  of  electro¬ 
lytic  tin  plate,  outside  enameled,  will  be  subjected  by 
the  Army  Quartermaster  Corps  to  thorough  tests  of 
shipment  and  storage  under  varying  conditions. 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


FOR  SALE — 1  Langsenkamp  Model  A  Juice  Extractor.  G.  I. 
Webster  Co.,  Inc.,  Cheriton,  Va. 


FOR  SALE — One  slightly  used  Ayars  five-pocket  Filler.  Two 
125-gallon  glass  lined  Jacketed  Pfaudler  Company  Kettles  with 
stands;  have  never  been  used.  Adv.  2043,  The  Canning  Trade. 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offering  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


New  York’s  largest  stock  of  good  rebuilt  and  newly  fabri¬ 
cated  equipment,  can  still  supply  all  your  normal  needs.  Kettles 
in  stainless,  copper  or  glass  lined.  Vacuum  Pans,  Condensers 
and  Stills.  Fillers  for  juices,  viscous  materials,  dry  products 
into  tubes,  jars,  cans  or  other  containers.  Filters — over  150 
filters  and  filter  presses  in  stock.  Mixers — dry  powder  up  to 
3000  lbs.,  also  for  paste  and  similar  materials.  Labelers — World, 
Ermold,  Knapp,  Burt,  etc.,  for  jars,  bottles  or  cans.  Extractors, 
Packaging  equipment.  Cutters,  Dicers,  Sifters,  Mills,  Pulver¬ 
izers,  and  factory  handling  equipment.  Detailed  descriptions 
and  quotations  on  request.  First  Machinery  Corp.,  819-837  East 
9th  Street,  New  York,  N.  Y. 


FOR  SALE — 1  Wonder  Continuous  Cooker  No.  2  can  size, 
good  condition;  1  Robins  Steam  Hoist,  good  condition;  2  Climax 
Automatic  Scales.  Reason  for  selling  have  no  further  use  for 
above.  Priced  to  sell.  Adv.  2632,  The  Canning  Trade. 


FOR  SALE — 5  sets  3"  slightly  used  Kook  More  Koils,  60" 
and  42"  center  diameter.  2  500-gallon  copper  Steam  Jacketed 
Kettles,  85  and  140  lbs.  pressure.  F.  H.  Langsenkamp  Co., 
Indianapolis,  Ind. 


FOR  SALE — 1  Rotary  Exhauster,  serviceable  condition,  for 
cans  up  to  No.  10.  For  quick  sale  $125,  F.O.B.  D.  S.  Thomas, 
Bridgewater,  Va. 


FOR  SALE — 1  Berlin  Chapman  Beet  Steamer;  2  Wolfinger 
Beet  Slicers;  1  Wolfinger  Single  Drum  Beet  Grader;  3  Sterling 
Vegetable  Dicers;  1  American  Utensil  Relish  Cutter;  2  Morral 
Corn  Cutters;  1  Morral  Corn  Silker;  1  Ayars  Beet  Topper;  1 
American  Pickle  Slicer;  2  Peerless  Rotary  Exhausters;  2 
Monitor  Iron  Frame  Blanchers.  G.  L.  Webster  Co.,  Inc., 
Cheriton,  Va. 


FOR  SALE — Used  5-pocket  Ayars  Tomato  Filler;  Sterling 
Beet  Peelers;  Beet  Dicers;  Beet  Slicer  and  Topper.  Badger 
Machine  Works,  Berlin,  Wis. 


FOR  SALE — One  5-pocket  Ayars  Pea  and  Bean  Filler  fitted 
for  No.  2  and  No.  2^/4  cans;  and  one  10-pocket  machine  fitted 
for  No.  300,  No.  1  and  No.  2  cans;  also  one  French  Style  Bean 
Slicer  with  motor.  Gerber  Products  Co.,  Fremont,  Mich. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Adv.  2613,  The  Canning  Trade. 


WANTED — One  good  used  Tomato  Peeling  Table  which  will 
accommodate  25  to  30  women.  Must  be  in  A-1  condition.  Adv. 
2635,  The  Canning  Trade. 


WANTED — One  Vacuum  Pan,  glass-lined  or  stainless  steel, 
36"  diameter  by  72"  long,  jacketed  bottom  and  36"  up  sides. 
Pfaudler  preferi’ed.  Gerber  Products  Co.,  Fremont,  Mich. 


WANTED  —  One  Finisher  —  Langsenkamp,  Colossal  —  Belt 
driven.  Gerber  Products  Co.,  Fremont,  Mich. 


WANTED — 100  or  125  HP  Economic  Return  Tubular  Boiler. 
Mu.st  be  in  first  class  condition.  A.  H.  Renehan  &  Son, 
Sykesville,  Md. 


WANTED — One  No.  2  Continuous  Cooker,  either  Anderson- 
Barngrover,  Berlin-Chapman  or  Wonder.  Must  be  in  A-1  condi¬ 
tion.  Hynson  Canning  Co.,  Bridgeville,  Del. 


FOR  SALE— PLANTS 


FOR  SALE — Cabbage  Plants  for  late  setting:  All  seasons 
(yellows  resistant)  Copenhagen  Market  and  Danish  Ballhead. 
Tomato:  Rutgers  and  Master  Marglobe.  Pepper:  Calif.  Wonder 
and  Ruby  King.  Wire,  write  or  phone  for  delivered  prices. 
J.  P.  Councill  Co.,  Franklin,  Va. 


FOR  SALE  — SEED 


FOR  SALE — Henderson  Bush  Lima  Bean  Seed  1941  crop,  high 
germination.  The  Torsch  Canning  Co.,  Baltimore,  Md. 


SITUATIONS  WANTED 


POSITION  WANTED — Manager,  General  Superintendent  or 
Production  Manager.  Thoroughly  capable  with  20  years’  experi¬ 
ence  packing  fruits  and  vegetables  in  California,  managing 
business  packing  some  400,000  assorted  cases  per  year.  Special!  ' 
tomatoes,  string  beans  and  spinach.  Have  process  which  kee;  s 
canned  vegetables  green  with  patent  protection.  Reference'.. 
Adv.  2639,  The  Canning  Trade. 


POSITION  WANTED — Man  with  successful  experience  in  ;•  1 
phases  of  the  canning  industry  seeks  connection  with  relial,  ’ 
concern.  Excellent  references.  Adv.  2640,  The  Canning  Trai  . 


THE  BOOK  YOU  NEED  I ! 

Complete  Course  in  Canning.” 

Nea  6th  Edition 

PubUshed  by  THE  CANNING  TRADE. 
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SMILE  AWHILE 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


FOLLOWING  INSTRUCTIONS 

^  lecturer  in  the  Midlands  asked  the  reporter  of  the  local 
jxiper  who  was  present  at  the  meeting  not  to  publish  any  of 
the  statements  he  had  made,  as  he  had  two  more  lectures  to 
give,  and  he  was  afraid  that  such  information  might  spoil  the 
attendance  at  them : 

The  reporter  was  rather  annoyed,  but  agreed  to  do  what 
the  other  had  asked.  But  the  next  day  the  lecturer  was 
hi  rifled  to  read  in  his  morning  paper: 

“Mr.  Tottle  delivered  an  excellent  lecture  in  the  church  and 
told  some  very  good  stories,  but,  unfortunately,  they  cannot 
be  printed.” 

THAT  EXTRA  PUSH 

“Here,  boy,”  said  the  wealthy  motorist,  “I  want  some  gasoline, 
and  please  get  a  move  on!  You’ll  never  get  anywhere  in  the 
world  unless  you  push.  Push  is  essential.  When  I  was  young 
I  pushed,  and  that  got  me  where  I  am.” 

“Well,  guv’nor,”  replied  the  boy,  “I  reckon  you’ll  have  to 
push  again,  ’cause  we  ain’t  got  a  drop  of  gas  in  the  place.” 

.A.n  early  morning  customer  in  an  optician’s  shop  was  a 
young  woman  with  a  determined  air.  She  addressed  the  first 
sale.sman  she  saw.  “I  want  to  look  at  a  pair  of  eyeglasses, 
sir,  of  extra  magnifying  power.” 

“Yes,  ma’am,”  replied  the  salesman;  “something  very  strong?” 

“Yes,  sir.  While  visiting  in  the  country  I  made  a  very 
painful  blunder  which  I  never  want  to  repeat.” 

“Indeed!  Mistook  a  stranger  for  an  acquaintance?” 

“No,  not  exactly  that;  I  mistook  a  bumblebee  for  a 
blackberry.” 

FAMOUS  SAYINGS 

“Treat  ’em  rough.” — Henry  VIII. 

“I’m  sorry  I  have  no  more  lives  to  give  for  my  country.” — 
Plutarch. 

“Keep  your  shirt  on.” — Queen  Elizabeth. 

“Don’t  lose  your  head.” — Queen  Mary. 

“So  this  is  Paris.” — Helen  of  Troy. 

“The  bigger  they  are  the  harder  they  fall.” — David. 

“It  floats.” — Noah. 

“You  can’t  keep  a  good  man  down.” — Jonah. 

“I’m  strong  for  you,  kid.” — Samson. 

“There  is  a  fool  born  every  minute.” — Barnum. 

“I  don’t  know  where  I’m  going,  but  I’m  on  my  way.” — 
Columbus. 

“Keep  the  home  fires  burning.” — Nero. 

“The  First  hundred  years  are  the  hardest.” — Methuselah. 

PAGE  DOCTOR  FREUD 

'My  husband  is  crazy  about  me.  He  says  such  nice  things 
in  his  sleep,  but  he  always  calls  me  by  the  wrong  name.” 

DIDN’T  KNOW  THE  PASSWORD 

.ecturer:  Of  course,  you  all  know  what  the  inside  of  a 
C(  puscle  is  like. 

'hairman:  Most  of  us  do,  but  you’d  better  explain  it  for 
tl  benefit  of  them  as  have  never  been  inside  one. 

he  plumber  worked,  and  the  helper  stood  helplessly  looking 
01  He  was  learning  the  business.  This  was  his  first  day. 

Say,”  he  inquired,  “do  you  charge  for  my  time?” 

Certainly,  boob,”  came  the  reply. 

But  I  haven’t  done  anything.” 

'he  plumber,  to  fill  in  the  hour,  had  been  looking  at  the 
fii  shed  job  with  a  lighted  candle.  Handing  the  two  inches  of 
it  vhich  were  still  unburned  to  the  helper,  he  said  witheringly: 
“1  ere,  if  you  gotta  be  unconscientious,  blow  that  out.” 


NEW  IMPROVED  BASKET 


will  last  a  season  or  more  longer 

At  No  Extra  Cost 

Write  for  Samples  and  'Prices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


TOMATO  CRUSHER  and  PUMP 

CRUSHES  &  CONVEYS  REGARDLESS  OF  SIZE  OR  QUANTITY 
This  combination  of  Chop¬ 
per  or  Crusher  and  Pump 
has  proven  very  successful 
on  Tomatoes,  Apples,  and 
like  foods.  '  Built  entirely 
of  Stainless  Steel  where 
food  comes  in  contact  with 
the  metal.  Built  either  in 
combination  as  shown,  or  separately;  belt  or  motor  drive. 

BERLIN  CHAPMAN  CO.,  Berlin,  Wis. 


COMBINATION  CRUSHER  ANO  PUMP 


to  meet  your  trade  requirements. 


Pi  edmont  LabelCom  panv 

I  N  CORPORATEID 


DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 
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The  Double  “S”  W.  G.  Corn 

CLEANER  and  WASHER 

Three  machines  in  one-doing  a  better 
job  than  you  ever  dreamed  could  be 
done 

Let  us  tell  you  about  it 

THE  SINCLAIR-SCOTT  COMPANY 

BALTIMORE,  MARYLAND 


3  STRIKES  AI\D  OUT 

The  baseball  rule  calling  for  an  out  on  the  third  strike  has  become  a 
part  of  our  language  almost  a  part  of  our  philosophy.  With  three 
chances  we  either  make  good  or  else  ....  With  Langsenkamp 
Equipment,  making  good  in  the  production  line  is  a  formality — the 
new  Langsenkamp  unit  in  a  production  line  merely  has  to  repeat  what 
its  counterparts  are  doing,  in  other  production  lines  -  and  what  they  did 
under  the  severest  laboratory  tests  in  their  final  stage  of  development 
.  .  .  .  Three  strikes  and  out  is  a  good  rule, 

but  it  never  affects  Langsenkamp  production 
units.  Speaking  in  the  baseball  vernacular,  they 
connect  for  a  hit  with  the  first  pitched  ball. 

F.  H.  LANGSENKAMP  CO. 

Indianapolis,  Indiana 


Patented 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 


WHERE  TO  BUY 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  tl  at 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking 

Jersey  Package  Company,  Bridgeton,  N.  J. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 


BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 
Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

Nolan  Machinery  Corp.,  Rome,  N.  Y. 

A.  iC.  Robins  &  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  ^Itimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co..  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

Stecher-Traung  Lithograph  Corp.,  Rochester,  N.  Y. 

PEA  HULLERS  AND  VINERS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co..  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


IVrite  for  Catalogue  and  Jurlher  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


SUGAR 

Com  Products  Sales  Co.,  New  York  City 

FIELD  WAREHOUSING  AND  FINANCING. 

Douglas-Guardian  Warehouse  Corp.,  Chicago,  Ill. 
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\X  ill  take  from  No.  1  to  No.  3  cans  with¬ 
out  change:  also  handles  No.  10  cans. 

No  spill,  no  damage  to  cans,  no  waste  of 
raw  stock,  small  floor  space,  large  capa¬ 
city.  Manufartiireil  liv 


A-R-ROBINS  and  COMPANY,  Inc. 

BALTIMORE,  M  D.,  U.  S.  A. 

MANUFACTURERS  OF  CANNING  EQUIPMENT 


.^Artistic 

lAjKLS 


t 


Plain.  | 

Varnished. 

Embossed. 

I  THE 

Simpson  s  doeller 

CO. 

©ALTIMORE^MP. 


Tomato  Baskets 

Quality  and  Service  known  -  - 
wherever  tomatoes  are  grown 
A  trial  will  convince  you. 


JERSEY  PACKAGE  CO. 

BANK  ST.  BRIDGETON,  NEW  JERSEY 

FACTORIES;  BRIDGETON,  VINELAND,  MILLVILLE 


FIRE  DEFENSE 


NATIONAL  DEFENSE 


Capacity  production  of  canned  foods 
is  necessary  to  victory. 

Let  us  advise  precautionary  measures 
which  will  help  you  maintain  uninter¬ 
rupted  production. 

LANSING  B.  WARNER,  INC. 

Conner s  Exchange  Subscribers 


CHICAGO 


ILLINOIS 


^E  CANNING  TRADE  ■  July  6.  1942 


